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by POTLATCH 


... the natural beauty of grain . . . the smooth, easily-worked texture ... 
the tremendous nailholding power ...make Arkansas Soft Pine the 


perfect wood for interior moulding and trim. . . ideally suited to 
modern, ECONOMICAL stain and pickle finishes! Potlatch Brand 
moulding and trim are unparalleled for beautifying the interior 





of any home. Available in all standard patterns or milled to 
architectural design. 
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UP...TO HEAVENLY PROFITS 





ie. 


Your decision to stock Ualco Sliding Doors will be the most profitable 
step you make. 


Your customers, both contractors and homeowners, will thank you for 
selling them such a high quality sliding door...at sucl »W price. 


Here’s why it’s possible: Ualco Aluminum Sliding Glas Joors are 
made by the world’s largest manufacturer of lifetime a num windows. 
This means mass production on a vast scale. lt means volume buying 
of raw materials...and lower prices with more profits r you. 


Step up...to heavenly profits... Stock Ualco Sliding s Doors. 


Call Southern Sash Sales & Supply Co., Inc. today. It v be the most 
profitable call you make. 


SOUTHERN SAS 
Sales and Supply Cco., inc. 


Santa Ana, San Leandro, Calif., Fort lL Jerdale, Tampa, F ‘ Elizabeth, N.J., Canton, Ohio 
> PLANS WITH UALCO 


Sheffield, Florence, Huntsville, Montgomery, Ala 
WRITE TO SOUTHERN SASH SALES & SUPPLY CO., INC SHEFFIELD, ALA FOR FREE PR 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 For more details on above items, use Coupon on Page 79 





FRY ? 


Gfo) mr-t-jelat-lim_jalialcii-t-» 


t's WAY... 


it pays you more (though it costs your customers less) to use Fry shingles 
Initial mark-up is higher for you—but Fry quality ends up costing 
customers less per year. Also, Fry lets you offer guaranteed performance 
on every weight and type of Fry shingle, not just the top of the line. 
More sound reasons why more and more roofers buy Fry. 


New Fry Bonded 3-tab 12” x 36” 
asphalt shingles; 3 different 
weights—3 different bonds. 
290 Ibs.—20-year bond; 255 Ibs. 
—17-year bond; 220 |bs.—15-year bond. 

For full details, see your local : se 

Fry Distributor, or write Dept. 5-9 5401 @) ot) (Ci nd 0 O) BD) OC) On BE 

Lloyd A. Fry Roofing Company, 
5818 Archer Road, 
Summit (Argo P. O.), Illinois. 


For more details on above items, use Coupon on Page 79 SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 














~ SOUTHERN 


SID WRIGHTSMAN JR., Editor 
PAT RIGSBEE, Assistant Editor 


BARON CREAGER, Southwestern Editor 
(6181 Luther Lane, Suite 208, Dallas 25, Tex. 


FIELD EDITORS 


S. W. ELLis WENDELL GIVENS 
Little Rock, Ark. Birmingham, Ala. 


C, THomMas Britt ABBoTT 

El Paso, Texas Tampa, Fla. 

L. H. Houck Harry J. MILLER 
Jefferson City, Mo. Sarasota, Fla. 
WARNER OGDEN Ruet McDAnNIet 
Knoxville, Tenn. Port Lavaca, Texas 
Richard LANE Bee REYNOLDS 
Memphis, Tenn. Springfield, Mo. 


B. S. MILLER 
Washington, D.C. 


J.J. FELTON JR., Business Manager 
J. A. MOODY, Production Manager 


CAROLYN B. WASHBURN, Assistant Editor 
Directory Issue 


H. REDFERN HOLLINS, Director of Research 


Business Representatives 


Charlotte: 
W. C. Ruttanp, P. O. Box 102, Gastonia, N. C. 
Tel. University 7-7995. 
Chicago: 
Rosert A, BLuM, 833 No. Michigan Ave., Chi 
cago 1, Ill. Tel. Central 6-6964. 
Cleveland: 
JoserH B. Rocrers, 16404 Southland Ave., Cleve 
land 11, Ohio. Tel, Clearwater 1-9063. 
Dallas: 
Baron CreaGer, 6131 Luther Lane, Suite 208, 
Dallas 25, Texas. Tel. Emerson 3-1543. 
Los Angeles: 
Warren R. Curistian, Box 39711, Griffith Park 
Station, Los Angeles 39, Calif. Tel. Hollywood 
2-1133. 
New York: 
Warren V. Smiru, 41 Russell Road, Fanwood, 
N. J. Tel. Fanwood 2-9292. 
Pittsburgh-Buffalo Area: 
J. D. Parsons, 89 Atlantic Ave., Cohasset, 
Mass, Tel. Evergreen 38-0712. 
San Francisco: 


FreD JAMESON, 821 Edinburgh St., San Mateo, 
Calif. Tel. Diamond 8-8806, 


Editorial and Business Offices 
Tel. Trinity 4-4462 


806 Peachtree Street, N.E. 
Atlanta 8, Georgia 


September 1960 








Vol. 15 — No. 9 


In This Issue 


Remodeling Project Paves Profit-Route 
Youthful Ideas Give Business ‘Face-Lifting’ 
Movable Houses That Really Move 

Key to Good Dealer Publicity 

Self-Service Supermarket Selling 

Ready Market for Roadside Billboards 

It’s a Full-Fledged Branch Now 

New Dry-Wall Installation System 
School for Cornering Modernization Sales 


Regular Departments 


Better Way 
Association Directory 
S-B-Significant Trends 
Industry News 
Moving Up in the Industry 
Convention Calendar 
Product Parade 

Silent Salesmen 
Helpful Booklets Free 
Strictly Wholesale 
Manufacturer News 
Dealer News 
Advertisers Index 


NIBP 


Published mont " 
W. R. C. SMITH PUBLISHING COMPANY 
Charlotte, N. C., and Atlanta, Ga. 


W. J. Rooke, Chairn the Roard 
Ricuarpb P, Smirn, President and Treasurer 
FRANK P. BELL Vice-President 
Joun C, Coox Vice-President 
E. W. O’Brien Vice-President 
A. F. Roperts Vice-President 
A. E. C. SMITH Vice-President 
Sepa J. JONES Secretary 


Publishe 
SouTHERN Power & INDUSTRY SOUTHERN FarM EQuIPMENT 
SOUTHERN HARDWARE ELECTRICAL SOUTH 
SOUTHERN AUTOMOTIVE JOURNAI TEXTILE INDUSTRIES 


Copyright 1960, W. R. C. Smith Pul ) Co., Atlanta, Georgia 


Published monthly and mailed wit! arge to qualified whole- 
salers and retailers of lumber and i materials in the 18 
Southern and Southwestern states and > District of Columbia. 
The subscription price to all others i per year or 50 cents a 
copy. Accepted as controlled circulatior yublication at Charlotte, 
N. C 





Postmaster: Send notices by Form 3579 to 806 Peachtree St., N. E., Atlanta 8, Goa. 








| "BETTER WAY’ 





How to Combine Storage and Fencing 


By Robert F. McLellan e President 
Beltsville Lumber Co. 
Beltsville, Md. 





This fence with a five-foot i sation Pee didias at 
75 cents per sq. ft. for materials needing cover, but not en- 
tirely dry storage, at Beltsville Lumber Co., Inc. 


ae 
2 ® - 
with a FREE \\ou0' PHOS-FUSED — oe 
The lumber yard that finds itself so situated that a 


Ornamental Iron Merchandising Kit | tence is required around the property may discover 
|} inexpensive storage just as we did. Backed against 


: : ‘ an automobile road, we put up a 275’ fence and sur- 
Now’s the time to build your Fall home improvement mounted it with a 5’ overhang. 


business. Stock fast-selling Versa Phos-Fused The 5’ overhang is just one lift deep and one lift 
Ornamental Iron. Quality constructed and artistically high. We store under this overhang items like kiln 
: : | dry framing, kiln dry roofers, roofing, wallboard, in- 
designed, Versa gives your customers what sulating board sheathing, and such items that should 
they want...a sure step, a firm grip for | be kept under cover but not necessarily entirely dry 
safety, long-lasting grace, and tasteful beauty. in a warehouse. A combination fence and overhang 


. . such as ours provides storage space at 75 cents per 
And Versa works to protect your profits and increase sq. ft. over and above cost of fence. We would have 


your sales during the Fall-Winter Fix-up buying | hed to put up a fence in any case. 
surge, with a complete Merchandising Kit The overhang also provides coverage for temporary 
. | storage of materials not ready to be placed for per- 
fits. - : 
and Program to Fatten Fall Profit manent akbenne. 
We found the arrangement so satisfactory on in- 


Phone your local Distributor | expensive storage and materials handling that we 
‘ | extended the fence with overhang another 400’. 
for complete details today ! 


NEW 


from 


Vous: 


Railings and Columns in Rust- 


Mobile Merchandiser Stops Traffic 


Free, Care-Free, Long-Lasting 
Alcoa Aluminum. Write, wire or * 





phone for special Introductory : 
Display Offer. 


Vas LURY TAKY I ORNAMENTAL IRON 
an RUST-FREE FREE, CARE-FREE ALUMINUM 
mig. c bell Co. of S ta, Fla., has di d that 

RAILING NGS « and COLUMNS ots aoe coaches poem a si a dilieery 


Versa Products Compan y ve truck has been responsible for a quantity of inquiries 
a0) spat from prospective buyers. 





For more details on above items, use Coupon on Page 79 SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 





Southern 
Building 
Supplies: 


Striving to serve these Associations 
which serve building supply 
dealers throughout the South 


Alabama Building Material Exchange — 519 Stallings Building, 
Birmingham 3, Ala. Executive Secretary: Mrs. Mary K. Harless. 
Tel. ALpine 2-3195. President: Paul H. Earle, Birmingham, Ala. 


Arkansas Association of Lumber Dealers — P. O. Box 1896, 
Little Rock, Ark. Secretary: Allan Berry. Tel. FR 5-8283. 
President: James O. Shannon, Jonesboro, Ark. 


Building Material Merchants of Georgia — 35] Highway 41 
South, Perry, Ga. Tel. GArfield 9-2472. Executive Secretary: 
Herbert G. Drews. President: B. |. Thornton, Cordele, Ga. 


Carolina Lumber and Building Supply Association — 3909 Mon- 
roe Rd., Charlotte 5, N. C. Secretary-Manager: E. M. Garner. 
Tel. FRanklin 6-1503. President: J. E. Divelbiss, Asheville, 
w. C. 


Florida Lumber and Millwork Association — 2218 Edgewater 
Drive, P. O. Box 7125, Orlando, Fla. Executive Secretary: L. 
Vincent Ogletree. Tel. GArden 2-3761. President: J. E. Grif- 
fin, Lake Wales, Fla. 


Kansas Lumbermen’s Association —- Room 212, Farmers Na- 
tional Bank Building, Salina, Kan. Secretary: Marvin Von Fange. 
Tel. 4607. President: William H. Ransopher, Clyde, Kan. 


Kentucky Retail Lumber Dealers Association — Marion Na- 
tional Bank Building, Lebanon, Ky. Executive Vice-President: 
Donald A. Campbell. Tel. 72. President: E. W. Chinn, Owens- 
boro, Ky. 

Louisiana Building Material Dealers Association — 528 Florida 
Street, P. O. Box 449, Baton Rouge, La. Executive Vice-Presi- 
dent: John J. Crawford. Tel. Dickens 2-4080. President: F. C. 
(Jack) Terzia Jr., Monroe, La. 


Lumbermen’s Association of Texas — P. O. Box 5222, 25th and 
Lamar Blvd., Austin 31, Texas. Executive Vice-President: Gene 
Ebersole. Tel. GReenwood 2-1194. President: Arthur Temple 
Jr., Diboll, Texas. 
Middle Atlantic Lumbermen’s Association — 2 Penn Center 
Plaza, Philadelphia 2, Pa. Executive Director: Robert A. Jones. 
Tel. PEnnypacker 5-5377. 
Mississippi Retail Lumber Dealers Association — 535 Col- 
lege Street, P. O. Box 1968, Jackson 5, Miss. Secretary- 
Treasurer: E. B. Lemmons. Tel. 3-2077. President: D. R. Burke, 
Ruleville, Miss. 
National Retail Lumber Dealers Association — 302 Ring Build- 
ing, 18th and M Streets, N.W., Washington 6, D. C. Executive 
Vice-President: H. R. Northup. Tel. FEderal 8-3770. Presi- 
dent: Paul V. DeVille, Canton, Ohio. 
Oklahoma Lumbermen’s Association — 905 Leonhardt Build- 
ing, Oklahoma City, Okla. Secretary-Manager: W. M. Morgan. 
Tel. CEntral 6-0338. President: Frank Carey Jr., Oklahoma 
City, Okla, 
Southwestern Lumbermen’s Association — 513 City National 
Bank Building, Kansas City 6, Mo. Executive Vice-President: 
G. Kenneth Milliken. Tel. Victor 2-2265. President: James H. 
Wiseman, Searcy, Ark. 
Tennessee Building Material Association — 226 Capitol Boule- 
vard Building, Nashville 3, Tenn. Secretary-Manager: Stan 
Owens. Tel.: ALpine 6-8102. President: John E. Smith, Jack- 
son, Tenn. 
Virginia Building Material Association — 3305 Monument 
Avenue, Richmond 21, Va. Secretary-Manager: Harris Mitchell. 
Tel.: EL 8-1749. President: Miss Carolyn B. Nettleton, Cov- 
ington, Va. 
West Virginia Lumber and Builders Supply Dealers Association 
— 405 Market Street, Spencer, W. Va. State Secretary: W. B. 
Parrish. Tel. 1377. President: Owen L. Duncan, Huntington, 
Va. 
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SASH BALANCE 


and weatherstrip 
combination 


| THESE FEATURES ASSURE 
CUSTOMER SATISFACTION 


| Variable tension rods balance differ- 


ent size sashes 


Beaded spring covers for smooth op- 


| eration with no snagging 

Springs flocked for silent operation 
| Smooth jamb liner —— no rivets or 
| double thickness of metal to bind sash 


BUILT FOR LASTING 
SATISFACTION 


Ay a 


MODEL A40VP : 
with vinyl! inserts a 


many designs available in 


ANODIZED 

GOLD ALODIZED 
and VINYL COATED 
ALUMINUM 


for further information 
send for CATALOG 57J 


Notched & recessed 
spring loops 





Southern Thresholds 
“45 THRESHOLD TYPES” 
| Modern sweep-over type threshold is completely water proof, 


| Send for catalog 57B. 





| protected at all floor contact points with long-lasting vinyl. 


All types of bronze, aluminum, and stainless steel weatherstrips 


SOUTHERN Merl PRODUCTS CORP 


1775 AIRWAYS e PHONE FA 7-843] @ MEMPHIS, TENN. 2 


For more details on above items, use Coupon on Page 79 
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PARTY PLATFORM PLANKS ON HOUSING purportedly mean little, say little, despite to- 
be-expected glowing assertions by both Democrats and Republicans. 


Housing plank accepted by the Republican Convention pledges continued ef- 

forts to provide economic climate to encourage private enterprise to build 
more homes. Furthermore, it supports program designed to channel mortgage 

credit into private housing, with emphasis on homes for middle=- and lower- 
income families. 


The Democratic housing plank calls for home building "at the rate of two 
million units annually." It avoids, however, mention of public housing. 








Housing Administrator Norman Mason has hotly criticized the Democratic 
resolution to construct two million new homes a year. Said Mason: "Con- 
tractors build only as many homes as they think they can sell... Any 
arbitrary choice of a figure is probably bad." 





"IMPROVE WHAT WE HAVE BEFORE YOU GIVE US SOMETHING NEW." That's the advice to man- 
ufacturers, dealers, builders, and others concerned with products for home 
and family use given by 100 homemaker delegates attenaing McCall's recent 


third National Congress on Better Living in Washington, D. C. 


General theme of the Congress was "The Pursuit of Quality," and delegates 
tended to air their pet peeves along with their likes with considerable 


relish. 


As for the delegates' idea about the ideal home as tied in with the theme, 
"quality" was defined as "the ability to endure" — thus the quality home 
was one of enduring craftsmanship "that would outlast the mortgage." 


The ideal home they would like to occupy would look something like this: 
Traditional two- story design with one bedroom on first floor . .. Two 
baths, at least, one with tub and the other, a stall shower .. . Bright, 
airy kitchen planned only for woman of the house — a place where she can 
do everything connected with food, but no other activities will intrude 

- » e Much storage space throughout, perhaps the old-fashioned walk-in 
pantry and specialized storage areas . .. Fireplaces . .. No terrace 
unless it has a roof . . . Glareproof glass in picture windows and glass 
walls .. . Custom-look exterior (here, delegates express willingness to 
pay up to $1,000 more for house which doesn't look like all its neighbors). 





YOU WANT YOUR SHOW-WINDOWS LOOKED AT? Put mirrors — and lots of 'em — in your 
display to enable passers-by to see themselves. Findings of a leading firm 
of advertising specialists indicated that the "urge to look at one's self 
appears to be irresistible, and chances are that merchandise displayed in 
the windows will receive at least a secondary glance." 


FRINGE BENEFIT PAYMENTS TO EMPLOYEES continue to show a steady rise, according to 
the Chamber of Commerce of the United States. Last year, payments averaged 
22.8 per cent of payroll among more than 1,000 representative companies co- 
operating in a nationwide survey by the Chamber. Studies thereon show fringe 
payments increased from 14.7 per cent of payroll in '47 to 23.8 per cent 
in 1957 and rose to 24.6 per cent in 1959. 


Payments including vacations, holidays, and rest periods last year consti- 
tuted almost half of total fringe benefits. Other payments included those 
for pensions and Social Security. 
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INDUSTRY NEWS 


Manufacturers, Wholesalers, Associations 





Edwin O. Thompson 


WCLA Names E. O. Thompson 


Edwin O. Thompson, 46, has 
been named manager of the Wash- 
ington office of the West Coast 
Lumbermen’s Assn. and the West 
Coast Lumber Inspection Bureau. 
Thompson, a 29-year veteran in 
the lumber industry, succeeds the 
late Cecil A. Luce, who served in 
that post for 15 years. 


Southern Pine D-I-Y Kit 


Southern Pine Assn. has an- 
nounced availability of a kit for 
planning and programming Nation- 
al Forest Products Week, Oct. 16- 
22. A 15-minute speech, suitable 
for delivery before civic and busi- 
ness groups; a TV-radio script; and 
two newspaper feature articles 
comprise the kit. Write SPA, Dept. 
SBS, P. O. Box 1170, New Orleans 
4, La. 


Formica Buys Logue Woodworkers 


Purchase of Logue Woodworkers 
of Jacksonville, Fla. — a division 
of Bond-Howell Lumber Co. and 
manufacturer of Con-Dor-Lux 
doors — was completed on August 
1 by the Formica Corp. Glenn Lo- 
gue, manager of the former organ- 
ization, will continue in that ca- 
pacity as Formica organization 
member. 


Sooner Governor Proclaims October 15 
Official Oklahoma Lumbermen’s Day 


Proudly upholding Oklahoma Governor J. Howard Edmondson’s proclamation in behalf of 
Sooner lumber dealers are (1 to r) OLA President Frank Carey Jr. and Norman Reynolds, 
assistant to the governor, both of Oklahoma City, while OLA Vice-President Fred Dale of 
Davis, looks on. Announcement and presentation of the proclamation was made at OLA‘s 


all-family directors’ meeting at Wagoner. 


Oklahoma Governor J. Howard 
Edmondson recently honored all 
Sooner retail lumber dealers by 
officially proclaiming October 15 
as Lumbermen’s Day — actually 
representing kick-off date for Okla- 
homa Lumbermen’s Assn.’s 14th 
annual Convention and Merchan- 
dising Mart in Oklahoma City. 

Announcement of Governor Ed- 
mondson’s action came during 
OLA’s all-family directors’ meet- 
ing at Wagoner on July 29. Official 
proclamation was read at the con- 
cluding banquet by Norman Rey- 
nolds, legislative advisor to the 
Sooner governor. 

During the business session, the 
following OLA committee reports 
were presented: Group and Life 
Insurance C. S. Cameron, Okla- 
homa City; Education Program — 
Hugh Hughes, Cushing; Legislation 
—Ira Crews, Tulsa; Membership— 
Fred Dale, Davis; Personnel Prob- 
lems — Walter Hanson, OLA at- 
torney, Oklahoma City. 

Additional reports were present- 
ed by Garland Francis, Lumber- 
men’s Investment Corp., Austin, 
Texas, and Henry Bernauer, LIC 
Oklahoma manager, Oklahoma 
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was stated that remarkable 
was made in granting 
smaller communities 

ut the state. 
Secretary-Manager W. M. 
Viorgan announced names 
directors elected by the 
hip to serve OLA during 
ng three years. They in- 
District I— Howard Hanna, 
District II — Lee Ketchum, 
ee; District III — Roland 
Marietta; District IV — 
White, Chandler; District 
Douglas Gabbard, Lindsay; 


District VI — Fred Stephen- 
*hickasha. 


‘tors, in addition, named 
s to complete unexpired 
caused by death or retire- 
They were John Everett, 
District I, to serve as senior 

due to passing of B. L. 
R. W. Bryant, Jay, District 
1 out elected term of Ivan 
nd O. T. Damron, District 
complete term of Ed Hud- 


lumber dealers and sup- 
ittending the meeting with 
and children, purportedly 
1 150. 
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pase Builder: Cliff May Associates 
Owner: Cliff May 
Location: Sullivan Canyon, West Los Angeles, California 


Cliff May, leading 
designer-builder, 

gets quality construction 
at no extra cost with 


KEYMESH LATH 
and KEYCORNER 


“Houses with plaster walls and ceilings give owners greater 
value,” says Cliff May, internationally recognized for his bold 
imagination combined with practical use of materials. ‘Plaster is 
a quality feature that is most effective in my selling. I reinforce 
ceilings of large span with Keymesh over gypsum lath; corners 
with Keycorner. As evidence of my belief, I used this construc- 
tion in my own new home in Sullivan Canyon, California. 

“The result is probably the finest plaster job in the West. The 
reinforcement has been so outstanding that we do not have a 
crack in the entire house, although we have over 7,000 square 
feet of area and many experimental types of plastering, such as 
different textures and different aggregate compositions. 

“T use my home as a model home. Clients are quick to recog- 
nize the added, although hidden, value of Keymesh and Key- 


corner reinforcing. The thick, reinforced walls and substantial 


plaster construction are big selling features.” 


For more complete information on Keymesh and Keycorner lath, write 


: anne Nencbloguyim STEEL & WIRE COMPANY 


ry PEORIA 7, ILLINOIS 


Keymesh® « Keycorner + Keywall « Keystrip » Keydeck » Welded Wire Fabric « Nails 





eae saeaaneneeemematnmee ee 


THE MASTER BEDROOM is a comfortable 
studio during the daytime. Acoustical, Key- 
mesh-reinforced plaster on ceiling adds soft 
beauty, assures quietness. 


THE KITCHEN serves as both a working and 
a social area. Keymesh-reinforced plaster on 
walls and ceilings dramatizes the livability 
of this room. 





THE INDOOR-OUTDOOR appearance of the 
May home ext ven to the dressing room. 
Here, Keyco1 ipplied in corners over 
Keymesh 101 trength. 


THE ROUGH-TEXTURED plaster ceiling is 
THE TEXTURED-PLASTER ceiling unites the indoors with the out- ideal for the s bedroom. Keymesh and 
doors in the master suite living area (Below). Keymesh used over Keycorner superior crack resist- 


ance to this iction, 


gypsum lath in this construction. 





INDUSTRY NEWS 





Reynolds Aluminum Supply Prepares 
For New Atlanta Distribution Center 


Seecencceare 


Paul H. Fox, president of Reynolds Aluminum Supply Co., prepares to break ground at site 
of firm's new 55,000 square foot distribution center in Atlanta, Ga. Standing with Fox is 
Jiroud Jones, general contractor for building. Center will be identical to Reynolds’ Louisville 
plant (above). Work has already begun on third similar project in Jacksonville, Fla., and 
ground will be broken within next twelve months on two more plants in Nashville, Tenn., 


and Richmond, Va. 


Ground has officially been brok- 
en in Atlanta, Ga., for new 55,000 
square foot distribution center for 
Reynolds Aluminum Supply Co. 

Paul Fox, president of Atlanta- 
based industrial metals and build- 
ing products distributor, said new 
center was second step in Rey- 
nolds’ new South-wide expansion 
program. Similiar center is now 
under construction in Jacksonville. 

Warehouse will be on five-acre 
plot, increasing company’s Atlanta 


operating facilities by 61 per cent. 
It will feature complete line of 
more than 30 aluminum building 
products, including aluminum sid- 
ing, shingles, windows, gutters, 
soffit, shutters, louvers, doors and 
many others — all featured in 
“House of Ease.” 

Besides these aluminum special- 
ties, Atlanta center will handle all 
types of conventional building ma- 
terials and complete line of indus- 
trial metals. 


(Continued from page 7) 


Texas Dealers Increase 
Net Profits in 1959 


Dealer-members of the Lumber- 
men’s Assn. of Texas have indi- 
cated their net profits in 1959 to 
have been ahead of 1958. This 
fact became apparent from recent 
returns of LAT’S annual Cost of 
Doing Business Survey, circulated 
among the membership in June. 

LAT Executive Vice-President 
Gene Ebersole stated that the larg- 
est increase in average net profit 
showed in reports of dealers doing 
less than $100,000, who increased 
average net profits from 0.4 per 
cent of net sales in 1958 to 4.1 per 
cent in 1959. The over-$1-million 
class increased from 3 per cent of 
net sales in 1958 to 6.1 per cent in 
1959. 

Dealers in the $400,000 to $750,- 
000 bracket increased average net 
profit from 4 per cent to 4.5 per 
cent in 1959. 

Commented Ebersole: “We hope 
every local association will study 
this report as an association pro- 
ject.” 


Capital Shows 54% Gain 
In June Building Contracts 


District of Columbia led four 
other Southern states in future 
construction contracts in June, 
with an increase of 54 per cent 
from June, 1959, according to F. W. 
Dodge Corp. 

Tennessee followed close behind, 
with an increase of 50 per cent 
over like ’59 period. Also topping 
last year’s average was Oklahoma, 
up 37 per cent. 

States falling below June, 1959, 
level were Texas, down 24 per 
cent, and Georgia, 8 per cent. 





NEW HOME TAKES SHAPE — By mid-No- 
vember, this is how architects expect new 
office-warehouse facility of Addison-Rudesal, 
Inc., of Atlanta, Ga., to have shaped up. In 
one of Atlanta’s newest, most convenient 
industrial areas — at 1425 Ellsworth Indus- 
trial Dr., N. W. — new 80,000 sq. ft. oper- 
ation sits on a seven-acre land-tract boast- 
ing two railroad sidings. It will offer some 
125 lineal feet for truck loading, plus abun- 
dant parking area. Forty-one-year-old sash 
and door jobbing and wholesaler lumber firm 
— known widely throughout Southeast — is 
said to have invested some $300,000 in new 
quarters. 
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Flair! Fashion! Plywall’s new High-Pressure Laminex door skin 
introduces a whole new concept in door design. Distinctive, bold 
wood grain pattern. Subtle neutral coloring. Complements or 
accents any wall, any decor. 


This dynamic advance in door finishes is available to you in the 
new Bellwood/Laminex interior door. Poly-Clad protected against 
mars, scuffs, stains. Guaranteed against fading—in writing! 

Prefinished—ready to hang. And economical, too. Adds un- 
matched beauty and quality without adding costs. Standard height, 
6’8”. Selection of widths: 2’0", 2’4”, 2’6”, 2’8”, 30”. Also available, 
on order, in finishes to match Poly-Clad Plywall wood paneling. 

See the Bellwood/Laminex door now.‘It's your newest—and 
best—opportunity for increased door sales and profits! Call your 
distributor, or write: 


PLYWALL PRODUCTS COMPANY, INC. 4. = 


Dept. S + Fort Wayne, Indiana + Corona, California 
A SUBSIDIARY OF EVANS PRODUCTS COMPANY, PLYMOUTH, MICH BELLWOOD / LAMINEX DOORS 





HIGH-PRESSURE 
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SAW TEX? 
REDWC 








Closest thing to a caref 










scuff marks, , 0 s 


stains nearly twice as long as surfaced 






rough textured appea 





Member: California 
Redwood Association 
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NATIONAL LOCK 


HARDWARE 


AW fey a=) 
Bale | 


more 





people 

are 

saying 
MEDALIST... 
dele) u- bevel 


name for 
NATIONAL LOCK 


Wale manen=) 
trademark for 
outstanding 
value in 
builders 


let-buok{ecba 


MEDALIST HARDWARE DIVISION 
NATIONAL LOCK COMPANY 


Rockford, Illinois 


INDUSTRY NEWS 


Houston's Temple Lumber Plays Host 
To SPIB Lumber Grade-Marking School 





Temple Lumber Yard Manager Theodore L. Huck, left, of Houston, Texas, aids in lumber- 
grading demonstration of Southern Pine Inspection Bureau’s district inspector C. H. Davis, 
right, of Huntsville, Texas, who recently conducted a lumber grading school for FHA and 
VA district inspectors. Under new FHA regulations, all framing and board lumber in homes 
financed by FHA-insured loans must be grade-marked. A grade mark signifies that lumber 
is up to par and meets important standards of manufacture and seasoning. 


Since April 1, home-owners 
building houses through Federal 
Housing Administration-insured 
loans have been assured of homes 
of better quality materials due to 
a new requirement in FHA mini- 
mum property standards — the 
requirement: Only grade-marked 
framing and board lumber may be 
used in houses built under FHA- 
insured loans. 

To familiarize both FHA and 
Veterans Administration field in- 
spectors with lumber grade-mark- 
ing, Southern Pine Inspection Bu- 
reau, originators of the SPIB 
grade-mark used on Texas yellow 
pine, has been conducting lumber- 
grading schools in the Houston, 


TBMA Adopts Recovery Service 


A collection service which pur- 
ports to recover its members’ old- 
est, delinquent accounts — the 
Lumber Credit Protective Bureau 
— essentially has been adopted 
by the Tennessee Building Material 
Assn. Operated by the I. C. Sys- 
tem, Inc., which operates such col- 
lection program for associations 
throughout the country, TBMA’s 
recovery service recently was 
unanimously approved by its direc- 
tors board as the official system for 
the Association. TBMA dealer- 
members now are being contacted 
personally for individual endorse- 
ment. 
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Texas, area under direction of the 
SPIB district inspector, C. H. Davis 
of Huntsville. 

Temple Lumber Co.’s retail yard 
in Houston recently played host to 
the school. Lumber stacks under 
ample Temple sheds were used by 
district FHA and VA inspectors, 
who actually graded Southern pine 
lumber of varied species, grades, 
and sizes. Theodore Huck, Temple 
yard manager, played host to the 
group. 











‘ee i Mee 


DOG ON HOT ROOF — Don Morton, fire 
brigade chief at Allied Chemical’s Barrett 
Division research laboratories, found that 
flames of this deliberately-set bonfire, though 
hot enough to roast frankfurter, were not 
hot enough to seriously damage new Bar- 
Fire shingles. Vermiculite and asbestos filler 
helped earn top-rated Underwriters’ fire 
label for shingle, Barrett officials explained. 


(Continued from page 10) 





Labor Legislator to Speak 
At NRLDA Frisco Meeting 


Co-author of the Landrum- 
Griffin Bill (later the Labor 
Reform Bill), U. S. Represent- 
ative Robert P. Griffin (R. — 
Mich.), will participate in a 
special dealer-management 
program entitled, ‘‘Labor Re- 
lations: We All Have Them,” 
at the 7th annual National 
Retail Lumber Dealers Assn. 
exposition in San Francisco, 
November 13-16. 

Griffin has been described 
as the ‘man who changed the 
course of labor-management 
destiny.” His message to lum- 
ber and building supply deal- 
ers attending the convention 
reportedly will be of im- 
measurable importance in 
dealing with labor problems 
in the years ahead. 

















Kansan Ralph Rounds Dies 
On Trip to New Mexico 


Ralph M. Rounds, wholesale 
lumberman of Wichita, Kan., died 
recently from a heart attack while 
on business trip to his timber 
ranch in New Mexico. 

Rounds, a graduate of Leland 
Stanford University, was a lum- 
berman his entire adult life. He 
held varied interests in timber 
lands, and lumber businesses. He 
was board chairman of Rounds & 
Porter Lumber Co., Inc., Wichita, 
Kans., and its subsidiaries; Antrim 
Lumber Co., Wichita; Rockport 
Redwood, Rounds & Kilpatrick, 
and Rounds Lumber Companies 
of San Francisco, Rockport, and 
Cloverdale, Calif. His two sons, 
Ralph and Dwight, will continue 
to be active in all the businesses. 


USP Cuts Fir Production 


United States Plywood Corp. 
recently announced a 20 per cent 
production cutback in West Coast 
fir plywood “to bring stability to a 
chaotic market.” USP President 
Gene C. Brewer termed the action 
as one which “will necessitate the 
firm’s purchase from other manu- 
facturers of an even larger per- 
centage of its total requirements.” 
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peanuts will set 

you up in the 
aluminum screen 
fabricating business when 


Yuleo is your supplier 


J. J. (JIM) FARLEY, veteran sales and ad- v LARGER PROFITS 


vertising executive of Pacific Lumber Co., 
retired recently after 42 years’ service, long- 

est of any employee on company payroll. Far- | v LOWER INVENTORIES 
ley’s long association with Pacific began in 

1917 when he joined Scotia office. In suc- 

ceeding years, he held various sales positions, | Mr. Building Supply Dealer: 

and in past years, was advertising manager. 





Get in the fast growing aluminum 

| sereen fabricating business for 
a | greater profits. A few tools, a 

small inventory of component parts 

— VULCO Know-How and you're 

. ready to go. VULCO aluminum 

Senate Passes Resolution screens are easier and quicker to 


To Observe Annual NFPW fabricate than wood-frame screens. 
| VULCO will set you up to manu- 

Support and acceptance for Na- | facture aluminum screens and 

tional Forest Products Week was | gturn cusn.of Leaf ty > sae 
given another big boost recently | sereens and porch enclosures. 
when Senator John L. McClellan | Soe commer Cratoteae 
(D. of Arkansas) introduced in | VULCO Collect, Now! 
Congress a joint resolution, S. J. 
209, providing for establishment of 
the annual observance of National 
Forest Products Week. 

The resolution was received, 
read, and following the regular 
procedure of the Senate, referred 
to the Committee of the Judiciary, 
which schedules upcoming legisla- 
tion of this type to be presented 
for Senate debate. In the record 
time of four days the resolution ; 
cleared the Committee, was pre- | Summvemmanweniiee Sgeecta-ove casi WHR, eucen, ite fs 
sented on the floor of the Senate, and quickly—anyone can presto—a super-strong wire in frame, add 


a , become expert after a corner. spline and ind 
and passed. The joint resolution few tries. pe seme pre deer te tae 


must now go through the same plete. 


procedure in the House of Repre- i, rr 
sentatives. : 9 tH 
x 
Y METAL PRODUCTS, inc.1 


Free Kits Promote NFPW LI ss okt tia eaeten 
NEVER | NEVER yout COMPETITOR | COMPETITOR Birmingham, Ala. 





Do-it-yourself kits for National 
Forest Products Week—Oct. 16-22 
—are being supplied free to lum- 
bermen by West Coast Lumber- 
men’s Assn. Association will sup- 
ply dealers with complete kits of 
speeches, interviews, news releases, Navision, -Alihene 
editorials, radio, and _ television i anal eke tefemmant NAME 

P ° sen me complete intorma ion 
features. Proclamation designed about VULCAN Quality Products and ADORESS 


for use by mayor has also been 1 VULCAN Service. No obligation. City STATE 
added. Sa SS SSSR Se ee oo 


4 
SALES OFFICES: Marietta, Ga.; Birmingham, Ala.; Dallas, Tex.; Liberty, Mo.; i 
Los Angeles, Calif.; Mountainside, N. J.; New Smyrna Beach, Fla.; | 
New York City; Indianapolis, Ind. i 

To: Vulcan Metal Products, Inc. CHECK ITEMS OF PARTICULAR INTEREST TO YOu | 
i 

{ 

; 

i 





Sos ou: anak South, | screens | DOORS | winoows | EncLosures | 
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TO PROFITS TODAY WITH 
PYRANT’S/000/e 00 


SLIDING DOOR HARDWARE 
Your sales curve will soar skyward when you 
join the thousands of dealers rocketing into 
the greatest sliding door hardware promotion 
of our time! 


SLIDING 
DOOR 
HARDWARE 


broadsides 








With a “‘pay”’ load full of the finest features: Supported by the greatest barrage of promotional aids: 


aluminum or steel track ~ single or double wheels stuffers + broadsides + spec sheets » displays » national 
reversible sets for 34” or 134” doors + packaged for 4’, advertising - mats « specialties and, in 1960! 
5’, 6’ or 8’ openings. + great, new profit-packed promotions 

e sparkling dealer aids 

* exciting, point-of-purchase materials 


SEE YOUR ROCKET DISTRIBUTOR TODAY for all the facts on Grant's greatest promotion year ever! 


GRANT SLIDING HARDWARE 


Ge GRANT PULLEY & HARDWARE CORPORATION 


Bastern Division/ 41 High Street, West Nyack, N.Y. 
Western Division/ 944 Long Beach Ave., Los Angeles 21, Calif. 


sliding door hardware ¢ drawer slides »* drapery hardware ¢ pocket frames °¢ pulls ¢ special sliding hardware 
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NEW “SILK FINISH” SAVES ON-THE-JOB SANDING! 


G-P’s special high-speed sanding process cuts construction time and costs. 


Gives a silk-smooth surface to domestic Hardwood and Decorative Plywood. 


Eliminates over 90°;, of on-the-job sanding, no snake tracks swirls. 


The lustrous, fine-furniture surface is ready for any type finis! 


Choose from a broad selection of woods and faces... 








SEE THESE NEW TIME-SAVING G-P “SILK FINISH” 


Turn a panel to the light, see the extra gloss from our new high-speed sanding. 


On-the-job sanding can’t duplicate this fine-furniture finish. 
A wide range of faces — each veneer carefully selected, perfectly bonded. 
Available in thicknesses from 1%” through 34” in stock panel sizes. 


Cores of Western softwood veneer, hardwood veneer or lumber, or particle board. 


Special architectural sizes and faces can be custom-made to any specification. 


Whatever the building or decorating need, G-P can fill tt. 


80 CHOICE VENEERS...WIDEST RANGE OF COLOR, 








DECORATIVE PLYWOODS 


Above from left: 

selection of faces, REDWOOD 
cores, sizes CEDAR 

CHERRY 

RED BIRCH 

WALNUT 

WHITE MAPLE 

FIR 

GUM 

WHITE BIRCH 

ASH 

MAHOGANY 

PINE 

OAK 

Not shown: 

MADRONE ELM 

TEAK LIMBA 

PECAN ROSEWOOD 


in a complete 


IMPORT EXCLUSIVES! 


Danish “profile” paneling, — Plyfa-Profile. 

A new concept, a G-P exclusive. Use this 
contour-faced plywood for arresting effects. 
Two “profiles” combine Mahogany and 
Obeche, three are Mahogany. 32” x 96” panels. 


Exclusive Ply-Deck, marine grade, combines — 
214" strips of Teak or Makore (Cherry | 
Mahogany) with !%” strips of contrasting 
species. With hardwood core in 4’ x 8’ panels. 


Other genuine hardwood imports offer a 
large selection of colors, grain patterns and 


prices. Species from worldwide sources, 


GRAIN PATTERN, PRICE... La» GEORGIA-PAGCIFI — 








NEW! 
“SILK 
FINISH” 








G-P’s new high-speed sanding process means a better, faster finished job. 
This new ‘Silk Finish” on A face fir plywood will soon be available on 
34” AA or AB stock through nation-wide G-P distribution centers. 
The consistent high quality of G-P Plywood is assured through vast re- 
serves of prime timber ... efficient, revolutionary manufacturing methods 
... continuing research ...and high grading standards. For every grade, 
size and thickness—choose Georgia-Pacific . . . 


WORLD’S LARGEST PRODUCER OF PLYWOOD 











your NEW 


aluminum buildin reference 


Le odankal 
he ee ea Sea a SOR 
ae a 2 a age Se RO Be 


ee dtedteeted 
ed 


Handy, helpful pages 
for fingertip ordering convenience 


Reynolds Aluminum Supply Company’s bright new brochure of 
maintenance-free Lifetime Reynolds Aluminum building products is 
yours for the asking. Write today, or contact the nearest RASCO 
distribution center for your copy, you'll find it a first rate ordering 
guide for the many profit-making aluminum building products always 
on stock at the eleven Reynolds Aluminum Supply Company distribution 
centers serving the Southeast. 


REYNOLDS ALUMINUM SUPPLY CO. 


General Office: 756 West Peachtree, Atlanta, Georgia 





ATLANTA, GA. BIRMINGHAM, ALA. JACKSONVILLE, FLA. TAMPA-ST. PETERSBURG, FLA. LOUISVILLE, KY. 
1530 Elisworth Dr., N. W 2828 Fifth Ave., N 1612 E. Eighth St. 2700 23rd St., N., St. Petersburg, Fla Fern Valley Rd. & Crittenden Dr 
SYcamore 4-9511 FA 2-5461 EL 6-7636 Phone 7-4107 EM 6-0314 
MEMPHIS, TENN. MIAMI, FLA. RALEIGH, N. C. RICHMOND, VA. SAVANNAH, GA. NASHVILLE, TENN. 
703 North Royal Ave 3690 N. W. 52nd St 1431 Courtland Dr. 1910 Petersburg Pike 309 Stiles Ave Harrison St. at 7th Ave 
JA 5-4717 NE 5-0647 TE 4-6221 BE 3-9693 AD 6-2461 AL 5-1152 
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Their famous 
quality offers youa 


great opportunity ! 


— get a new kick out of selling when you handle Andersen 
WINDOWALLS. Callbacks on owner complaints are rare. 
And there’s none of this business of frying to prove you’ve got a 


good window ... you’ve got the best! 


Builders, homeowners, everyone you sell already are familiar with 
Andersen WINDOWALLS’ beauty and quality. Those who 
have Andersen WINDOWALLS are proud of them. A good share of those who 
don’t have them would like them. Profits couldn’t be more promising. 


Andersen WINDOWALLS are not only No. | in the industry, they’re 


growing bigger. And growing with them is as easy as becoming an 
aggressive Andersen dealer. So pick up your telephone and call one of the 
Andersen distributors below. Or get all the facts you want by 

writing Andersen Corporation, Bayport, Minnesota. 


<« Andersen Casement Windows, Charles Klopp, Architect 


Andersen\Windowalls ove «sion 


A 


available from complete stocks of these distributors 


ALABAMA 
Birmingham Sash & Door Co., Birmingham 


FLORIDA 
Huttig Sash & Door Co., Jacksonville 


GEORGIA 
Huttig Sash & Door Co., Atlanta 


KANSAS 
Rock Island Wholesale Co., Wichita 


Rounds & Porter Co., Wichita, Dodge City 


and Salina 


KENTUCKY 
Huttig Sash & Door Co., Louisville 
Weyerhaeuser Distributing Yard, Louisville 


MISSOURI 
American Sash & Door Co., Kansas City 
Toombs & Co., Springfield 


NORTH CAROLINA 
Huttig Sash & Door Co., Charlotte 


OKLAHOMA 
General Sash & Door, 7u/sa 
Rounds & Porter Co., Oklahoma City 


TENNESSEE 
Huttig Sash & Door Co., Knoxville and Nashville 
Memphis Sash & Door Co., Memphis 


TEXAS 

Davidson Sash & Door Co., Austin 
Houston Sash & Door Co., Houston 
Huttig Sash & Door Co., Dallas 


VIRGINIA 
Huttig Sash & Door Co., Roanoke 
Morgan Millwork Co., Arlington 


QW’ ANDERSEN CORPORATION +» BAYPORT, MINNESOTA 





* Only 


AMERICAN-MADE HARE 


delivers 


Plu Ss: iy ¥ “a ri 


Values 


in every shipment! 


K pit 'S VALUES in Quality, Service and Support Assured by these Leading Producers 


 ) Abitibi Corporation, Detroit, Michigan QS Georgia Pacific Corporation, Portland, Oregon 

(2% Edward Hines Lumber Company, Chicago, illinois ©) Masonite Corporation, Chicago, illinois 

Q Evans Products Company, Corvallis, Oregon 7) Superwood Corporation, Du/uth, Minnesota 

S&S Forest Fiber Products Company, Forest Grove, Oregon 7) United States Gypsum Company, Chicago, I/linois 
> Weyerhaeuser Company, Tacoma, Washington 


For more details on above items, use Coupon on Page 79 SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 





DEPENDABLE SERVICE 


... keeping you always in stock, with balanced 
inventory. Your American producer knows your 
individual delivery and product needs and has 
the ability to meet them. 


CONSISTENT HIGH QUALITY 


... assuring you top quality end products every 
time. You have no worry about customer com- 
plaints, because your American producer puts 
his reputation behind every shipment. 


TECHNICAL SUPPORT 


... helping to establish you as an authority 
and leader in your community. Your Amer- 
ican producer constantly works to bring you 
more business and profit. 


Write for FREE copy of the complete Plus Value” story | 


plese AMERICAN HARDBOARD 
ASSOCIATION 


205 W. Wacker Drive Chicago 6, Illinois 
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Cut Costs 3-Ways with 
NEW Compression Joints 
on Longer, Stronger Clay Pipe 


Down go labor, handling and installation 
costs when you install Clay Pipe with the 
new research-developed factory-made com- 
pression joints! No longer is it necessary to 
buy and prepare jointing materials. No col- 
laring, mortaring or hot-pouring . . . yet 
joints seal in seconds. And with new longer 
lengths there is less pipe to handle . . . fewer 


For more details on above items, use Coupon on Page 79 


joints to make. Installation is faster, easier 
... with a minimum crew. Install the longest- 
lasting material ever developed for sanitary 
and waste installations ... Clay Pipe with 
new compression joints—the only pipe with 
all the features you can trust. 

Write for circular describing OCONEE’S new 


wedge-lock compression joint. 


CLAY PRODUCTS COMPANY 


MILLEDGEVILLE, GEORGIA 


C256-58 
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Ciass oF Seavice 


This is a fase message 
unless its deferred char- 
acter is indicated by the 
propet symbol. 


WESTERN UNION 


TELEGRAM ire! 


SYMBOLS 
DL = Day Leecer 
"NL = Night Letter 





W. P. MARSHALL. Paesioent 


The filing tim 





domestic telegrams is LOCAL TIME at point of origin. Time of receipt is LOCAL TIME 


at point of destination 








== SM52 


) 





RALPH TUCKER= 
500 FIFTH AVE NYK= 


AND PROFIT POTENTI ALe 


BUS {NE SS= 
FAY SUPPLY CO 





S JPA101 LONG NL PD=JOPLIN MO 132 
CARE RUBEROID CO 


PLEASE RUSH SHIPMENT OUR CARLOAD ORDER FOR RUBEROID 
FLOOR TILE THIS HAS BECOME ONE OF HOTTEST NUMBERS IN 
OUR BUILDING MATERIAL PRODUCTS LINE WITHIN THREE 


MONTHS AFTER RECEIVING INITIAL STOCKS RETAIL LUMBER 
DEALERS THROUGHOUT OUR TRADE AREA HAVE ACCEPTED IT 


ENTHUSIASTICALLY AND ARE CASHING IN ON BIG VOLUME 

MORE IMPORTANTs THEY CONSIDER 
QUALITY AND COLO RANGE TOPS AND REORDERING REGULARLY 
VERY HAPPY TO BE IN THE BIG MIDDLE OF THE FLOOR TILE 


JOPLIN AND SPRINGFIELD MOe 








THE COMPANY WILL APPRECIATE SUGGESTIONS FROM ITS PATRONS CONCERNING ITS SERVICE 


Re-orders tell the success story 
of Ruberoid’s new floor tile 


And still they come—from one distributor after an- 
other, clear across the country. A tidal wave of re- 
orders for RUBEROID’s great new line of floor tile. 

All adding up to one of the greatest success stories 
the building supply field has seen for years. 

The reason is plain. Building supply dealers like 
the quality of RUBEROID’s new floor tile. They like 
the way it’s priced. They like the way it sells, aided 


by powerful national advertising, and effective local 
sales tools. They also like the fast service they get from 
the nearest RUBEROID plant in Newburgh, N. Y., 
Joliet, Ill., Houston, Texas, and Long Beach, Calif. 

You will, too, if youstock asupply of RUBEROID’s 
great new floor tile. How about placing your first order 
now? See your RUBEROID distributor or write: The 
RUBEROID Co., 500 Fifth Ave., New York 36, N.Y. 


RUBEROID |} 


Helps you build... flooring business 
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Four questions— 


ONE ANSWER. 





Do you want the housing business 


in your area? 


Do you want to increase your present 


profits 25%? 


Do you want to help your builders 


solve their skilled labor shortage? 


Do you want to be the home building 


center of your community? 


P-B COMPONENTS 








Homasote Company knows that the 
retail lumber dealer’s answer is YES— 
to all four of these questions. And 
Homasote has the other answer ready 
... the know-how to achieve what the 
questions promise. 


There are 24 years of know-how tied 
up in the package known as P-B Com- 
ponents. (No other firm can offer com- 
parable experience in this field.) Here 
is a merchandising plan tailor-made for 
the prosperity of the retail lumber dealer. 


P-B Components are all custom-built 
—to fit any plan the builder, architect 
or owner requires. The owner does not 
need to buy a stock model, in order to 
save some money. He gets the house 
he wants — and he gets it in three to 

four weeks’ time. 


P-B Components are built by your 
materials distributor —with great econ- 
omies due: (1) to the elimination of 
many unnecessary handling costs and 
(2) to his far larger volume discounts. 
You sell these components (and many 
other items you carry) to builders and 
home owners and make your normal 
profit. You do not stock these parts — 
they are delivered direct from the dis- 
tributor to the building site. You have 
no investment to make in expensive 
equipment — and you add no skilled 
labor or supervision costs to your over- 
head. You can actually decrease your 
inventory by not having to stock the 
materials in the P-B Components. The 
price at which you sell to the builder 
saves him at least 15% —plus 23 days 
of building time per house. 








For more details on above items, use Coupon on Page 79 


To save money in conventional building —send us your 
blueprints for a free Cost-Reduction Analysis. They 
will be returned with an engineering report on the sav- 
ings you can make with Homasote Materials. Homasote 
Board-and-Batten and Grooved Vertical Siding con- 
struction are lower in cost than anything else you can 
use currently for exterior wails. 








The home owner gets top-quality 
construction, with standard materials 
throughout. P-B floor components, in 
sections of approximately 100 sq. ft., 
include joists, headers, insulated under- 
flooring and factory-finished hardwood 
flooring. The exterior wall components 
have either the sheathing and/or exte- 
rior finish applied and the finest of all 
drywall (Homasote) on the interior. 
The interior partition components come 
with the same drywall on both sides. 
Wall components are generally room 
size or longer. Ceiling components com- 
bine joists, strapping and Homasote 
ceiling panels. Roof components are 
made up of rafters, ridge, eave and 
insulated sheathing. 

Furthermore, we have a pricing book 
which will enable you to arrive at the 
cost of P-B Components for almost any 
home in 30 minutes! 

This book is available, without 
charge, to dealers who want to sell P-B 
Components. Write us for complete 
details and the name of your nearest 
P-B Components distributor. Please 
mention Department J-19. 


Trenton 3, New Jersey 


C\ gi 
= 
425 HOMASOTE coves 


Homasote of Canada, Ltd., 224 Merton Street, Toronto 7, Ontario 
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140 YEARS OF 


EXPERIENCE 


SERVING 


THE SOUTH 


P. E. Read 


Brunswick office (33 years) 


H. O. Olson 
Jackson office (6% years) 


ps 8 Dunn 
Dallas office (23 years) 


CES AU 


BESTWALL GYPSUM COMPANY 
Ardmore, Pennsylvania 
Plants and offices throughout the United States 
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af, Johnson 
Atlanta office (22 years) 


“ 


G. L. Fuhri 
St. Louis office (24 years) 


For more details on above items, use 


J. W. Barnes 
Kansas City office (13 years) 


ee 


a 


C. F. Stuebing 
Houston office (19 years) 
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ZONOLITE 
INSULATION NEWS 





* 
Extra 














SPECIAL ISSUE 


FALL, 1960 








REINSULATE with 


..» SAVE UP TO 20 TO 30% 
ON FUEL BILLS 





THERE'S A 


gueatihnien 


IN YOUR ATTIC robbing you 


| 
® | ZONOLITE COMPANY...;EPT.SBS-90 
35 South Le Sole St., Chicoge 3, Winois 
lease send free booklet H1-110 “Home Owners Guide 
‘0 Insulation 
0 


of fuel dollars 


domage by rodents, moisture, decoy 


Pour Zonolite Over Old 
Worn Out Insulation 


You not only cut heating costs up to 20%, 

. 30% or more, but your home was never be- 
Em fore so snug and cozy. So why not Zonolite 
your attic right now and get all the comfort 

you pay for next winter? Get a free estimate 

from your lumber or building supply dealer. 














DRAMA-PACKED AD STARTS NEW SERIES 
ON HIGHLY PROFITABLE RE-INSULATION THEME 


ZONOLITE ’60 
FALL CAMPAIGN 
GOES INTO HIGH! 


‘Heat Thief” Found Guilty of Robbing 
Home-Owners; Zonolite Spearheads Big 
Crusade to Drive ‘“‘Thief” from Attics! 


“Stop that 
heat thief 
with ZONO- 
LITE’’ is 
the goal of 
the mam- 
moth 1960 
Re-insula- 
s tion Fall 
THE THIEF Campaign 
announced today by Zonolite 
officials. 

The heat thief has been 
identified as shrinking, 
settled, worn-out insulation. 
It has been detected in 
attics throughout the U.S. 
and Canada. 

Chief clues are insufficient 
thickness; voids or leaks 
caused by improper instal- 
lation; and settlement or 
shrinking. 


To apprehend the furtive 
thief, Zonolite will call on 
powerful resources—a 
dynamic national ad cam- 
paign in 16 publications 
stressing the need for ade- 
quate insulation; powerful 
point-of-purchase display 
material and new dealer 
sales tools for newspaper, 
radio, TV and direct mail. 

Ideally suited to pour 
over faulty insulation, 
Zonolite Insulating Fill 
plugs leaks along joists and 
under eaves, brings insula- 
tion up to proper thickness 
—routs the heat thief in 
your customer’s attic. 

Recommend Zonolite 
Insulating Fill this fall and 
winter to re-insulate the 
attics in your area. 





SATURDAY EVENING POST 
AGAIN SPEARHEADS 


ZONOLITE 


America’s premier 
weekly magazine, the Satur- 
day Evening Post, has been 
selected to lead off Zonolite’s 
Annuai Fall Campaign. 
With more than 6,500,000 
circulation and over 
23,547,000 readers weekly, 
the Post is the ideal choice 
for this assignment. 

The page ad above, 
scheduled for the October 1 


30 For more details on 





AD DRIVE 


issue, will be followed by 
ads in more than 15 other 
national publications, all on 
the re-insulation theme. 
Helping carry the story 
toconsumers are BETTER 
HOMES & GARDENS, 
AMERICAN HOME, 
NEW HOMES GUIDE, 
POPULAR MECHANICS, 
SUCCESSFUL FARM- 
ING, and many others. 


above items, use Coupon on Page 79 





TARGET IS BIG 
DO-IT-YOURSELF 
MARKET 


Easiest insulation to 
install, Zonolite Insulating 
Fill fits perfectly into the 
vast do-it-yourself market, 
accounting for millions of 
dollars annual revenue for 
progressive dealers. 

With its companion prod- 
ucts, Zonolite Masonry 
Fill and Glass Fiber Insula- 
tion, it gives dealers a single 
brand, heavily promoted, 
that serves every customer 
need in insulation. 





NEW DEALER AIDS 
NOW READY 


A complete merchandis- 
ing kit to let dealers cash in 
on the power-packed re-in- 
sulation theme is now ready 
for dealers. It includes all 
necessary items to increase 
profit and turnover on the 
three big Zonolite Insu- 
lating Products. 


To get your Fall Dealer 
Promotion Kit, simply write: 
ZONOLITE COMPANY 
DEPT. SBS-90 
135 S. LaSalle St., Chicago 3, Ill. 
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. » » Because concentrating your buying 
REAL power gives you the advantages of lower 
THERE'S ECONOMY... shipping costs and quantity discounts from 
Donley Brothers. This means lower prices 

IN COMPLETE LINE BUYING . a . 
for your customers, greater profits for you. 


WHEN YOU SPECIFY Shown below are just a few of the many 


popular items in Donley’s complete line. 
D O Ni i EY Check off your needs and mail the coupon 
for further information 


USE THE ENTIRE AD AS YOUR COUPON 
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AUTOMATIC SAFETY 
BURNERS 


(-] CAST IRON DAMPER [-] CLEANOUT DOORS INCINERATOR DOORS —] ACCESS DOORS 
(] sTeet DAMPER (] ash bump INCINERATORS CRAWL SPACE DOORS 





RESIDENCE PACKAGE 
(C) steEeL MORTAR BOXES RECEIVERS 


([] sTeeL MORTAR TUBS anadmuniet vinueen 
() prick CLAMPS (J joist HANGERS PACKAGE RECEIVERS 


Pa Douley THE DONLEY BROTHERS COMPANY 
13905 Miles Avenue * Cleveland 5, Ohio 


& Please send further information on the products checked above. 
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Here’s Western Pine Association dependability 
for you—grading proved 97.3% on or above 


Using the published standards of the Western Pine Association, 32 inspectors 
traveled more than a half million miles to member mills last year to check- 
grade nearly 51 million feet of shipping-grade lumber. They found that better 
than 97% had been graded on or above standard. 

That’s the kind of grading control you can expect with every shipment 
of Western Pine Region woods — top dependability, too, in sizing and shipping. 
And...there are eleven kinds of woods from this region for your customers 
to choose from... soft-textured, straight-grained, ideal for many, many interior 
and exterior applications. 

For more information write to Western Pine Association, Yeon Building, 
Portland 4, Oregon. 


TODAY'S WESTERN PINE TREE FARMING GUARANTEES 

















DOUGLAS FiR—tough, straight-grained 
wood for interior trim, millwork, and appli- 
cations requiring stiffness and nailholding 
power. In stress grades, it offers excep- 
tional strength for framing. 


PONDEROSA PINE—this wood com- 
bines excellent insulation with firm nail- 
holding power. It handles easily and mills 
accurately. For sheathing, light framing, 


paneling, millwork and siding. and many industrial uses. 


32 For more details on above items, use Coupon on Page 79 


WHITE FiR—strong and lightweight for 
framing, roof decking, paneling and mould- 
ing, it is easy to cut, saw and shape. Pop- 
ular, too, for interior and exterior trim 


Western Pine Association 


member mills manufacture these woods to high 
stc rds of grading and measurement grade 
stamped lumber is available in these species 
Idaho White Pine - Ponderosa Pine - Sugar Pine - White 
Fir - Incense Cedar - Douglas Fir - Larch - Red Cedar 
- Lodgepole Pine - Engelmann Spruce - Western Hemlock 


LUMBER TOMORROW 











ENGELMANN SPRUCE — lightweight, 
whitest of Western woods, it is fine tex- 
tured, works and nails superbly. High 
insulation value for sheathing and siding. 
Beauty for paneling. 
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A DOOR IS A DOOR IS A DOOR 
or is it? Here’s one that’s different. 
The Bellwood/Laminex®* prefin- 
ished door featuring Poly-Clad®, 
high-pressure Laminex “‘skins’’ by 
Plywall. Rich in feel, finish and 
weight, the Bellwood/Laminex door 
will help sell homes in today’s value- 
conscious market...yet in-place 
costs are less to the builder. Match- 
ing Plywall® prefinished panels 
complete the room...and the sale. 
Bellwood/Laminex doors, prefin- 
ished in English Walnut or Rock 
Maple, are delivered pro- 

tected by individual pack- ¥R 
aging. Buy Bellwood/Laminex 
prefinished doors from any stock- 
ing wholesale distributor in the 
United States. Matching Plywall 
prefinished panels are available 
through over 200 Plywall Distrib- 
utors. When you buy or sell Bell- 
wood/Laminex doors you are deal- 
ing with two of the largest, most re- 
liable manufacturers in the building 
industry. THE BELLWOOD COMPANY 
533 W. Collins, Orange, California, 
division of Packard Bell Electronics 
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‘It pays us to feature 


L-0-F Window Glass... 
right on the main floor, 


says C. A. MacDonald, Store Manager, Erie Builders Supply, Erie, Pa. 


“We display a 4’ x 8’ rack to show L‘O’F Window Glass on our main selling 
floor—and find it a great sales advantage. It’s a constant reminder to our 
customers. People know the L:O-F label. 


‘Our experience is that L‘O’F quality and clarity are u rmly good—and 
that we have less wastage because it cuts cleaner. It see! brittle. 

‘Just want to tell vou also that we get mighty good ser from our L:‘O:F 
Distributor. It’s L:O-’F for us on all counts.”’ 
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New box rack needs only 12 sq. ff. of floor space 

Holds glass right in L-O-F’s self-storing plywood-side boxes sv to construct. Ask 
for blueprints of WG-3 Rack. Identify your glass departmer ith new handsome 
sign, same as in photo at left. Only 15 cents from your L:O-! s Distributor (listed 


under “‘Glass” in the Yellow Pages). Distributors: order in ca f 25 ($3.75) from 
L-O-F, 1490 Libbey’Owens:Ford Glass Building, Toledo 1, O 


LIBBEY-OWENS-FORD 
WINDOW GLASS 


The glass that cuts easier, snap 
Toledo 1, Ohio 
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IF YOU REALLY 
WANT CUSTOMERS 
TO CALL AGAIN... 


Sell them the best product the first time 
around ...a product that won’t backfire. 
Sure, some buyers might feel good at first 
if they think they can save a few dollars 
on a second-grade product. But once the 


purchase is made they forget the cut-rate, 
and then only look for performance. If it 


y isn’t there, they’ll come back. Sell them 
performance they can count on. 

You can sell cheaper roofing material 

than USS Tenneseal, but you can’t sell 


better. It’s strong—made from rugged gal- 
vanized steel. It lies flat and tight and 


won’t “hump.” The V-Drain shuttles water 
down the side and the pressure lip and 
triple cross crimp at the end won’t let 
water under. 

CR RIORIINED NANTES MOE 


USS Tenneseal Roofing is no stranger to 
your customers. They’ve read about it in 
leading Southern farm magazines. It’s 


made in their part of the country and sold 
by their best dealers. USS Tenneseal Roof- 
ing is backed by the South’s finest name in 
steel—TCI. uss and Tenneseal are registered trademarks 


Tennessee Coal & Iron 
Division of 
United States Steel 


eS This mark tells you a product is made of modern, dependable Steel. 


A, 
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Your home can have the warm welcome of 


YYOO DYDD RA 
ot Pondertta Pose 


Today’s knowing home buyers are aware of the welcoming warmth which 

LOOK FOR THIS GUIDE TO WINDOW QUALITY woodwork gives to any home. Note particularly the substantial yet decorative 

( 7 QUALITY =. . ~ APPROVED effect of the rich detail provided by the use of st moulding. The architec- 
Fapmicator fs N\ NO. 000 : . a A " ‘ : . 

\ —\aeciee M000 WINOOM Institute turally correct entrance door, the modern wood v wo inits, and the smart 

- and practical louver doors all help to add warmt this living scene. Yes, 

The American Wood Window Institute Seal on woodwork of Ponderosa Pine adds quality value to 1 y’s home. 


Windows is your Guarantee that they conform to — 2 $ : ; : P . 
the specifications of FHA standards and are rhere’s weathertightness built into modern wo yvindow units which resist 
Correctly designed + Preservative treated = Prop cold, heat and dust. Furthermore, when winter « no moisture forms on 
erly balanced » Properly constructed «+ Made from : : cere .: ] lee, . 
careteliy solested tiin-deled tember + Efficiently the wood window frame. f inally, quality wood w w units are chemically 
weatherstripped treated for dimensional stability. To learn more advantages of wood 

windows, write to us for your free folder—‘‘WI 1 Should Know About 
BECAUSE WOOD IS So GOOD TO LIVE WITH , ye ” | . 1 

Wood Windows,” or consult your architect, build mber dealer. 


Pindorota Fie WOODWORK 


This ad will appear in the October, 1960 issue of Better Homes & Gardens 
and will reach an audience of 15,950,000 readers! 





“When it comes to WOODWORK- 
HOME PLANNING CENTER 









































MEMBERS—Woodwork Group 


Andersen Corporation 
Anson & Gilkey Co. 
Biltbest Corporation 
Boise Cascade Corp 
— Millwork Sales Dept 
Caradco, Incorporated 
Continental Screen Co. 
Curtis Companies, inc 
Delta Millwork, inc. 
Fariey & Loetscher Mfg. Co 
Grinnell Sash & Door Co. 
Hotchkiss Brothers Co 
. Hurd Millwork Corp. 
9 he Huttig Mfg. Co. 
) 2) 5 2) pet ideal Co. (Wm. Cameron & Co.) 
LE Te = a U ays mo TLE Y ug International Paper Co. 
e e ‘ —Long Bell Division 
Maita Manufacturing Co. 
Missoula White Pine Sash Co. 


available for a quality product”’ : Bear on ug. co 


Floyd W. Sedlmayr, Jr., Assistant Vice President and Manager of Loan MEMBERS—Lumber Group 
§ : . P. The Anaconda Company 


rocessing Department, Chicago Federal Savings and Lean Association. Ree EY 6 
P y Depart t, Cl Federal S i Loan A tati 
. , . Bate Lumber Co 
. . . . . . . : Biagen Lumber Co 
“As a lending institution, the quality of the building materials which go se BS aoe shy gama 
into the construction of a home or multiple family dwelling are of prime eae une CO. 
} ‘ 20 . Crane Mills 
importan¢ e to us. Diamond National Corp 
‘ : ; : . : . Georgia Pacific Corporation 
“Quality wood windows and other quality woodwork items are indications + ane ya 
to us of lasting value,’’ Mr. Sedlmayr states. Kaibab Lumber Co. _ 
. Long Lake Lumber Co. 
m . ‘ - ‘ P . : - McCloud Lumber Co. 
lhe financing institution of your choice will also be aware of the importance Michigan California Lbr. Co. 
° . . y y . els umber Co. 
you attach to quality if you use Ponderosa Pine Woodwork and Wood Ochoco Lumber Co. 
ereh — = ° ine - regon Lumber Co. 
Window Units bearing the AWWI Seal. Pickering Lumber Corp. 
Scott Lumber Co., Inc 
Setzer Forest Products 
—Div. of Glencoe Forest Products 
BEST BUILDER'S GUIDE TO WINDOW QUALITY Ralph L. Smith Lumber Co 
Southwest wieder orp Inc. 
7 ; I ;. . Tarter, Webster & Johnson, Inc. 
/ women rte ase ) \ Tite Knot Pine Mills 
oA eS. " 
American WOOD WINDOW Institute een care 
CONFORMS - UNITED STATES Come STRO.206 A Warm Springs Lumber Company 
Weyerhaeuser Co. 
Winton Lumber Co. 


The Americ Nood ndow Institute Seal on Windows is your guarantee that they conform to the specifications 
ASSOCIATE MEMBERS 


of F.H.A. standard nd are 
Correctly designed e Preservative treated e Properly balanced e Properly constructed e Made from carefully selected Tn Guides tite Ce aa 


NN 


kiln-dried lumber e Efficiently weatherstripped Casement Hardware Co. 
Chapman Chemical Co. 


1 \ W. J.D & Co. 
BECAUSE WOOD IS SO GOOD TO LIVE WITH Dorris Lumber & Moulding Co. 


Grand Rapids Hardware Co. 
e Monarch Metal Weatherstrip Corp 
Protection Products Mfg. Co. 
te WOODWORK Unique Balance Co. 
Wood-Treating Chemicals Co 
An Association of Western Pine Producers and Woodwork Manufacturers Zegers, Inc. 


39 S. La Saile Street Chicago 3G, Illinois 
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Excellent machinability 

is another outstanding advantage of the 
balanced three-layer construction of new 
Formica Flakeboard. Highest internal bond 
strength and void-free core assure precision 
tongue and groove joints, dovetailing, 
shaping, routing, drilling and sawing. 


Formica Flakeboard is the finest 
underlayment for decorative laminates 
because: (1) It’s designed and manufactured 
especially for use with Formica decorative 
laminates and adhesives. (2) It’s made of 
fresh-cut, debarked timber and impregnated 
with resins developed by Cyanamid’s world 
renowned resin scientists. (3) It’s unequalled 
for machinability, internal bond strength, 
screwholding power and smooth surface. 


Test new Formica Flakeboard at our 
expense, Write today for free sample (cut 
from regular production-run boards, not 
specially treated), Formica Corporation, a 
subsidiary of American Cyanamid, 4654 
Spring Grove Ave., Cincinnati 32, Ohio. 


NOTE: Formica Flakeboard is not 
available on the West Coast. 


see it in action 


Formica Flakeboard 
color movie just 
released. Write for 
showing by your local 
Formica representative. 








free demonstration and samples 


Write for free sample and a dramatic demonstration of 
Formica Flakeboard properties before planning 
your next decorative laminate installation, 








Flakeboard 
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Silver Celestile (silver flecks, tiny perforations) 


Travertine (textured fissure, tiny perforations) 


Toots 
Toot | 
Toot ! 


Ooom- Pah! 
Ooompnah . 
Ooom-pah t 
Q0om~pah ! 
oompah} 
Qoompah ! 
Ooomnah ! 
Qoom-pah} 
Yoom-paht 


&. = 6 
” On 
Toot; Ooon- pie : 


bright oot 
new Toots docu bat 
] k 1 Ton ts Qoom~pah! 
OOK aus ' Pos” 5oot~pah! 
a root y oi 
Toot, oom Pah! 

soft paht 
new 

sound 

from 

BARRETT 


4 bright patterns added to the Barrett line of acoustical ceiling tile. Smartly 
styled metallics and other popular patterns. Sell them with new Barrett fiber- 
board furring strips. Strong and uniform because they’re all made by exclusive 


Offices in: Birmingham, Boston, Charlotte, Chicago, Cleveland, Houston, New York, Philadelphia, St. Paul. 
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Golden Celestile (gold flecks, tiny perforations) Celestile (white, tiny perforations) 








Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 
Boom! 


Honk! 
Honk’ 
Honk! 
Honk! 
Honk! 
Honk’ 
Honk! 
Honk! 
Honk! 
Honk! 
Honk! 
Honk! 
Honk’ 


Chem-Fi process. Why not see the whole line? Don’t forget we sell roofing 
shingles, built-up roofing, insulation board, gypsum, aluminum siding, plastic 


panels, protective coatings. 


llied | 
BARRETT DIVISION hemical 


40 Rector Street, New York 6G, N. Vv. 


For more details on above items, use Coupon on Page 79 
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Nterli ng 


HARDWARE 


No. 431 
FLANGE 
MOUNTED 
TRACK 


jj! 
' 
Satis 


New Sterling Flange Mounted 

Track insures fast, low headroom 
installation in same rough opening 

The new Flange Mounted Track and < a 

Micro-Cam Hangers are ideally suited ry height as hinged door. 


for making complete sliding door units 
in a shop or on the job. 

















. Sliding doors can match hinged doors in 
An appearance with same door height and trim detail. 












































Builders using sliding door units with | 
the Flange Mounted Track find the in- I} | i} }] | 
stallation and appearance features far HEA 
superior to any other type of unit. Drawing shows typical method of Track is installed in same rough open- 
framing and installation of hinged door. ing as hinged door and trimmed alike. 









































R 
New MICRO-CAM 
Hangers insure fast, 
simple installation and 

easy adjustment 


: ; for plumbing \ a ae 
j ; doors. Fully | 
& ' covered by pat- 


] ents pending. To plumb door, loosen 





mounting screws slightly 
and turn Nylon Cam with 
screwdriver. 











The new track, hangers, door guide, 


jambs and trim can be conveniently 
packaged as a KD unit for fast assem- ohew tenlls e 
bly on the job. 7 


ge 2€¢ RM ORO. i t.803 4 4 
Designers and Manufacturers of Fine Builders’ Hardware 
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President Earl Robinson Jr., above, of South- 
ern Hardware & Lumber Co., Inc., New 
Orleans, made peacock out of turkey with 
lots of effective advertising. At top, sign in 
front of remodeled home during period of 
modernization pointed up advertising cam- 
paign theme. 


The turkey turned into peacock is 
no wispy fairy tale. It was a solid, 
successful, $50,000 promotion of a 
home remodeling by Southern 
Hardware & Lumber Co., Inc., of 
New Orleans, La. 

A six-month project, the remod- 
eling had a matchless advertising 
value of more than a year, and 
Earl Robinson Jr., Southern’s pres- 
ident, recommends its imaginative 
planning to all building supply 
dealers. The idea can be used with 
endless variations to fit local situ- 
ations. 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 
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MERCHANDISE MODERNIZATIONS 


wl IC. 


’s program had advice 
tance from the Home Im- 
Council, the merchan- 
epartment of Life maga- 
manufacturers whose 
were used. Robinson, 
emphasizes that it was 
Southern’s own campaign, 
dealer could adapt to 
1OTO: It was a Southern pine 
g eremony, rather than usual 
bons, which admitted sightseeing 
turkey-turned-peacock house in 
this summer. Wielding saw is 
Councilman James Fitzmorris 

J. Czarniecki of Washington, 


SH&L President Earl Robinson Jr. 
support from behind. 
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Turkey, above, within months was transform- 
ed into peacock, at right. Firm’s ad cam- 
paign theme — as humorous as it was 
ridiculous -— immediately caught public 
fancy. During winter, public interest was 
sustained through use of full-page news- 
paper ads reporting on progress of turkey’s 
changeover. 


his own available financing. 

Turkey Defined. It started last 
November just before Thanksgiv- 
ing with a turkey. The first of 
four full-page newspaper ads ex- 
plained that a turkey, in New 
Orleans building supply language, 
was “a house no one will buy — at 
practically any price.’ But Robin- 
son bought a turkey, proclaiming 
in the ad that “I bought my turkey 
early (for Thanksgiving) to prove 
that this old house is a good in- 
vestment.” 

A little later, he erected a sign 
at the front of his dilapidated and 
vacant, two-bedroom/one-bath 
dwelling, saying, “We’re gonna 
make a peacock out of this tur- 
key,” and started the remodeling. 

The theme, as humorous as it 
was ridiculous, immediately caught 
public fancy. People began to 
watch the house for some inevi- 
table prattfall, certain that it was 
coming. During the winter, public 
interest was sustained with two 
more ads, reporting progress on 
“putting an old house into first 
class shape, up-to-date in every 
respect, for a reasonable expendi- 
ture.” 

The completed transformation of 
turkey into peacock came last 


House rear, before and after — below and 
at right — indicates how unsightly screen 
porch was changed into outdoor living area 
with screens and fiberglass covering. 


This six-month remodeling project offered matchless 
advertising value for more than a year for SHEL Presi- 
dent Earl Robinson Jr., who recommends adoption 

of the idea by every building supply dealer 


June with opening to the public of 
a comfort-conditioned modernized 
home. The 50-year-old house had 
been thoroughly updated, without 
loss of its traditional charm, with- 
out drastic rearrangement of floor 
plan, and with no partitions torn 
out or roof lines altered. The 
whole job was practical, and not 
exorbitant in cost. 

Peacock Evidences. The house 
front was changed into a modern- 
ized traditional style. An old 
screen porch at the rear was turn- 


SOUTHERN 


ed into a fiberglass-covered screen- 
ed outdoor patio and carport. The 
old bathroom was divided in two 
to add a dressing room with fiber- 
glass ceiling. The kitchen was 
modernized with built-in appli- 
ances. The house was fully insulat- 
ed, ducts were installed for heat 
and air conditioning, and all tile, 
paneling, and wall paper were re- 
placed. 

The interior was rearranged to 
provide a living room, a dining 

(Continued vn page 109) 
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Youthful Ideas Give 


J. Walter Helms Woodworks at 
Monroe, N. C., shows what new 
methods can do for an old busi- 
ness. It points up the values of 
modernization and expansion, and 
indicates the opportunities ahead 
for aggressive merchandising. 

Its owners, Edwin and Sib 
Helms, likewise are proving that 
quality and service are hard to 
beat by any competition. 

Their little city of Monroe, pop- 
ulation 12,500, in a farming and 


poultry raising area, could be 
Dixie Anywhere. It is a county 
seat with a Confederate memorial 
on the courthouse lawn, with old 
two-story houses coming down to 
make way for shopping centers 
and parking lots. Scores of smaller 
new homes are pushing out from 
the town fringes into a rolling 
countryside. Just 20 miles south of 
Charlotte, its independent retailers 
find rival bids for sales volume in- 
creasing almost daily. 
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Modern 80-foot brick building (left), home 
of J. Walter Helms Woodworks of Monroe, 
N. C., is part of company’s broad expansion 
program, achieved through modernized ag- 
gressive policies. Cabinet shop (below) is 
slated to be replaced in future by building 
to match firm’s retail store. 


The setting is ideal for a case 
hist f a typical small South- 
ern building supply establishment, 
contrasting old and new methods, 
and suggesting prospects for the 
futul 

Company Development. Helms 
Woodworks is both an old and a 
new ern. It was founded some 
20 ye ago in the tool chest of 
J.W Helms, who still takes a 
detac but fatherly, interest in 
the | ness. It now has a modern 
80’ building that his sons, Edwin 
and S finished themselves. They 
are planning additional buildings 
and improvements, made possible 
by methods easily adaptable to 
any community of comparable size. 

A master craftsman, the elder 
Helms has developed over the 
yeal wide reputation for his fine 
carpé and cabinet work. When 
his finished military service 
and chose their careers, they mov- 
ed into the woodworking shop 
with After a thorough ap- 
prenticeship, they decided to go 
all out into a modern building sup- 
ply business. 

By scraping together their re- 
source by drawing their own 
plans using their own super- 
vision and working throughout 


Office is paneled section at end of show- 
room, where a home-planning service soon 
will be established with woman in charge, 
an attraction to women customers. 
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THE HELMS TEN GUIDELINES 
FOR OLD-BUSINESS ‘BEEF-UP’ 


Quality Merchandise 


Planned Advertising 
Attractive Display 
Community Activity 
Trade Affiliation 
Customer Loyalty 
Personal Service 
Dependability 

Hard Work 
Integrity 














Brothers Edwin (top) and Sib Helms, owners 
of company, find customer and community 
loyalty valuable asset to expanding business. 
Also rating high on their list are reputation 
and business integrity as methods to meet 
increasing competition. 
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many nights, they were able to 
move recently into an attractive 
brick building on the outskirts of 
Monroe. 

Their new addition fronts 80’ on 
a principal highway, with the en- 
tire frontage glassed for maximum 
display of a wood paneled show- 
room and office within. Directly 
behind these is a spacious stock 
room that opens onto a loading 
platform in the rear. Ample park- 
ing space has been provided along 
the front and in the rear, where 
the original cabinet shop and lum- 
ber sheds still stand. 

Service Policy. The Helms 
brothers thought a lot about ob- 
stacles facing them before they 
decided to stake their future on 
their broad policy of loyal, depend- 
able, aggressive service. 

“Loyalty and fair play were our 
first major considerations,’ Edwin 
Helms explained. “Our contractors 
had stood by us for years. They 
were the backbone of our business. 
We certainly didn’t want to move 
into their business. So, at the out- 
set, we purposely limited ourselves 
to the sale of lumber, paint, and 
builders’ hardware, with items we 
manufacture in the cabinet shop. 


Customer (top) looks over an island display 
at Helms Woodworks, where the inventory 
is limited entirely to first-line items. Quality 
merchandise (above) is sectionalized and 
given maximum display in firm’s showroom. 


Our old customers have shown 
their appreciation by staying with 
us. 

“Then, we knew all about the 
cheap merchandise that you see in 
drug, variety, and department 
stores, service stations, drive-ins— 
everywhere. We realized we could 
not get far in that race; so we 
turned to established, well-adver- 
tised quality lines that customers, 
believe it or not, still recognize. 

“Among brands we stock and 
try to display attractively are 
Pittsburgh paints, Air Control, An- 
dersen and Biltwel windows, Win- 
Chek aluminum windows and 
doors, Flintkote, Armstrong, Wei- 
ser, Yale, Robbins Tile, and Arab 
termite control.” 

Having made a top-grade inven- 
tory selection, the little firm be- 
came affiliated with the Carolina 
Lumber and Building Supply 
Assn., subscribed to the National 
Plan Service, and began to ad- 
vertise its quality merchandise 
and service of eight employees and 

(Continued on page 111) 
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@® MOVABLE 
HOUSES 
THAT 
REALLY 


HOUSES 2 MOVED | 
TOR BET py | 


By Ruel McDaniel e SBS Field Editor 


Taylor-Gilbert Lumber Company, 
San Benito, Texas, recently built 
and sold about 200 small homes 
which were constructed on the 
company’s two yards and then 
moved to buyers’ lots. It is a de- 
sirable and profitable business, in 
the opinions of Howard Gilbert 
and Joe Taylor, owners. 

The homes are basically stand- 
ardized and_ semi-prefabricated. 
There are five sizes and seven va- 
riations in layout, but none of the 
variations is basic. 

Sizes are 14 x 20’, 20’ x 24’, 
24 x 24 and 20’ x 30’. Prices 


On skids, this typical built-to-move home, 
constructed at firm, is displayed on lot. 


In San Benito, Texas, 
Taylor-Gilbert Lum- 
ber Co. sign, above, 
fronts lot on busy 
boulevard where 
firm’s model built- 
to-move homes, be- 
cause of display, sell 
as rapidly as com- 
pany can build. At 
right, Co-Owner 
Howard Gilbert de- 
monstrates power saw 
at main yard, where 
all timbers are cut 
for ready-to-move 
homes. 


range from $840 for the smallest 
unit to $1,750 for the largest — if 
the customer elects to pay cash. 
However, most of the houses are 
sold on credit and financed. 

Clear Lot Required. In every 
case, purchaser furnishes a clear 
lot, and the company moves the 
house to his lot as a part of the 
sales price. 

Credit terms call for a cash pay- 
ment of $200 for the smallest 
house and a monthly payment of 
$36; and $400 cash for the largest 
unit and monthly payments of 
$49.50. In all cases, monthly pay- 
ments cover insurance on the 
house. The company, of course, 
takes a mortgage on the house and 
lot as security for the balance. 

Interest is figured to provide for 
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mpany has done most of 
icing itself, but, according 
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homes except the largest 
in two years. Three years 
wed on the largest unit. 
homes are semi-finished. 


have outside paint, but no 
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THE KEY TO 


You and your lumber business are 
in the news spotlight in your com- 
munity. You make the news — get 
your share of local publicity ... 


Are you getting all of the _ local 
publicity you need? 

Is your name and your lumber 
business mentioned in the local 
news every time you do something 
newsworthy? 

Chances are good that your an- 
swers will be no to both questions. 
Most lumbermen fail to realize 
how many opportunities for good 
local publicity they have during a 
year. 

Here is a check-list of news- 
worthy items that can give you 
and your lumber business legiti- 
mate publicity: 

Personal Publicity. Names make 
news. Your name, among those of 
the leading businessmen in your 
community, is newsworthy. You 
and your family do things that 
are of interest to others and will 
give you good publicity for your 
lumber business. 

Consider these news items: 

e When there is a birth in your 
family. 

e When there is a marriage in 
your family. 
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e When your wife is elected to 
some office — church, club, or 
school. 

e When you and your wife en- 
tertain friends in your home. 

e When former residents of 
your community return for a visit 
with you and your family. 

e When you and your family 
take a vacation trip — before you 
go and after you return. 

e When you have a special wed- 
ding anniversary — twenty-fifth 
or fiftieth. 

e When your children leave 
town to attend college. 

e When your children receive 
any special recognition at college 
— sports, drama, music, scholastic, 
etc. 

e When your children return 
from school for a holiday vacation. 

Employee Publicity. Your area 
of publicity opportunities is multi- 
plied by the number of employees 
you have in your firm. All items 
listed for your personal publicity 
can be used when applied to your 
employees. 

In addition, there are many 
newsworthy employee activities 
that can give your lumber business 
valuable publicity. For instance: 

e When you hire a new em- 
ployee, a news release will intro- 
duce him to the community and 
make him more loyal to you. 

e When one of your employees 
is promoted in your business. 

e When some of your employees 
engage in some sports event — 
baseball team or bowling team. 

e When there is some employee 
group entertainment — picnic, 
dance, or dinner. 

e When you have some type of 
contest for your employees. 

e When you set up some new 
type of compensation plan for your 
employees — bonus, profit shar- 
ing, retirement, etc. 

e When your employees partici- 
pate in some type of training pro- 
gram. 

e When your employees attend 
any type of business meeting in 
the lumber industry. 


DEALER 


¢ When one of your employees 
receives personal recognition for 
some outside activity. 

e When an employee leaves 
your firm — retirement or moves 
to a new community. 

Management Publicity. As one of 
the leading businessmen in your 
community, people are interested 
in what makes your business 
“tick.” Naturally, you will not re- 
veal any trade secrets, but your 
management ability is news—good 
publicity for your lumber business. 

Consider, for example, these 
ideas that will make good news 
releases: 

e When you establish some new 
type of service for your customers. 

e When you install some new 
record-keeping system in your 
lumber business. 

e When you purchase and in- 
stall new equipment in your busi- 
ness. 

e When you expand your oper- 
ations. 

e When you move your business 
to a new location. 

e When you have some special 
anniversary of the founding of 
your lumber business. 

e When you win some type of 
contest or receive some other rec- 
ognition for your management 
ability. 

Industry Recognition. Newspaper 
editors are sometimes amazed 
when they find out that a local 
businessman has received some na- 
tional recognition. Not because the 
editor does not feel the lumberman 
has the ability, but because it was 
kept a secret on the local scene. 

National recognition you receive 
is good. But, it can be more valu- 
able if you let local people know 
about it. Local publicity will do it 
for you. 

As a case in point, here are sev- 
eral opportunities for local public- 
ity of national recognition: 

e When an article about your 
lumber business appears in your 
business magazine. 

e When you attend a convention 

(Continued on page 110) 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 





Florida dealer capitalizes 


on modern merchandising trends 


by building his business around 


Self-Service Supermarket Selling 


Lehman Lumber Co.’s new branch building in Opa Locka, Fla., is act- 
ually single structure, designed to give impression of several stores. 
Wood, inside and out, was used to personify industry. Structure’s 


Self-service supermarket selling, 
America’s newest trend in mer- 
chandising, has invaded the lum- 
ber business. And Lehman Lumber 
Co.’s newest branch, opened in 
January and located in Opa Locka, 
Fla., a suburb of Miami, has made 
supermarket selling easy. It was 
designed and built especially to 
meet this need. 

New to the lumber field, too, is 
expanded merchandising which in- 
cludes a large variety of household 
necessities. Lehman is among 
southern Florida’s initial lumber 
yards to go into extensive diversi- 
fication selling program. 

The new drive-in supermarket 
building and home supplies branch 
carries approximately 40,000 items 
— housewares, building supplies, 
hardware, electric appliances (in- 
cluding television and radio), light- 
ing fixtures, bath accessories, patio 


furniture, as well as lumber and 
paint. 

Variety of Shoppers. The new 
Lehman branch, which features 
name-brand lines and is _ trade- 
marking its slogan, “Famous 
Names to Go Buy,” boasts many 
conveniences for all types of shop- 
pers, especially for the “do-it- 
yourselfer.” 

The salesroom layout consists 
of several aisles of tiered perfor- 
ated board displays. Fluorescent 
fixtures, close to the high ceiling, 
combine with windows to provide 
more than adequate interior light- 
ing for shoppers. 

A mezzanine at one end of the 
salesroom houses business offices; 
while another, at the opposite end, 
is open to the public — one room 
for contract hardware sales, plus 
an area for display of house light- 
ing fixtures, lamps, and miscellane- 
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overall area encloses about 72,000 sq. ft. of space. Pick-up trucks 
can park directly in front of doors at left to pick up various stand- 
ard lumber sizes and lengths 


ous electric housewares. 

Customers picking up lumber 
purchases at the yard’s warehouse 
drive along one side of the building 
to the warehouse entrance. They 
exit at the opposite end, passing 
an eye-catching display of fencing 
and casual furniture, which has 
proved to inspire additional sales. 

Warehouse Facilities. One of two 
warehouses is stocked with finish- 
ed lumber and building materials. 
Entrance is from either end, with 
pre-cut and sized lumber and ply- 
wood stacked in the middle of the 
floor. A device that runs on tracks 
on each side of plywood is used 
to load and unload lumber stacked 
in gallery bins on both sides of 
warehouse. The second warehouse 
contains rough lumber and other 
building materials. 

For “do-it-yourselfers,” the yard 
has a smaller lumber shed. A two- 


ag 





Patio, lawn, and garden shop at Lehman’s serves dual purpose. Under 
canopy is cashier's window to handle outside sales. During summer 
months, window is closed to form larger area for patio furniture. 


story building, it is about 60’ x 25’. 
Seven doorways afford entrance 
from the outside; the shed also can 
be entered from inside the sales- 
room. Each doorway is marked 
with signs telling the various types 
of molding and lumber contained 
therein. This lumber, sorted in 8’ 
to 20’ lengths, stands for easy 
viewing, handling, and space-sav- 
ing storage. Nearby, close to the 
salesroom entrance, is a cashier’s 
window to handle outside sales. 

Facilities are located on 1% 
acres, with a three-acre tract 
across the busy avenue for lumber 
storage. The plant is equipped 
with two fork-lift trucks, two pick- 
ups, a dump-body vehicle, and a 
half-cab special delivery truck. 
Twenty-five employees are needed 
to man the branch. William Isen- 
ecker, called “I” by his friends, is 
general manager. 

Trading area for this new yard 
is north Dade County, at the in- 
tersection of two main traffic thor- 
oughfares, in a fast-growing sec- 
tion with many housing develop- 
ments. This branch, expected to 
form a pattern into which the 
other two installations can be re- 
vamped, completes coverage of the 
Greater Miami area for Lehman 
Lumber. The old, established con- 
cern has yards in Miami and 
Miami Beach. President Harry 
Lehman has been in the Miami 
lumber business since 1923. 

Export Market. All three Leh- 
man Lumber yards reportedly en- 
joy a terrific export market, mostly 
to the Bahamas, as well as a large, 
well-established retail and whole- 
sale trade throughout southern 
Florida. 

Outside from 


salesmen work 
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% Charges it Paid in 90 Digg a 








Company’s two gable-roofed warehouses, each 125’ x 75’, are stag- 
gered planked and painted bright yellow. One houses finished lumber; 
the other, rough lumber. 


Salesroom, pictured above, is approximately 100’ x 60’, with balcony at one end for lighting 
and small appliance displays. Area features cypress paneled walls and cathedral ceiling, 
highlighted with fluorescent lighting. 


company’s main volume yard in 
Miami. In time, it is expected that 
the Opa Locka branch will expand 
into even more fields, including 
kitchen modernization. Catering to 
women has become increasingly 
important to the branch operation. 
Lehman Lumber ran _ several 
pages of newspaper advertising to 
promote the Opa Locka branch 
opening, and has since continued 
a weekly advertising program. The 
new supermarket store, filled with 
household items of all varieties, 
appears to have surpassed expecta- 
tions. It is sure to be the forerun- 
ner of many similar installations 
throughout the country. 


Large quantities of paint, comprised mostly 
of Glidden brand, are prominently displayed 
to inspire additional sales. 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 





A Ready Market for Roadside Billboards 


AURAL BR 


Bee Say IN WY DN 








This sign, 35’ long and 12’ high, is comprised Screened in two colors on tempered 5/16” Four pieces of 4’x7’ tempered 5/16” Mason- 
of 15 pieces of tempered 5/16” Masonite. Masonite is this 4’x5’ sign. ite are set vertically for this 7’x16’ sign. 


As a Jasper, Ala., lumber dealer discovered, numerous Southern 
tourist-attraction owners are forever seeking improved methods 
to bring in travelers. For their signs, tempered 5/16" Masonite 
turned out to be tailor-made solution to problems of + rs 


vandalism and weather-erosion.. . . 


A tourist-attraction owner walked doesn’t dent and flake paint like square foot than in the convention- 
into office of North Alabama Lum- galvanized metal when peppered é illboard construction methods. 
ber Co., Jasper, four years ago, with stones, as many roadside 9. Cost borders or frames on 
and asked to see samples of tem- signs eventually do. » billboards can be eliminated 
pered Masonite of 5/16” thickness. 2. It is adaptable to billboard or th eavy hardboard can be 
And that incident marked the be- prefabrication in the shop before fancied up with decorative trim- 
ginning of a profitable new line for erection on the highway. mings, three-dimensional effects, 
this building material dealer, and 3. When treated on backside, the etc. 
a new system of roadside bill- 5/16” Masonite remains perfectly 10. When billboards need re- 
boards which enables lumber and flat, having no tendency to warp. painting, work can be done in the 
building supply dealers anywhere Usual treatment is a coat of lin- shop rather than on the roadside 
to get new profits and lower costs seed oil on back at the time the locat thus freeing the sign 
for their own advertising. smooth surface is coated for the painter from the effects of adverse 
When this request came for the sign. weathe nditions. 
heavier hardboard, its possible 4. Paint-holding qualities are In northwest Alabama, where 
uses as sign material were not better than treated galvanized use of heavy hardboard for bill- 
known by sign men or building metal, and about equal to baked- board construction has spread rap- 
supply dealers; but North Alabama on enamel, when the best outside idly, tourist attractions have used 
Lumber had specifications on file paint is used for the Masonite. it for hundreds of signs ranging 
and ordered a sample sheet for the 5. This heavier hardboard can from 4’ x 5’ to 12’ x 35’ in size. 
customer to test. The results of the be silk screened with ease and is Standardized Sizes. The plan 
test were highly satisfactory and adaptable to silk screen on both genera used by most customers 
Manager Wesley Weeks has picked sides with a little sanding on the in the tourist business is to stand- 
up other customers along with a back or rough side. ardize on one or two sizes. Racks 
factual file on use and performance 6. It is adaptable to any size sign for various billboard sizes are built 
of 5/16” Masonite of wide interest: from a small marker up to the in the shop, and the hardboard 
Multiple Advantages. 1. The ex- largest billboard. sheets ranged as the sign will 
tra thick hardboard is just about 7. The smooth surface is adapt- appear on the highway. After coat- 
perfect against vandalism, particu- able to use of reflective-coating ing and lettering, holes are bored 
larly from rock-throwing which applications for visibility at night for screws 
destroys signs of hardboard of less when car headlights strike the On the road site, creosoted posts 
thickness. The 5/16” thickness has sign. are set, and treated 2 x 4 (or 
proven entirely satisfactory against 8. Costs per billboard using larger) cross members are nailed 
breakage by stone-casters and it heavy Masonite average less per (Continued on page 111) 
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Binswanger Glass Co.’s eye-catching Atlanta, Ga., headquarters recently tipped scales as 
full-fledged building supply distributor, stocking sash, doors, and stock millwork —- no longer 


limited to distribution of glass. 


Firm’s best-known item — glass — rates top 
placement in  branch’s neat, up-to-the- 
minute, 24,000 sq. ft. warehouse. Below, 
company truck is loaded swiftly at uniquely- 
engineered dock at rear of Binswanger 
warehouse. 


Atlanta Branch Manager Howard Higgs, 
seated, for regular afternoon briefing, calls 
in (1 to r) Emory Mayfield, office manager; 
and Bob Ferguson and C. G. Whiddon Jr., 
city salesmen. Office, below, is bright, spa- 
cious. 


ITS A 
FULL-FLEDGED 
BRANCH 
OPERATION 
NOW! 


Binswanger Glass Co.'s Atlanta 
branch, early this summer, happi- 
ly “came into its own” as faithful- 
ly goes the old saying. 

Until recently, since establish- 
ment in 1958, the Atlanta firm was 
limited to servicing building sup- 
ply dealers in the area as a glass 
distributor. Now, however, it has 
tipped the scales as a full-fledged 
building supply wholesaler, fully 
stocked with sash, doors, and other 
stock millwork (including facilities 
for manufacturing the firm’s well- 
known line of Air Seal wood dou- 
ble hung window units). 

This Atlanta branch now is in 
front-line position to serve dealers 
in northwest Georgia and north- 
east Alabama, previously handled 
either by the company’s branches 
at Macon, Ga., Memphis, Tenn., or 
Greenville, S. C. 

In Atlanta, early in 1958, Bins- 
wanger bought out the Warren 
Co. (glass division), which had 
been established in 1882 as a glass 
house handling all types of glass 
and store-front installations. Like 
Binswanger, that firm likewise 
was a Libbey-Owens-Ford Glass 
Co. distributor. Thereafter, the 
Warren name was dropped in favor 
of Binswanger Glass Co. 

Strict Sales Policy. As is the 
case elsewhere, Binswanger’s At- 
lanta operation boasts distribution 
of its building products in strict 
accordance with a long-established 
policy of selling solely through 
qualified building supply dealers. 

Heading up Atlanta quarters is 
Howard Higgs, branch manager, 
assisted by City Salesmen C. G. 
Whiddon Jr. and B. R. Ferguson. 
H. W. Ayers serves as store-front 
contract sales specialist. Each of 

(Continued on page 111) 
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New Dry-Wall Installation System Offers 


Significant Construction-Cost Savings 


An outstanding example of successful cooperative re- 
search between NAHB and industry is development of 
‘SteelFast,’ offering builders worthwhile saving in time 
and materials and providing higher quality finish for 
homes in which dry-wall is used 


Cold-formed from 24- 
gauge steel strip, “Steel 
is designed to 
hold either cut or be- 
veled edge of wallboard. 
Strip, at left, is for ceil- 
ing and inside corner 
joints. Other designed to 
form outside corners 
Small clips shown slip 
into slits to automatical- 
ly align strips where 
they meet at corners 


STEELFAST 


End views of Steel 
Fast” members illustrate 
position of wallboard in 
place. Steel members 
are nailed to framing, 
providing secure sup 
port for dry-wall sheets. 
Inside corner section is 
same as that used for 
ceiling joints 











Zs WALL BOARD 
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STEELFAST 


INSIDE CORNER OUTSIDE CORNER 


SteelFast, a research project to of the National Assn. of Home t field test reportedly re- 
develop an advanced system for in- Builders. led that the improved system 


stalling dry-wall that offers home 
builders significant savings in con- 
struction time and costs, has been 
perfected by the Research Institute 


United States Steel Corp.’s re- 
search center at Monroeville, Pa., 
is collaborating in this develop- 
ment. 
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lilding time for a 1,200 
tt home by two or more 
ave $21.01 in installa- 
over present methods, 
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Advanced system was conceived by NAHB Research Institute Trustee Clayton Powell, center, 
president of Powell Homes, Inc., Savannah, Ga. Initial field tests on system were made in his 
regular home building program. With Powell, are Ralph J. Johnson, right, Research Institute 
director, and R. J. Ritchey, market development home building industry manager for U. S. 
Steel. Johnson was instrumental in incorporating development of NAHB’s cooperative re- 


search work with manufacturers. 


according to Dr. Ralph J. Johnson, 
director of NAHB research. 

“In an industry where we are 
fighting to trim costs dollar by 


dollar, savings like these are an 
important breakthrough,” Johnson 
said. “While installation savings 
are significant, the vital factor is 
the reduction of at least two work- 
ing days from the construction 
schedule. This is of particular im- 
portance to the builder who must 
depend on carefully controlled 
schedule costs for higher produc- 
tivity.” 


1. Initial step in applying “SteelFast” dry- 
wall system is placing steel member in cor- 
ner and ceiling joints. Section is fastened to 
top plate of wall frame, forming its own 
level ceiling line. 
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SteelFast system employs cold- 
formed steel members at all corner 
and ceiling joints. These shapes 
are cold-rolled strip steel formed 
to receive dry-wall sheets along 
their edges and hold them secure. 

Test installations of the improv- 
ed system would indicate it pro- 
vides a better finished job than 
present methods. All ceiling lines 
are level, corner lines plumb. 

Plumb and level lines are as- 
sured, Johnson pointed out, be- 
cause the SteelFast member is 

(Continued on page 108) 


2. Outside corner of system shows perfect 
alignment of vertical and horizontal mem- 
bers. Specially-designed corner clip ties all 
three members together to form smooth, 
attractive corner. 


3. Center ceiling panel placed by “bowing” it 
slightly and slipping ends into “SteelFast”’ 
member. Only cutting required is trimming 
of outside panels to length and center panel 
to width. Taping and spackling confined to 
butt joints between panels and to cover 
nails. 


4. Application of sidewall panels is started 
in corner and carried around room. No nail 
ing is required at ceiling and corner joints. 
Product holds panel secure. Proper place- 
ment of studs eliminates cutting panels to 
width, except at corners. 


5. A finished dry-wall installation using ad- 
vanced “SteelFast” system. Lines at ceiling 
and corner are clean and true, easily finished 
in same manner as wall surface. Joints like 
this formerly took six additional steps for 
application of tape, “mud,” and sanding. 


6. Wood pile represents backing lumber used 
to provide nailing surface for conventional 
dry-wall application. Field test later showed 
that 480 lineal feet of 2 x 4 used for conven- 
tional framing could be eliminated with ad- 
vanced system. 
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SOLITE CORP. Newly-ap- 
pointed manager of Silica Division 
is James H. McLeroy Jr. He join- 
ed corporation in 1959, having 
previously been with Virginia con- 
cern as Petersburg manager and 
later as Richmond sales supervisor. 
Solite produces lightweight ag- 
gregate for use in lightweight ma- 
sonry units and lightweight struc- 
tural concrete. 


McLeroy McQuilkin 
DOUGLAS FIR PLYWOOD ASSN. 

. . Appointed merchandising di- 
rector for association is Duane G. 
McQuilkin. He succeeds Dan B. 
Sedgwick, who joined George W. 
Fotis and Associates, Inc., man- 
agement consultants in New York, 
as director of institutional services. 
In his new capacity, McQuilkin 
will be responsible for associa- 
tion’s overall merchandising effort, 
including technical and promotion- 
al literature, display materials, 
exhibits, merchandising programs, 
and customer services. He joined 
association in 1955 as specialist in 
lumber dealer merchandising. He 
has worked in all phases of de- 
partment’s activities as assistant 
to director. 





Cowan Pumilia 
NATIONAL LOCK CO... . Chosen 
representative in new sub-territory 
for Medalist Hardware Division is 
W. E. Cowan, who will be head- 
quartered in Fort Smith, Ark. He 
formerly represented division in 
San Antonio, Tex. New sub-ter- 
ritory includes Arkansas, and parts 
of Oklahoma and Tennessee . 

In addition, company has named 
Carl Pumilia as its new Industrial 
Division representative in 
new territory. 


sales 


ZONOLITE Co. Named to 
newly-created post of Midwest re- 
gional manager is John A. McEach- 
ern, who joined firm in 1953 as 
sales representative in New Or- 
leans. He has subsequently served 
as district manager in Kansas City 
and St. Louis. His new area will 
encompass states including Mis- 
souri and eastern Kansas. . . Pro- 
moted to district manager in Wild- 
er, Ky., is Vern G. Monroe. Sales- 
man and product specialist with 
company since 1951, his district 
will cover Kentucky and West 
Virginia. Zonolite markets insula- 
tion materials derived from ver- 
miculite. 


FEDERAL HOUSING ADMINIS- 
TRATION Associated with 
agency since 1947, Edward J. Dee 
has been named assistant commis- 
sioner for operations. He served as 
director of Fort Worth FHA in- 
suring office for five years, having 
also been a mortgage credit exam- 
iner, assistant chief underwriter, 
and assistant director. 


Bole Wilson 


PECORA, INC... . Newly-appoint- 
ed general sales manager is Wil- 
liam Bole. He has been with com- 
pany for 6% years — first, as sales 
representative, and then, as branch 
manager of Garland, Tex., plant. 
He now will be responsible for all 
company sales efforts, including 
its international sales program, 
regional sales offices, sales promo- 
tion, as well as consultant on ad- 
vertising plans board . . . Glisson 
(Chick) Wilson has been chosen 
operation branch manager for Gar- 
land, Tex., plant. Wilson was for- 
merly Dallas area sales representa- 
tive. 


YALE & TOWNE MFG. CO.... 
Elected president and director of 
this hardware and lock manufac- 
turer is Gordon Patterson, who 
succéeds Gilbert W. Chapman, re- 
tiring after 11 years as president. 
Patterson previously was president 
of Square D Co., of which he re- 
mains a director. Earlier he was 
an officer of several subsidiaries 
of U. S. Steel Corp. 
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U. S. PLYWOOD CORP... . Re- 
cently named building products de- 
velopment manager for corpora- 
tion is W. H. Smith. He joined firm 
from his post as chief architect for 
Bechtel Assoc., Engineers and Con- 
structors 


Smith Welch 
PACIFIC PLYWOOD COoO.... 
Elected vice-president and sales 
director for Oregon firm is William 
Welch. He has served as marketing 
manager of Pacific Float Co., di- 
visior Pacific Plywood. Prior to 
his position with Pacific Float, 
Welch was vice-president and 
Western Division manager for 
Timber Structures, Inc. 


Lehmkuhl 


Buckland 


CELOTEX CORP... . Formerly 
insulation board merchandise man- 
ager, Charles F. Buckland has been 
named general line merchandise 
manager. He will have national 
respo! 

velopment, promotion, and pricing 
of all fiberboard, gypsum, roofing, 
and insulation products . . . Pro- 
moted to manager of corporation’s 
Louisiana Division is William M. 
Lehmkuhl. He was previously 
works manager of firm’s Marrero, 
La., plant, and wili be succeeded 
in that position by Jerry L. Dick- 
son, Marrero engineering manager. 
In hi ew post, Lehmkuhl will 
concentrate on long range planning 
for Marrero operation and develop- 
ment of Louisiana interests. 
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MODERN! 
WABASH 














DISTINCTIVE VISTARAMA CASEMENT WINDOWS— with exclusive Vistarama 
removable framed grids. Slimlined elegance combined with a smart decorator touch. 


YEARS AHEAD of all other windows—Vistarama 
leads in design, engineering and construction. Quality 
craftsmanship combines with “new idea”’ features to 
make Wabash Vistarama the wood window line that 
sells on sight. 

The Wabash Vistarama line, with its new dimen- 
sion in styling, offers you windows to sell for every 
home, every room. Not shown above are Vistarama 
Panel Windows .. . versatile units that install in 
countless groupings; can be used as awnings, hoppers, 
fixed units or as economy casements. And gracious 


Vistaview Picture Windows combine with any venti- 
lating unit in charming combinaticns. 

All Wabash Vistarama units are crafted of pre- 
servative-treated Ponderosa Pine’. . . backed by 75 


-years of Wabash woodworking skill. Ask your jobber 


for the facts on this modern line of quality wood 
windows . . . check his complete stocks . . . his high- 
powered arsenal of promoticnal and selling aids. Find 
out how easily you can take on the modern window 
line—the ‘“‘new idea” line with features that sell on 
sight— Wabash Vistarama. 





Tomorrow’s windou 





moomaae : 


square frames. Glued and 
construction. 

WOOD BEAD GLAZING —glass set in 
pound; anchored with attractive wood 
seal; faster and easier to reglaze. 


WABASH VISTARAMA {5 THE REGISTERED TRADE NAME OF 


WABASH SCREEN 
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KEASBEY & MATTISON . 
Member of board of directors, 
George Barge has been elected 
vice-president-finance. Simultane- 
ously, Albert F. Humlhanz was 
elected treasurer, moving into po- 
sition formerly held by Barge. 
Humlhanz will continue his duties 
as controller. Barge began his ca- 
reer with this asbestos-products 
manufacturer at its St. Louis plant 
in 1934. In 1951, he was elected 
treasurer. Humlhanz, prior to his 
election, served as assistant treas- 
urer. He joined K&M in 1948 in 
accounting department. 


DESMOND BROS.... Previously 
assistant sales manager for Deft 
Wood Finish, Gene Copeland has 
been appointed to take over sales 
direction in states west of Missis- 
sippi. He will work closely with 
Deft sales representatives in this 
area and with distributors. He will 
be liaison between main office, rep- 
resentative, and field distributor 
as part of expanding Deft sales 
program. 


Copeland Flynn 


THOMAS INDUSTRIES, INC.... 
New sales manager for corpora- 
tion’s Benjamin Division is Mi- 
chael N. Flynn, who will be re- 
sponsible for sales of commercial 
and industrial lighting fixtures, 
floodlighting and audible signal 
lines. For past year, Flynn has 
been director of merchandising 
for division. Thomas Industries, 
through its Benjamin and Moe 
Light Divisions, is reportedly 
world’s largest source of industrial, 
commercial and residential light- 
ing fixtures. 


EVANS PRODUCTS CO... 

Three executives have been named 
to key posts at Fiddes-Moore & 
Co., wood building materials dis- 
tribution firm and subsidiary of 
Evans Products. Emory Moore, 
previously vice-president, has been 
appointed executive vice-president 
of subsidiary. Elected vice-presi- 
dent and assistant secretary is 
Bruce Mallery, formerly in charge 
of plywood purchases. Bruce Ful- 
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ton, past assistant general manager 
of parent company’s Western Divi- 
sion, was chosen vice-president 
and assistant treasurer. He will 
also retain his title of assistant 
secretary-treasurer of Evans. 


Gardiner Kelley 


ROSEBURG LUMBER CO. . 
Home office sales executive and 
former Southeast sales representa- 
tive, Charles S. Gardiner has been 
appointed general sales manager, 
filling position vacated by Earl 
Bleile. Bleile left company to open 
his own business in California. 
Gardiner joined company in 1957 
after eight years as manager of 
Diamond Hill Plywood Co. and 
two years with Darlington Veneer 
Co. . . . Recently-created sales 
area will be known as South At- 
lantic territory, being served by 
William G. (Bill) Kelley. Head- 
quartered in Richmond, Va., Kel- 
ley is ten-year veteran in plywood 
field, having previously been as- 
sociated with Diamond Hill Ply- 
wood Co. as salesman and later as 
manager of their Richmond ware- 
house. 


BESTWALL GYPSUM CO. 
Supervising production at com- 
pany’s Blue Rapids, Kans., plant 
will be Glenn E. Wilson. Wilson 
is also manager for five other 
plants, including company’s Pryor, 
Okla., operation. 


WOOD CONVERSION CO... . 
Formerly of Atlanta, Ga., Frank 
S. Burgen has been designated as 
new acoustical products manager 
for this St. Paul, Minn., firm. 
Burgen, who was former Southern 
Building Products District manag- 
er, assumed new duties on Septem- 
ber 1, with headquarters at com- 
pany’s general office in St. Paul. 
He joined firm in 1951 as salesman 
in Atlanta territory, being pro- 
moted to present assignment in 
1958. Tom P. Wann will succeed 
Burgen as Southern Building Prod- 
ucts district manager, with head- 
quarters in Atlanta. Previously a 
salesman, Wann has been assistant 
sales promotion manager since 
1959. 








CONVENTION 
CALENDAR 





SEPTEMBER 8-10: Alabama 
Building Material Exchange, Annual 
Deep Sea Fishing Rodeo, Panama 
City, Fla. 


SEPTEMBER 18-21: International 
Concatenated Order of Hoo-Hoo, 
Arlington Hotel, Hot Springs, Ark. 


OCTOBER 15-16: Oklahoma Lum- 
bermen’s Assn., Municipal Auditori- 
um, Oklahoma City. Exhibits. 


NOVEMBER 13-15: Southern Sash 
& Door Jobbers Assn., The Green- 
brier, White Sulphur Springs, W. 
Va. 


NOVEMBER 13-16: National Re- 
tail Lumber Dealers Assn., Brooks 
Hall Annex, Civic Auditorium, San 
Francisco, Calif. Exhibits. 


NOVEMBER 16-18: National Build- 
ing Material Distributors Assn., 
Palmer House, Chicago, III. 


JANUARY 15-18: Kentucky Retail 
Lumber Dealers Assn., Kentucky 
Hotel, Louisville. Exhibits. 


JANUARY 19-21: West Virginia 
Lumber & Builders Supply Dealers 
Assn., Civic Center, Charleston. Ex- 
hibits. 


JANUARY 21-23: Southwestern 
Lumbermen’s Assn., Municipal Audi- 
torium, Kansas City, Mo. Exhibits. 


FEBRUARY 7-9: Carolina Lumber 
& Building Supply Assn., Memorial 
Auditorium, Greenville, S. C. Ex- 
hibits. 


FEBRUARY 15-17: Virginia Build- 
ing Material Assn., The Homestead, 
Hot Springs. 


MARCH 5-7: Mid-South Building 
Material Convention, Peabody Hotel 
and Municipal Auditorium, Mem- 
phis, Tenn. Exhibits. (Sponsored by 
Tennessee Building Material Assn.) 


MARCH 9-10: Arkansas Assn. of 
Lumber Dealers, Hotel Marion, Lit- 
tle Rock. 


MARCH 17-18: Kansas Lumber- 
men’s Assn., Lamer Hotel, Salina. 


MARCH 21-23: Louisiana Building 
Material Dealers Assn., Jung Hotel, 
New Orleans. Exhibits. 


APRIL 9-11: Lumbermen’s Assn. 
of Texas, Houston, Sam Houston 
Coliseum. Exhibits. 


APRIL 30-MAY 3: Florida Lum- 
ber & Millwork Assn., Carillon Ho- 
tel, Miami Beach. Exhibits. 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 





Sales pick up when you sell fix-up... 


with SHEETROCK ‘iaeas... 


WALLBOARD 


When a home owner decides to remodel, or redecorate 
interior walls and ceilings, he offers you an opportunity 
to make a profitable package sale. Building additions, 
enclosing areas to make new rooms—home 
improvements such as these are easier to sell with clean, 
low-cost construction systems using SHEETROCK 
Gypsum Wallboard, ma nly by United States 
Gypsum ...and U.S.G. remodeling ideas! A host of 
U.S.G. literature and s promotion aids is ready 


to help you make those bigger sales. Included is a new, 


24-page home improvement idea book: “SHEETROCK 
... Look What It Can Do For You.” See your 
U.S.G. representative, or write Dept. SBS-03, 

300 W. Adams St., Chicago 6, Illinois. 
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PRODUCT PARADE 





PLYWOOD BOX HEADER 





asa7e 


Factory-applied box header has been 
added to complete Strutwall window 
line by Andersen Corp., Dept. SBS, 
Bayport, Minn. 

Strutwall is wall component in 
which factory-installation joins com- 
plete window units with wall-fram- 


ing members. Plywood box header 


option eliminates need for double 
2 x 6 headers in conventional and 
Lu-Re-Co home construction. Avail- 
able in %”, %”, and 25/32” plywood 
thicknesses. 

Among other benefits stressed are: 
All window framing steps at con- 
struction eliminated; box header is 
factory-glued and nailed; entire 
Strutwall unit is Lu-Re-Co engineer- 
ed and pioneered; and FHA approv- 
ed. 

Write Jl on reply card, page 79. 


MANAGEMENT METHODS 


Methods created to provide home 
modernization dealers and contrac- 
tors with fundamental management 
procedures needed to insure satis- 
factory profit and healthy growth 
are announced by Richheimer Mod- 
ernizing Systems, Inc., Dept. SBS, 
280 Madison Ave., New York 16, 
N. Y. 

Included are suggestions for run- 
ning home-improvement business 
successfully, making money in home 
improvement, growing in home im- 
provement, and gaining respect as 
home improver. 

Specifically, RMS methods give 
purportedly fool-proof formula for 
estimating jobs; cost-control and ac- 
counting system; standard materials 
— price book, contracts and other 
forms, salesmen design pack, and 
manuals; protection against custom- 
er misunderstandings; financing 
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techniques; supervision systems; and 
employee patterns. 
Write J2 on reply card, page 79. 


TAKE-OUT WEATHERSTRIP 


Take-out weatherstrip is product 
manufactured by Zegers, Inc., Dept. 
SBS, 8090 South Chicago Ave., Chi- 
cago, Ill. 

Take-out equipped windows are 
easy to remove and replace. Balances 
lock automatically when sash is re- 
moved. Sash replacement as simple 
as removal. Dual balancing provides 
two spring balances on each sash to 
prevent tilting and to assure easy 
operation. 

Equipment design is 
Dura-Seal weatherstripping princi- 
ples. Self-adjusting jamb section 
maintains permanent air seal regard- 
less of atmospheric conditions. In- 


d 


based on 





stalled with stock frames and sash, 
no extra millwork parts necessary 
to trim window. 

Write J3 on reply card, page 79. 


VINYL COUNTER SURFACE 


All Bolta-Top patterns, high-style 
vinyl table and counter surfacing 
material, are offered by General Tire 
& Rubber Co., Dept. SBS, Englewood 
Ave., Akron 9, Ohio. 

Material is now being manufac- 
tured by special process which re- 
sults in exclusive cigarette-burn 
resistant property. Ali 40 pattern- 
color combinations have special lay- 
er of aluminum foil incorporated 
into manufacture, giving resistance 
to cigarette burns and heat up to 
320° Fahrenheit. 

Also claimed to resist abrasion, 
permanent stains, and other destruc- 
tive, defacing, or deforming action. 
Available in script, woodgrain, pearl, 
marble, linen, fortune, and San 
Marco pastel patterns. Produced in 
32” widths and 15-yard rolls. 

Write J4 on reply card, page 79. 


COLD WELDING ADHESIVE 


Two-part Space Age adhesive, re- 
portedly mixing easily and requiring 
no accurate measurement, has been 
developed by Wilhold Glues, Inc., 
Dept. SBS. 678 Clover St., Los An- 
geles 31, Calif. 

Gives permanent, high strength 
bonding to metal, wood, concrete, 
and many problem surfaces. Epoxy- 
Metal can be mixed firm as putty or 
so thin it flows into cracks; sets 
hard like steel with good results 
every time. 

Write J5 on reply card, page 79. 


CHAIN LINK FENCING 


Line of aluminum chain link fencing 
— made of Reynolds aluminum and 
designed especially for residential 
use has been developed by An- 
chor Post Products Co., Dept. SBS, 
6500 Eastern Avenue, Baltimore, Md. 

All-aluminum fencing offers long- 
life of beauty and protection, pur- 
portedly ideal for backyard property 
and play area enclosures. Aluminum 
defies rot and corrosion, eliminating 
worries of fence upkeep and replace- 
ment. 

Write J6 on reply card, page 79. 


PECAN HARDWOOD PANEL 


Hardwood paneling of natural pecan 
is being marketed by Georgia-Paci- 
fic Corp., Dept. SBS, Equitable Bldg., 
Portland, Ore. 

Heartwood of native pecan, from 
which premium veneers are sliced, 
is warm reddish brown with darker 
shades of brown. It is same pecan 
tree known world-wide as major nut 
producer. 


Panels are lightweight, dimen- 
sionally stable, with baked-on fami- 
ly-proof factory finish. Vertical 
v-grooves give random plank effect. 
Available 4’ wide and in either 7’, 
8’, 9’ or 10’ lengths. Lifetime-guaran- 
teed by G-P. 

Write J7 on reply card, page 79. 
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DEXTER LOCK DIVISION 
Dexter Industries, Inc. — Grand Rapids, Mich. 





KE 


—symbol of progress 


The distinctive, modern design of this new nickel 
silver Dexter key is symbolic of the continuous 
progress at Dexter. 
Your key to: 

© Security—22,000 key changes 

e Guaranteed quality—backed by nearly a half 

century of lock making experience 
@ Modern lock designs—wide range of styles 


e Smooth, trouble-free operation—Dexter 
quality materials and workmanship 


e Faster, easier installations 


This new key will be opening the doors of quality 
homes throughout the world. 


The Dexter “D” Key . . . Your Quality Guarantee 


TER 


in Canada: Dexter Lock Canada, Lid., Golt, Ontario. Im Mexico: Dexter Locks, Plata Elegante, $.A. 
de C.V. Monterrey. Dexter Locks are also manufactured in Sydney, Australia ond Milon, Itely. 





ALL-REDWOOD CUPOLA 


Low-cost all-redwood cupola is of- 
fered by George M. Stephenson Co., 
Dept. SBS-IXL, 17303 Madison Ave., 
Cleveland 7, Ohio. 

Standard design cupola can be 
used on almost any home built today. 
Large capacity roof ventilator can 
be used with exhaust fan or as sup- 
plement to air conditioning system. 
Reportedly carries away excess heat 
and moisture. 

Write J8 on reply card, page 79. 


PLYWOOD IDEA BOOKLET 


Full-color 16-page outdoor building 
idea booklet — packed with items 
featuring exterior-type plywood 
construction — is available from 
Douglas Fir Plywood Assn., Dept. 
SBS, 1119 A Street, Tacoma 2, Wash. 

Ideas offered include shadow box 
screen fence, imposing poolside 
screen, multi-purpose carport per- 
gola, texture 1-11 plywood plant 
boxes for patio, and dramatic ply- 
wood garden lantern. 

All easy and economical to build, 
fences reportedly are perfect for 
home craftsmen. Every idea is back- 
ed by complete detailed do-it-your- 
self plans. 

Write J9 on reply card, page 79. 


VINYL-ASBESTOS TILE 


Terraflex vinyl asbestos floor tile, 
with true grain and tones of natural 
woods, has been developed by Johns- 
Manville Corp., Dept. SBS, 22 E. 40th 
St., New York 16, N. Y. 
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Tile reportedly has all mellow 
richness of natural wood plus long- 
wearing, easy-to-maintain qualities 
of vinyl-asbestos tile. It comes in 
ash, maple, and teak. 

Write J10 on reply card, page 79. 


NARROW ELECTRIC RANGE 


Debonair is new 30” Vesta electric 
range introduced by Athens Stove 
Works, Inc., Dept. SBS, Athens, 
Tenn. 

Range features full-width 24” oven 
and storage drawer. All models in- 
clude new silicone-rubber oven door; 
rod-type broil unit with removable 
Directo-Ray reflector; oven pre-heat 
and indicator light; and rod-type 
baking unit that lifts for easy clean- 
ing. Oven interiors are porcelain 
with rounded corners for easy, quick 
cleaning and bright plated oven 
racks. One giant and three standard 
swing-out surface units have seven- 
heat rotary switches and removable 
crumb pan for quick cleaning. 


Available in white or designer 
porcelain enamel colors of copper- 
tone, woodtone, lime green, butter- 
cup yellow, or blush pink. 

Write J11 on reply card, page 79. 


SELF-PRIMING PUMP 


Self-priming industrial pumps, with 
complete line from 1%” through 10” 
in both high head and high capacity, 
are distributed by Rice Pump & 
Machine Co., Dept. SBS, Belgium, 
Wis. 

Large pump bodies said to enable 
fast, cool, automatic priming. Pumps 
feature Timken tapered roller bear- 
ings, hardened steel wear plates. 
Cartridge-type shaft seal is sleeve 
mounted and automatically adjusts 
itself for wear. 

Renewable sleeve purportedly 
protects pump shaft. Built-in suc- 
tion check valve. Units available 
for belt drive or direct flexible coup- 
ling. Claimed suitable for water and 
petroleum applications. 

Write J12 on reply card, page 79. 


MEDICINE CABINETS 


Patrician line of surface mounted 
medicine cabinets is offered by Ohio 
Stamping & Mfg. Co., Dept. SH-SBS, 
5103 Lakeside Ave., Cleveland 14, 
Ohio. 

Features stressed by manufacturer 
include: Heavy gauge die-stamped 
steel; mitered corners for smooth, 
clean finish; four key holes for se- 
cure and permanent mounting; con- 
struction strength due to double spot 
welds; all-exposed surfaces turned; 
safety-edged shelves; and electro- 
plated, copper-backed mirrors. 

All cabinets are finished in infra- 
red baked white enamel. Outside 
shelves come with or without 
chrome trim. 

Write J13 on reply card, page 79. 


ASPHALT ADHESIVE 


Adhesive material — for rapid se- 
curing of wooden block flooring and 
wooden screeds to concrete slab 
floors and foundations—is announced 
by Lion Oil Co., Div. of Monsanto 
Chemical Co., Dept. SBS, El Dorado, 
Ark. 

Bondite enables builders to bond 
wood to concrete quickly and easily 
without fear of eventual disbonding. 
Available in five-gallon pails, it may 
be applied at temperatures from 45°- 
105° Fahrenheit. Said to dry almost 
immediately. 


Blocks may be laid and walked 
upon at once; flooring may be nailed 
to screeds 30 minutes after applica- 
tion. Material claimed to dry flexible 
enough to allow for expansion and 
contraction. 

Write J14 on reply card, page 79. 
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WEPCO the BUY-WORD 
for Quality in Aluminum 
Building Products 


Seif-Storing Combination Storm-Screen 
Windows and Doors . . . Prime House 


[Sola Windows Californian Screen Door... 
— tt I Floridian Jalousie Door . . . Aluminum 
ee ‘ Siding . . . Grilles, Thresholds, 
ce i Door Protectors .. . Door Sweeps... 
\S | 





Push Bars and Trax Wax 


XG) ges ; TCHFIELD, ILLINOIS 


Distributed in this Area By: 


Sash Door & Glass Corp Toombs & Company Central Warehouse Roanoke Hardware Co. 
Richmond, Va. Springfield, Mo. Bristol, Va. Roanoke, Va. 








Reserve Warehouse Corp. Dealers Warehouse Corp. Delph Hardware Company Hassinger Wholesale Co. 
Chattanooga, Tenn. Knoxville, Tenn. Charlotte, N. Carolina Greensboro, N. Carolina 
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3S with 


this history-making offer!” 


(Offer restricted to a limited time only.) 


Evnrd first revolutionized the steel tape 


market 10 years ago... AND NOW 


EVANS DOES IT AGAIN... 
WITH THESE WOOD 
FOLDING RULES! 


EVANS No. X40 “Gold-Tip,”’ 
Boxwood Finish Extension Rule 


EVANS No, 060 “‘Silver-Tip,’’ Snow White 
Professional Quality Folding Rule 
(Both available in inside reading) 


During the past decade EVANS made steel 
tapes a mass market item by pioneering 
product improvements, new packaging and 
merchandising . . . made them fast-moving, 
volume hardware store items. 

And now EVANS is doing it again — for 
WOOD FOLDING RULES! 

Never before so many features — so much 
extra value to give new life to folding rule 
sales! 

We acquired our own Rock Maple trees and 
designed and built our own lumber mill in 
Maine. In Elizabeth, N. J. we constructed 
and equipped the world's first factory de- 
signed specifically and exclusively for the 
production of wood folding rules. 

We have made a product with all the 
‘‘pluses'’ that EVANS. is noted for and now 
in addition — for a-limited time only — we 
present this special introductory offer . . . 


“GOLO-77/P" Extension Rule 
You buy 6 only X40 (or X40F) na- 
tionally advertised at $2.50 each, 
and you get an extra one free! 
Your total cost (per box) $10.00 
You sell for 
YOUR PROFIT 

43% PROFIT ! 


“SILVER-T/P” Folding Rule 
You buy 6 only 060 (or 060F) na- 
tionally advertised at $1.80 each 
and you get an extra one free! 


Your total cost (per box) $ 7.20 
TOU SON TOF. 5. ..60500000 PARE $12.60 
YOUR PROFIT 

43% PROFIT! 


Gentlemen: 
Please send me immediately: 
Quantity Circle which number 
Y2 doz. box No. X40 (or X40F) Rules (and 
1 free) @ $10.00 per box 
...42 doz. box No. 060 (or 060F) Rules (and 
1 free) @ $7.20 per box 
... Introductory Display offer No. 12 (or 12F) 
(12 rules plus two free with display rack) 
@ $17.20 each. 


“INTRODUCTORY OFFER: ‘timites time ony. 
7 Rule FREE with every 


SIX! 


GET A FREE PEG- 
DISPLAY UNIT 
PLUS 2 RULES 
FREE... BY OR- 
DERING THE IN- 
TRODUCTORY 
DOZEN! 
Display 
No. 12 
You buy 6 only 
X40 and 6 only 
060, with two free rules, one of each. 
(Specify 12F for inside reading.) 
Your total cost with display $17.20 
You sell for $30.10 
YOUR PROFIT $12.90 


43% PROFIT ! 


Ship and bill through: 
JOBBER 
MY FIRM NAME 
ADDRESS 
CITY. 


Mail this coupon to: 
EVANS RULE CO., 400 Trumbull St. © Elizabeth, N. J. 





Here is the QUALITY LINE of 





4 EVANS EXCLUSIVE! Brass 
nameplate on all rules, plus full set 
SPRING 5 of ‘A to Z"' metallic finish initials. 
Customer can personalize his rule 
quickly .. . easily. 


EVANS EXCLUSIVE! All rules marked in inches 
plus feet-and-inches for quicker reading. STUD MARKS 
every 16 inches. FLAGS" at every foct. 


EVANS EXCLUSIVE! 


Built-in graduated brass 

tips at hae ends on all EVANS EXCLUSIVE! (For X40 

rules, for accuracy and X40F models only) FREE 
; F vinyl holster with meta 


rotection. 
P fastens to belt, keeps rule I ares 


EVANS EXCLUSIVE! EXTRA HEAVY SLATS BRASS EXTENSION, ma- 
Newly developed pat- of quarter-sawn maple for chine graduated with k cali- 
ented spring joints for long life, greater rigidity brations for inside measurement. 
absolutely rigid locking (On X40 and X40F 

when open. 











EVANS EXCLUSIVE! MANUFACTURER'S REPLACE- 
MENT AND REPAIR SERVICE! In addition to the 
standard guarantee of materials and workmanship, 
Evans will repair their folding rules broken by misuse 
or accident for a handling charge of only 30¢. 
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Finest Professional Quality with RULE HOLSTER and Belt Clip 
Triple-Dipped White Finish Finest Boxwood Finish 
Nationally Advertised, $1.80 each Nationally Advertised, $2.50 each 
Available in Regular Reading (060) Available in Regular Reading (X40) 
and Flat Reading (O60F) and Flat Reading (X40F) 
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DECORATIVE MOULDINGS 


Beauti-Mould, furnished in variety 
of hardwoods, is announced by Visa- 
dor, Dept. SBS, P. O. Box 5980, Jas- 
per, Texas. 

Complete new line of decorative 
mouldings, Beauti-Mould has many 
uses in addition to kitchen. Its ap- 
plication on cabinets, walls and 
doors said to create appealing effects 
of light and shadow. 

Available in patterns from pro- 
vincial to ultra-modern, moulding 
is surprisingly economical and easy 
to apply. 

Write J15 on reply card, page 79. 


ALUMINUM SOFFIT 


Fascia, fascia cap, soffit, and frieze 
board are offered by Lifeguard In- 
dustries, Inc., Dept. SBS, 2425 Gil- 
bert Ave., Cincinnati 6, Ohio. 

Fascia combination illustrates rib- 
bed sheet section running perpendic- 
ular to house wall at right angle 
from horizontal flush with rafters. 
Groove is said adequately rigid for 
such span without outlookers. Soffit’s 
formed ribs are %’ x 8’ centers. 

Soffit section is applied by insert- 
ing edge into frieze board (optional 
J-channel), swinging upward to po- 
sitioning-cleat, and securing com- 
bination with fascia moulding strip. 
Ventilation is supplied by using per- 
forated soffit section, which report- 
edly requires no gable louvers. 
Frieze locks soffits in place. Soffit 
sheets cut to fit needs, curtailing ex- 
pensive stocking problems. 


Matching fascia and fascia caps 
are made of heavy aluminum to re- 
sist ladder pressure and other ap- 
plied loads. Fascia caps, 244’x1%’, 
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adjust to fascia, eliminating heavy 
stocking. Fascia is applied directly 
to rafters. Material shipped as flat 
sheets, 4’ x 8’. 

Write J16 on reply card, page 79. 


ALUMINUM FENCE PICKET 


Panelweve, pre-cut aluminum picket 
for chain link fence, is announced 
by Panelweve, All Products Co., 
Dept. SBS-11, Mineral Wells, Texas. 

Product is shaped aluminum strip, 
easily attached to either post or 
wire side of chain link fences. It 
reportedly locks securely in valley 
of fencing. Pre-cut for all heights of 
fence and can be installed in brief 
time. 





Eight patterns, in seven decorator 
colors, afford semi-privacy or com- 
plete privacy. Baked enamel semi- 
gloss finish provides richness of color 
and prevents glare. Basic aluminum 
product will not rot, rust, or warp, 
and does not hold heat of summer 
sun. 

Write J17 on reply card, page 79. 


ALUMINUM DOUBLE TRACK 


Extruded aluminum, one piece dou- 
ble track for by-passing %” to 1%” 
doors is manufactured by John Ster- 
ling Corp., Dept. SBS, Richmond, Il. 


Flange mounted track reportedly 
eliminates need for finished head 
jamb, fascia strip and door cutting. 
Permits installation of by-passing 
doors with same rough opening 
height and same casing used for 
hinged doors. 

Complete door frame purportedly 
can be prefabricated on job site or 
in shop for fast, low cost sliding door 
installation. 

Write J18 on reply card, page 79. 


PERFORATED FIBER PIPE 


Improved root-proof and perforated 
fiber pipe is introduced by Orange- 
burg Mfg. Co., Div. of Flintkote Co., 
Dept. SBS, 30 Rockefeller Plaza, 
New York 20, N. Y. 

Klean-Kote fiber pipe has tough, 
non-brittle, sealed protective coat- 
ing, for clean and safe handling in 
transit, storage, or installation. Im- 
provement is expected to broaden 
use of pipe in septic tank connec- 
tions, house-sewers, storm drains, 
and other outdoor underground non- 
pressure installations. Improved pipe 
is reportedly available at no added 
cost. 

Write J19 on reply card, page 79. 


ALUMINUM WEATHERSTRIP 


Weatherstrip made of flexible life- 
time aluminum, combined with 
tough durable vinyl bulb, has been 
developed by Macklanburg-Duncan 
Co., Dept. SBS, Box 1197, Oklahoma 
City, Okla. 

Aluminum cap is notched to allow 
complete flexibility around corners 
in doors and windows. Durable vinyl 
bulb is designed to make perfect air- 
tight seal. Nu-Koil comes packed 


17’ in individual roll complete with 
nails, instructions and handy nailing 
gauge. 

Write J20 on reply card, page 79. 


SEPTIC TANK COMPOUND 


Bacterial cultures for prevention of 
septic tank and cesspool clogging 
are available from Roebic Labora- 
tories, Inc., Dept. SBS, 200 Boule- 
vard, New Haven 5, Conn. 

Spore-bearing organisms, resist- 
ant to soaps and detergents, said 
continuously to produce enzymes 
which digest protein, keeping tank 
or pool contents liquid, and prevent- 
ing over-accumulated organic waste. 
Cultures reportedly are non-caustic 
and harmless to plumbing or exist- 
ing bacteria. 

Formulas K-37 for septic tanks 
and K-47 for cesspools are guaran- 
teed to prevent clogging for one full 
year with just one treatment. Single 
quart treats up to 500 gallon capac- 
ity tank or pool. 

Write J21 on reply card, page 79. 
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DURABLE FENCE STAPLE 


Durable fence staple — said to save 
time, labor, and money and to cut 
fence maintenance costs — has been 
developed by Independent Nail & 
Packing Co., Dept. SBS, Bridgewa- 
ter, Mass. 

Fence staple is driven part way 
into fence; wire is placed on staple; 
and staple is then driven all way in, 
holding wire firmly. Scientifically 
engineered annular threads reported- 
ly lock with wood fibers. Staples 
stay permanently tight. 

Write J22 on reply card, page 79. 


COMPACT GAS FURNACE 


Compact gas furnace, measuring just 
18” wide and designed especially 
for alcove and closet installation, is 
marketed by Majestic Co., Dept. 


SBS, 245 Erie St., Huntington, Ind. 

Part of new Starline series, Model 
100 produced in upflow or downflow 
style. Features full-capacity, belt- 
driven blower with 


. 


%-hp motor 


suitable for use with air condition- 
ing. To minimize contraction and ex- 
pansion, unit contains integral heat 
exchanger welded directly to frame, 
which eliminates gaskets and leak- 
age possibilities. 

Unit is completely enclosed, while 
all components are easily reached by 
removing front panel. All panels 
sound-proofed and insulated with 
¥%”-thick layer of spun glass, backed 
with heat-reflecting aluminum foil. 

Write J23 on reply card, page 79. 


LATEX FORMULA PAINT 


Latex formulation floor paint that 
comes in six deep colors, white, and 
other intermixes is marketed by 
U. S. Gypsum Co., Dept. SBS, 300 
West Adams St., Chicago 6, Il. 

Can be used on porches, patios, 
and basements, and on wood or 
masonry floors. Applicable over old 
or new paint. First coat should be 
brushed on over clean and dry or 


slightly damp surface. Next coat 
can be brushed or rolled. Paint has 
medium gloss, requiring no wax or 
further protection. Easily brushes 
clean with soap and warm water. 
Write J24 on reply card, page 79. 


BUILT-IN ELECTRIC OVEN 


New line of single- and double-oven 
electric built-ins has been developed 
by Tennessee Stove Works, Dept. 
SBS, E. 14, Chattanooga 1, Tenn. 

Featured are giant 18” wide ovens 
in all models. Several available with 
lower 16” wide oven, designed for 
economy. Additional features in- 
clude roastender, triple spit rotis- 
serie, and new type oven door 
handle which is said to be one of 
coolest ever designed. 

Ovens are interchangeable in same 
24” oven cabinet with gas ovens. 

Write J25 on reply card, page 79. 


COLOR-STYLED PANELING 


Palomino Samara, latest addition to 
series of color-styled wall paneling, 
is offered by U. S. Plywood Corp., 
Dept. SBS, 55 W. 44th St., New York 


Weldwood Palomino Samara room 
paneling reportedly was styled to 
meet 1960 color trends in interior 
decorating. Designed to blend with 
variations of same color in contem- 
porary fabrics and floor coverings, 
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hardwood panel has light-blonde, 
chestnut tones. 

Careful prefinishing emphasizes 
hardwood grain of design, yet re- 
portedly preserves its thematic color 
and beauty indefinitely. 

Write J26 on reply card, page 79. 


PLYWOOD SAW BLADE 


Saw blade especially designed for 
cutting plywood with or across grain 
without slivering is distributed by 
Simonds Saw & Steel Co., Dept. 
SBS, Fitchburg, Mass. 

Identified as Si-Clone No. 88 ply- 
wood combination saw, blade claim- 
ed to cut-off and smoothly mitre 
softwood and hardwood, wallboard, 
Celotex, and other like materials. 
Made in 8” diameter with centerhole 
bushed to fit either 5” or %” arbors, 
it is taper ground for fast, easy feed- 
ing without binding; has large col- 
lar to insure straight, smooth cuts; 
is easily sharpened; resists wear and 
rust; and stays sharp because it is 
chrome-plated. 

Write J27 on reply card, page 79. 


WINDOW COMPONENTS 


Newly-developed housing compo- 
nent, Windo-All, is introduced by 
National Woodworks, Inc., Dept. 


Component consists of compact, 
factory-assembled unit which in- 
cludes frame, sash, studs, lintel, 
plate, and protective plastic vapor 
barrier. Only dried West Coast lum- 
ber is used — seasoned to minimize 
warping and checking, and treated 
with “Woodlife” chemical preserva- 
tive to protect wood against decay 
and weather damage. 

With attachment of studs and com- 
ponent to sole plate, wall section is 
ready for siding. Windo-All unit re- 
portedly can be installed in 20 min- 
utes. Window is securely framed 
and glass is factory-glazed. Sashes 
precision-fitted for smooth operation. 

Write J28 on reply card, page 79. 
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RP 
“MERCIAL st ano’ 


LAS FiR PLY 





One of your best sources of TECO TESTED 
Plywood is: 


WILLAMETTE VALLEY LUMBER COMPANY 
WILLAMETTE NATIONAL LUMBER COMPANY 


Dallas, Oregon, Phone MAyfair 3-2351, TWX 80-U 


For more details on above items, use Coupon on Page 79 


PROTECT 
YOUR 


BUILDING 
INVESTMENT 


Plywood Grade Stamp 
of Dependable Quality 


TECO is the plywood grade stamp of 
dependable quality backed by the Timber 
Engineering Company of Washington, 
D.C. They are a highly respected engineer- 
ing and research group known in the forest 


<o* ° 
Oo 
Oo 
products field for more than a quarter of a 
century. This independent FHA-accredited test- 
ing agency place their own technician in each 
participating plant. TECO knows there is more 
than meets the eye in every sheet of plywood. 
They check and test on a continuing basis the 
core material, the kind and type of glue, patch- 
ing, in fact the whole operation from log to fin- 
ished product. This is the reason TECO is your 
best guarantee of a dependable supply of supe- 
rior plywood. 
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IMPROVED DRIP EDGE OVERHANGING DRIP EDGE 


Which of our 
49 building shapes 
will your next 


INSIDE CORNER FASTENERS 


customer ask for? 


No builder ever needs all 49 of our 
building shapes for any job. Yet most 
of your customers need some of 
them for nearly every job. 
So, unless you're an 
expert at second- 
guessing your customers, 
it will pay you to stock 
all the shapes popular in 
your area. If you have 
what they want— when 
they want it—they'll keep 
coming back to you for 
all their metal building 
products. 
Write today for complete 
information. 


BULL NOSE OUTSIDE CORNERS 
SIDING TRIM 





QUAKER STATE METALS COMPANY, Box 1167-K 
LANCASTER, PENNA. 


Gentlemen: Please send me the profit story on your complete 
line of building shapes, both aluminum and galvanized. 
Also, send folder telling me about the rest of your line of 
metal building products. 


MM a mn, 


—a ina Ht nil ag ~- 


QUAKER STATE METALS COMPANY 
LANCASTER, PA. “= 
A Divison of HOWE SOUND COMPANY (gowe sound 


Name 





Firm Name. 





Address 





City. Zone State 





lam a[_] Dealer [| Distributor 
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HOME SALES PROMOTION 


Complete advertising, publicity, and 
sales training plan to promote sale 
of new homes has been developed 
for franchised Lu-Re-Co dealers by 
Lumber Dealers Research Council, 
Dept. SBS, Sales Plan, 412 Water 
St., Rochester, Mich. 

Detailed step-by-step, program 
can be put to work immediately 
without special training. Six news- 
paper ads are complete with layout 
and copy, plus insertion space for 
dealer name and prices. Three pub- 
licity stories establish dealer’s repu- 
tation as home-building headquar- 
ters in his community. 

Sales training section, with mate- 
rial for six meetings, covers four 
areas: Selling Lu-Re-Co homes to 
customers; selling design features 
of floor plan; selling aluminum roof- 
ing, siding, windows; and selling 
wall panels and roof trusses to con- 
tractors. 

In addition to ads and publicity, 
complete kit contains discussion 
leader’s guide to sales training meet- 
ings, 12” LP record, and written 
material for three employees for 
$35.00, with five-day return privi- 
lege. Additional employee sections 
are $1.25 each. 

Write J29 on reply card, page 79. 


AWNING-TYPE WINDOW 


Economy-priced Ualco Series 95 alu- 
minum awning window is announc- 
ed by Southern Sash Sales & Sup- 
ply Co., Inc., Dept. SBS, Sheffield, 
Ala. 

Comes equipped with durable 
operator, containing strip-proof steel 
worm and worm gear installed in 
either right- or left-hand jamb. Ven- 
tilators open simultaneously to ap- 
proximately 70°. When closed, venti- 
lators make two complete all-around 
weathering contacts, one of which is 
weatherstripped with bulb-type 
vinyl. 

Window has strong, rigid frame 
members not less than 1%” deep 


and sturdy ventilator sections which 
are minimum %” deep. Frame sill is 
semi-tubular, for maximum resist- 
ance to bending and torsion forces. 
Write J30 on reply card, page 79. 


KITCHEN CABINET LINE 


Uni-Pak base cabinet line — avail- 
able in five different sizes and in- 
cluding sink and storage units — is 
offered by Youngstown Kitchens 
Div., American-Standard Corp., 
Dept. SBS, Warren, Ohio. 

Line includes 24”, 36”, 48” storage 
units, plus 60” and 72” left and right 
sink units. Each designed larger 
than regular cabinets to meet build- 
er’s need for economical, easy-to-in- 
stall package kitchen units. 

Cabinets delivered to job-site com- 
plete and ready to install. Builder 
does not have to mount handles, 
door, or drawer fronts. Doors ex- 
tend full height of cabinet. Drawer 
space provided by behind-door sec- 
tion. Available in white or Monterey 
beige baked enamel-on-steel, or 
mar-resistant honeywood laminate. 

Write J31 on reply card, page 79. 


THIN BRICK VENEER AID 





Complete jointmaster — with rams 
and dies available for conventional, 
Norman, Roman or any special size 
thin brick — is available from Ernest 
E. Hinton, Inc., Dept. SBS, Sellers- 
burg, Ind. 

Rams can be set for two, three, 
four, or five brick pallets. Foot trea- 
dle action claimed to eliminate 95% 
of hand work necessary for tuck- 
pointing or expensive mortar pumps. 
Produces mortar joint of uniform 
density with no cavities, waste or 
mess. 

Reportedly puts remodeling con- 
tractor back into outside veneer 
business, by making thin brick ven- 
eer competitive with other forms of 
siding. Special cement butter bonds 
thin brick to wire mesh sizing with- 
out necessity of foundations. 

Write J32 on reply card, page 79. 


INSULATING SHEATHING 


Low-cost 4%” Sturdy-Wall insulating 
sheathing is now available from 
Celotex Corp., Dept. SBS, 120 S. 
LaSalle St., Chicago 3, Ill. 

Reportedly can save builders as 
much as $20 per thousand sq. ft. 
through elimination of corner brac- 
ing. Product is manufactured in 4’ x 
8’ and 4 x 9 panels. Increased 
strength is said due to higher den- 
sity. 

Sturdy-Wall is not designed for 
direct application of wood or asbes- 
tos shingles; for this type construc- 
tion manufacturer recommends 
Strong-Wall nail-base sheathing. 
Sturdy-Wall exceeds FHA require- 
ments, according to producer, for 
installation with nails or staples and 
without corner bracing. Average cost 
to builders is around $8 per thou- 
sand square feet more than regular 
sheathing, and about $13 per thou- 
sand less than nailbase type insulat- 
ing sheathing. 

Celotex purportedly is first to offer 
builders sheathing with FHA-ap- 
proval for use without corner brac- 
ing. 

Write J33 on reply card, page 79. 


WALLBOARD CLEAT 


Wallboard cleat for easier and more 
economical installation of wallboard 
on walls and ceilings has been in- 
troduced by Sargent & Co., Dept. 
SBS, New Haven 9, Conn. 

Cleat reportedly can save builders 
up to $15 per house. Eliminates both 
need for non-structural studs or nail- 
ing strips and labor costs for cutting, 
fitting and nailing strips in interior 
corners of rooms, closets, and ceil- 
ings. Designed for use with %%” and 
1%” dry-wall. 

Other advantages stressed by man- 
ufacturer include: Stronger than con- 
ventional nailing; nail popping elimi- 
nation; 75 per cent cut in installation 
time; field-tested and FHA-approv- 
ed; and flexible to allow for house 
setting. 

Comes in boxes of 400; 1,600 to 
case; and 4,000 to barrel. 

Write J34 on reply card, page 79. 
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WOODGRAIN MOLDINGS 


Woodgrain metal moldings that 
match cherry colors now are avail- 
able from Masonite Corp., Building 
Products Dept., Dept. SBS, 111 W. 
Washington, Chicago 11, Ill. 

Inside and outside corner, division 
and edge moldings may be obtained 
in natura, frosted, and colonial. Used 
with popular 16” x 8’ panels, they 
reportedly provide easily-applied 
material that blends perfectly with 
woodgrain paneling. Moldings pack- 
aged in 8’ lengths, 10 pieces to tube. 

Write J35 on reply card, page 79. 


SYMPHONIC DOOR DESIGNS 


Symphonic doors — designed to 
provide continuity of decorative ef- 
fect throughout home or office — 
have been announced by Simpson 
Logging Co., Dept. SBS, 2039 Wash- 
ington Bldg., Seattle 1, Wash. 

Symphonic doors supplied in two 
individually-styled families — Sona- 
ta and Concerto. Sonata doors have 
curved rails, which add depth and 
eye-interest. For additional design 
diversity, doors are available with 
plain or planked panels. 


r 





Outstanding features presented in 
Concerto family (pictured) are de- 
sign arrangement of panels. Materi- 
als may be interchanged within ver- 
tical panel space in upper portion of 
doors. 

Write J36 on reply card, page 79. 


FIBERGLASS PANEL 


Translucent fiberglass panel, design- 
ed for use where maximum security 
is desired, is development of Alsy- 
nite Div., Reichhold Chemicals, Inc., 
Dept. SBS, 4654 DeSoto St., San 
Diego 9, Calif. 

Known as Gardlite, panel features 
embedded criss-cross pattern of %” 
expanded steel, insuring complete 
protection where installed. Panels 
are 4%” thick, weighing approximate- 
ly 18 ounces per square foot. Come 
in standard lengths of either 4’ or 8’ 
and 48” wide. 

Available in three basic colors — 
clear, light green and white. Re- 
portedly transmit soft, cool, glare- 
free light and cast no shadows, 


Waterproof and fade-resistant, Gard- 
lite said to require minimum care. 
Write J37 on reply card, page 79. 


BUILT-IN BARBECUE 


Built-in barbecue that fits into stand- 
ard kitchen counters is available 
from NuTone, Inc., Dept. SBS, Madi- 
son and Red Bank Rds., Cincinnati 
27, Ohio. 

It drops into 19%” x 19%” cutout 
with no break in cabinet line. Fully- 
insulated unit introduces advance- 
ments in barbecue cooking, such as 
two-piece channeled and _ slanted 
grids; removable, easy-to-clean stain- 
less steel panels; and aluminum 
mesh shield to reflect heat and pre- 
vent flare-ups. 

Cooking temperatures regulated 
by raising or lowering two electric 
heating elements. Maximum heat of 
3200 watts for broiling and another 
800 watts for warming. Rotisserie 
attachment includes motor, skewer 
and anodized aluminum cover. 

Write J38 on reply card, page 79. 


FIBERGLASS SHOWER FLOOR 


Concept in shower floors, featuring 
reinforced-fiberglass, is introduced 
by Magnalum Products, Inc., Dept. 
SBS, 2460 N. W. 78th St., Miami 47, 
Fla. 


Unit reportedly combines super 
strength with higher impact resist- 
ance, offering fine shower floor in 
decorator colors and finishes. Seal- 
ed-in-surface permits housewife to 
clean floor easily and quickly, using 
only damp cloth. Surface purported- 
ly not affected by oils, dyes, or other 
liquids which permanently stain old- 
style receptors. 

Write J39 on reply card, page 79. 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 


PLASTIC STORM WINDOW 


Clear, heavy, break-proof plastic 
storm windows in one-piece design 
with built-in plastic edges are offer- 
ed by Kordite Co., Dept. SBS, Mace- 
don, N. Y 

Window sheeting provides easy, 
fast, neat installation and eliminates 
hard-to-handle cardboard strips. 
Available in 300’ roll cartons con- 
taining 50, 6’ windows in one contin- 

Single-window kits hold 
complete materials for one, 36” x 
72” window, including 72” of extra 
plastic framing edges. 

Economy kit provides materials 
for four, 36” x 72” windows, plus 24’ 
of extra plastic edge strips. Large 
economy-roll kit, complete with 
nine, 36” x 72” windows in 54’ rolls, 
is also available. 

Write J40 on reply card, page 79. 


CASEMENT BOW-WINDOWS 


Casement units have been added to 
both tru-bow and tru-wall lines, 
manufactured by Fred Reuten, Inc., 
Dept. SBS, Closter, N. J. 

Constructed with clear pine mul- 
lions and jambs. Heads and seats 
are vertical-grain fir. All joints dove- 
tailed; all wood parts Woodlife 
treated 

Casement type sash with roto- 
gear operator, screens, storm panels, 
and either insulated or standard 
glass available in various combina- 
tions. 

Write J41 on reply card, page 79. 


PREFINISHED WALL PANEL 


Completely new prefinished wall 
panel, called Exa-Bord with HSC 
(hard seal color), is manufactured 
by Deka Corp., Dept. SBS, Atlanta, 
Ga. 

Complete line of Exa-Bord in- 
cludes: Tileboard, solidtone and 
streamline in 14 colors; linens and 
lintile, 5 colors; woodgrains, 7 colors; 
starlite, 5 solid and color combina- 
tions; and zodiac, 3 colors. 

HSC process purportedly seals in 
brilliant color with extra hard finish 
that assures lasting protection and 
permanent finish. 

Write J42 on reply card, page 79. 
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SILENT SALESMEN 





THREE-HIGH CUPOLA UNIT 


Three cupola models are stacked on 
top of each other for display pur- 
poses. Many cupolas are used for 
decoration only, but product can 
also be used as large capacity roof 
ventilator. 





Said to be in best position to 
ventilate attics because it removes 
excess water vapor and cools entire 
home by cooling attic space. Cupola 
replaces gable louvers or other roof 
ventilators, saving cost of these 
parts. 

Contact: George Stephenson, Dept. 
SBS, 17303 Madison Ave., Cleve- 
land 7, Ohio. 


HOME MERCHANDISING KIT 


Model home merchandising kit pur- 
portedly contains useful sales aids 
for builders whose model homes 
feature Formica laminated plastic 
products. Bright outdoor signs said 
to attract prospects; counter cards 
and labels focus attention on areas 
surfaced in Formica. 


Informative pass-out folders de- 
scribe features of laminate which is 
claimed to enhance the quality of 
model home. 
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Contact: Formica Corp. Dept. 
SBS, 4600 Spring Grove Ave., Cin- 
cinnati, Ohio. 


ROOFING SAMPLE DISPLAY 


Roofing sample display can be used 
in single or multiple units. Permits 
combination display of 10” corrugat- 
ed or 24” hardboard backed samples. 
Three-way displayer is ideal for 
dealer showrooms or builder model 
homes as free-standing single unit, 
wall display or island unit. 

On easel, single rack occupies less 
than 2% sq. ft. of floor space. Two 
wire racks joined, standing out from 
wall, display as many as 16 10” 
shingle samples. Joining three or 
four wire racks provides triangular 
or square free-standing island dis- 
play capable of presenting wide ar- 
ray of roofing samples. Multiple-unit 
takes no more than four sq. ft. of 
floor space. 


Contact: Celotex Corp., Dept. SBS, 
120 S. LaSalle St., Chicago 3, Ill. 


MODEL HOMES IDEA FILE 


Home Idea File — that can be per- 
sonalized with builder’s business 
card and prospective buyer’s name— 
contains partitions marked kitchen, 
living area, bedroom, bathroom, and 
miscellaneous. 

Builder can insert literature on 
his total home features. Sales kit is 
offered in conjunction with Subur- 
ban idea kitchen plans offered to 
builders. Each kitchen plan incor- 
porates several unique kitchen de- 
sign ideas to make more saleable 
home. Space, equipment, and con- 
struction details vary with each 
plan to fit a specific price class home. 

Contact: Samuel Stamping & En- 


ameling Co., Dept. SBS, Manufac- 
turers Rd., Chattanooga, Tenn. 


SPRAY ENAMEL DISPLAY 


New line of spray enamels features 
12 decorator colors and white. White 
rack, offered with representative 
selection, is topped by eye-catching 
piece with actual color chips. In ad- 
dition, can color is shown on cap. 

Spray enamels incorporate Dan- 
vern valve, which reportedly re- 
quires less pressure to open, hold, or 
close, thereby reducing finger fatigue 
by user. 

Contact: Valspar Corp., Dept. SBS, 
7 E. Lancaster, Ardmore, Pa. 


PARTICLE BOARD COVERS 


Versabord particle board is now 
shipped to distributing yards with 
heavy-duty corrugated paperboard 
protective covers on all-steel strap- 
ped pallet or skid loads. This is 
final step in company’s quality con- 
trol program. 

Protective cover (top and bottom) 
assures delivery of Versabord under- 
layment and building panels to yard 
in best possible condition. Panel 
surfaces and edges are protected 
from soil and damage during ship- 
ment and storage. Each protective 
cover prominently marked “Weyer- 
haeuser Versabord” along folded 
edge, bearing Versabord grade stamp 
marking on top for easy, quick iden- 
tification in yard storage. 

Contact: Weyerhaeuser Co., Dept. 
SBS, Silvatek Division, Tacoma 1, 
Wash. 
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sell Dur-o-wal to keep them alike! 


Two masonry walls: They can be 
twins in surface charm and solidity. 
Yet, one can be the better building 
investment—free of maintenance 
problems for important extra years. 
That’s the one built with Dur-o-wal. 

When you sell Dur-o-wal masonry 
wall reinforcement, you’re selling not 
just a structural device, but first-rate 
building investment protection —some- 
thing in which every man who puts 
money into building is naturally 


interested. Tell ’em! You'll sell ’em! 

A wall reinforced every second 
course with Dur-o-wal has 71 per 
cent greater flexural strength than 
its unreinforced counterpart. With 
its trussed design, butt-welded con- 
struction, scientifically deformed 
rods, Dur-o-wal is considered the 
most practical thing of its kind by 
builders everywhere. A stock of 
Dur-o-wal is a good investment for 
you, wherever you do business. 


DuR-O-waL 


Masonry Wall Reinforcement and Rapid Control Joint 


RIGID BACKBONE OF STEEL FOR EVERY MASONRY WALL 


DUR-O-WAL MANUFACTURING PLANTS 
© Dur-O-wal Div., Cedar Rapids Block Co., CEDAR RAPIDS, 1A. © Dur-O-wal of Ill., 119 N. River St., AURORA, ILL. 


@ Dur-O-wal Prod., Inc., Box 628, SYRACUSE, N. Y. 


© Dur-0-waL Prod. of Ala., Inc., Box 5446, BIRMINGHAM, ALA. 


© Dur-0-wal Div., Frontier Mfg. Co., Box 49, PHOENIX, ARIZ. © Dur-O-wal of Colorado, 29th and Court St., PUEBLO, COLO. 


# Dur-0-wal Prod., Inc., 4500 E. Lombard St., BALTIMORE, MD. 


© Dur-O-waL Inc., 165 Utah Street, TOLEDO, OHIO 


nforcement, shown above, and Rapid 


below. Weatherproof neoprene 
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FLOOR TILE SET 


Unique floor tile display — which 
not only enables prospective buyer 
to custom-design his own floor pat- 
tern, but also helps him visualize 
complete job — is reportedly im- 
portant sales aid for building mate- 
rial dealer. 

Floor tile mirror display, 32” x 22” 
plastic unit, features mirror arrange- 
ment which doubles visual impres- 
sion given by 30 sample tiles. Sur- 
rounding deck are 44 compartments 
capable of holding 880 samples of 
44 different styles and colors of 
vinyl-asbestos, or 440 samples of as- 
phalt tiles. 


Contact: Ruberoid Co., Dept. SBS, 
500 Fifth Ave., New York 36, N. Y. 


ALUMINUM THRESHOLDS 


Combination display-merchandiser 
carton for company’s line of alumi- 
num thresholds is now offered to 
dealers at regular cost of thresholds 
alone. 

Display carton is shipped with 42 
low regular thresholds, 15 high rug 
high thresholds, and three door seals. 
All three products feature vinyl 
“seal-a-door” inserts. Carton is white 
with red and blue printing. Blank 
pricing blocks are at top front of 
carton. 
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Contact: F. E. Schumacher Co., 
Dept. SBS, Hartsville, Ohio. 


LOCK DISPLAY STAND 


Color and attention-getting compact 
Weiser display stand, 14” deep x 44” 
wide x 62” tall, provides dealers 
with effective grouping of lock 
mounted samples. 

Reportedly ideal for window and 
floor display use, helping dealers 
develop additional lock sales. 

Contact: Weiser Co., Dept. SBS, 
4100 Ardmore Ave., Seuth Gate, 
Calif. 


WOOD FINISHES DISPLAY 


Custom-built merchandisers for 
Weldwood waxes and finishes feat- 
ure collection of woods atop displays 
which function as_ selector-guide. 
By means of 40 finished wood sam- 
ples, customer sees exact results 
when he uses any of displayed fin- 
ishes. 

Selector-guide is supplemented by 
literature describing each finish and 
how-to-do-it. Units reportedly oc- 
cupy only 4% sq. ft. of floor space. 
Flexible store fixture (left) can be 
placed at end of gondola run, against 
wall or used as “island” display. 
Merchandising display (right) mod- 
ern in design to suit any decor, is 
built of sturdy plywood and wrought 
iron, with eye-catching lighted head- 


Contact: U. S. Plywood Corp., 
Dept. SBS, 55 W. 44th St., New 
York 36, N. Y. 


ALUMINUM NAIL RACK 


Aluminum nail dispiay center oc- 
cupies less than two square feet of 
floor space. Designed for shopper- 
stopper impact, wire rack has gold 
finish, topped by red-white-and-blue 
display sign. 

Rack is 11” deep, 23” wide, 56” 
high and holds 48 cans of various 
types and sizes of aluminum nails. 
Added feature is clips at top which 
hold nail selector chart, developed 
recently by Nichols. Chart illustrates 
different applications of aluminum 
nails and shows nails best suited for 
each particular application. 


Nichols Wire & Alumi- 
Dept. SBS, Davenport, 


Contact: 
num Co., 
Iowa. 


ACOUSTICAL TILEBOARD 


Full-color display of Fissurlite acous- 
tical tileboard is now available to 
dealers. Resembling European post- 
er, display is approximately 18” x 
18”. Actual 12” x 12” sample of Fis- 
surlite — cellophane-wrapped to 
keep it fresh and neat — is mounted 
on display. 

Usable as wall, counter, window, 
or table display. As wall display, 
simply hang it on nail through small 
die-cut hole. For other use, pull out 
die-cut easel. 

Contact: Insulite, Dept. SBS, 500 
Investors Building, Minneapolis 2, 
Minn. 
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Flintkote Insulating Siding—Ledge Rock pti Design — New Coa 


Flintkote Insulating Siding—Stri-Wood Shake Design—New Colors. 


Flintkote Duo. Vina Asbestos Siding (12"x 24") with Double 
ae: Yass divi _ color- — accessories. 


Flintkate Clapboard 32 laches Siding (95% x 32") with Double 
Coated Plastic Finish with color-matching accessories. 


Mia it EN: 


Flintkote-Alcoa Aluminum Siding—4 pastels and white. 


Flintkote Salesman Earl Reed says: 


“Watch your profits climb with 
Flintkote—the only company 

with a full line of insulating, as- 4 
bestos and aluminum siding!” FLINTKOTE 


For up-to-date samples and product literature, see your Flintkote Representative. oe ee 
You'll find him a great guy to work with...and he knows his stuffin building materials 4 merica’s broadest line 
—especially siding. The Flintkote Company, 30 Rockefeller Plaza, New York 20,N.Y. of building materials 
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No Corner Bracing Needed! 


NEW STURDY-WALL’ INSULATING SHEATHING 
BY CELOTEX 


Cuts Costs 


Mr. Dealer: Because of its low 
applied cost, new Sturdy-Wall Insu- 
lating Sheathing can bring you new 
customers and increased profits. 


@ ¥2” thick impregnated insulating 
sheathing with high strength and rigid- 
ity. Lightweight units, easily handled 
by one man 


@ No corner bracing required in ver- 
tical application: Exceeds FHA rack- 
ing strength requirements —nailed or 
stapled 


@ Asphalt-impregnated throughout for 
effective moisture-resistance 


e “Big Board” panels (4 x 8 or 9’; 
square edges) that cover wall areas 
fast 


Order today from your Celotex Build- 
ing Products Wholesaler. 


If it’s “by CELOTEX” 
you get QUALITY... plus! 


ye, 
COMES FIRST = 


A national program to encourage 
spending for first things first 


CELOTEX 


THE CELOTEX CORPORATION 
120 SOUTH LA SALLE STREET, CHICAGO 3, ILLINOIS 


insulating Sheathings for every building requirement, every budget: Double-waterproofed; Asphalt Impregnated; nailable Strong-Wall®; new Sturdy-Wall. *Trademark. 





INFORMATION CENTER 


BOOKLETS @ NEW PRODUCTS © ADVERTISEMENTS 


Help yourself to free literature 
and more details on any prod- 
ucts or advertisements in this 
issue. 


Instead of writing a dozen different manufacturers fer free 
literature and more information on new preducts, just insert 
in the appropriate space provided on one of these postage- 
free cards the key numbers of the items in which you are 
interested, and drop the card in the nearest mail bex. 

Use the cards also to get details on any advertisement— 
just insert the name of the company and page number in the 
space provided, 


Southern Building Supplies pays the postage! 


! SEPTEMBER, 1960 
| Send Information ow these NEW PRODUCTS (fll in key aumbers): 


Comper 
Company 


My Name 
' My Company's Name 
Address (number and street) 


SEPTEMBER, 1960 
| Send Information on these NEW PRODUCTS (fill in key sambers): 


! Sead free information on these ADVERTISEMENTS: 
TT == 
Company... Page ___ Company. 

My Name 

My Company's Name 

Address (number and street) 

City 





nn, 


These cards 
can help 
you get 
valuable 

information 
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Addressee United States 


Southern Building Supplies 


806 PEACHTREE ST., N. E. 
ATLANTA 8, GEORGIA 
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Y in the 
Addressee United States 


Southern Building Supplies 
806 PEACHTREE ST., N. E. 
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104 Wrought Iron Railings, Columns 
— Four-page catalog shows simplic- 
ity of new heavyweight Phos-Fused 
railing section, plus variety of col- 
umn designs, in addition to different 
line of lantern posts and lanterns. 
Catalog shows what Phos-Fused is 
and what it does for home-owners. 
Complete dealer program is also dis- 
cussed. Versa Products Co., Dept. 
SBS, Lodi 4, Ohio. 


106 Hardboard Uses — A new eight 
page booklet, “How to Use Weyer- 
haeuser Hardboards” includes detail- 
ed drawings and descriptions on 
structural practices and principles. 
Photographs and drawings show uses 
and application procedures of Weyer- 
haeuser Weytex, Weylite, and Wey- 
base hardboard in typical new 
building, remodeling, attic, garage, 
and farm use. Silvatek Div., Box S, 
Weyerhaeuser Co., Dept. SBS, Ta- 
coma 1, Wash. 


107 Redwood Paneling — Practical 
technical booklet prepared by John 
Reno, “Proper Specs for Redwood 
Paneling,” tells how to specify, in- 
stall, and finish interior paneling for 
trouble-free service. Pacific Lumber 
Co., Dept. SBS, 35 E. Wacker Dr., 
Chicago 1, Ill. 


108 Aluminum Siding — Descriptive 
folder, titled National “Pittsburgh 
Lock,” gives sales pointers and ap- 
plication instructions on low-cost 


siding with premium features. Na- 
tional Metal Products Co., Dept. SBS, 
2 Gateway Center, Pittsburgh 22, 
Pa. 


109 Window Sash Balances — The 
Spiralflex weatherstrip-sash balance 
is described in a catalog sheet. The 
unit does not need individual part- 
ing bead and assures plumb installa- 
tion. It has spiral balances. Caldwell 
Manufacturing Co., Dept. SBS, 64 
Commercial Street, Rochester 14, 
N.Y 


112 Home Buyer’s Guide — Booklet 
gives helpful information on house- 
buying, including such considera- 
tions as neighborhood, lot, roofing, 
insulation, kitchen, hot water, bath- 
room, plumbing, electrical system, 
basement, attic, heating, cooling, and 
financing. Southern Pine Assn., Dept. 
SBS, Box 1170, New Orleans 4, La. 


113 Decorative Door Lights — Cata- 
log describes and gives specifications 
for Royalite packaged, glazed flush 
door inserts, decorative moldings and 
lights, Royalouvers, and oak thresh- 
olds. Southern Door Lite Co., Dept. 
SBS, 46 Westland Boulevard, S. W., 
Atlanta 10, Ga. 


114 Polyethylene Sheeting — Cata- 
logs, ob met and samples of pure 
polyethylene sheeting in four thick- 
nesses, widths from 3’ to 32’, are 
available from Warp Bros., Dept. 
SBS, Chicago 51, Ill. 


116 Masonry Fill Insulation — Data 
sheet gives complete information on 
Zonolite’s new water-repellent in- 
sulation for concrete block and cavi- 
ty wall insulation. Tables show re- 
ductions up to 50 per cent in heat 
transfer, resulting in lower heating 
and air conditioning costs. Zonolite 
Co., Dept. SBS, 135 S. LaSalle Street, 
Chicago 3, Il. 
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117 Plaster Reinforcement A 20- 
page research booklet reports “The 
Crack Resistant Properties of Gyp- 
sum Lath and Plaster Angles Form- 
ed by the Intersection of Walls and 
Walls with Ceilings Reinforced With 
Various Types of Metal Reinforce- 
ment.” It shows the superior per- 
formance of Keycorner wire mesh. 
Keystone Steel & Wire Co., Dept. 
SBS, Peoria 7, Il. 


118 Aluminum Siding — Literature 
describes and shows Reynolds alu- 
minum Lifeguard weatherboard sid- 
ing. Siding is available in horizontal 
and vertical panels and finished in 
ten baked enamel colors. Reynolds 
Aluminum Supply Co., Dept. SBS, 
P. O. Box 1367, Atlanta 1, Ga. 


119 Plastic-Finished Panels — Full- 
color catalog covers Marlite’s line of 
plastic-finished hardboard wall and 
ceiling panels. It shows a full varie- 
ty of colors and patterns — Hi- 
Gloss, Marble Panel, Woodpanel, 
plank, block, and Korelock. Marsh 
Wall Products, Inc., Dept. SBS, 
Dover, Ohio. 


120 Asphalt Roofing Materials — 
Four-page catalog insert gives com- 
plete specifications, descriptions of 
uses, and directions for both cold 
and hot applications. It covers as- 
phalt roofing and coatings and ce- 
ments. Lion Oil Cn., Asphalt Sales, 
Dept. SBS, El Dorado, Ark. 


121 Fir Plywood Facts — Available 
to dealers and their employees is a 
48-page pocket-size fir plywood guide 
which includes basic grade-use data, 
advantages, and much “know-how.” 
Douglas Fir Plywood Assn., Dept. 
SBS, 1119 A Street, Tacoma 2, Wash. 


122 Plastic Water Putty — Catalog 
sheet shows home uses for Durham’s 
Rock-Hard water putty, explains 
how to color it, and lists types of 
customers who find it “indispens- 
able.” Donald Durham Co., Dept. 
SBS, Box 804-0, Des Moines, Iowa. 


123 Recessed Oven and Range Units 
— A full-color brochure gives in- 
formation and specifications for Mod- 
ern Maid built-in ovens and top 
units. It includes distributor proposi- 
tions to dealers of sales display space 
and salesmen to call on builder trade. 
Tennessee Stove Works, Dept. SBS, 
Chattanooga 1, Tenn. 
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125 Masonry Wall Reinforcement — 
Bulletin’ gives specifications and 
shows Dur-O-waL masonry wall 
reinforcement with cavity, bonded, 
coursed, or stacked course masonry 
wall, and wall with plaster. Dur-O- 
waL Products of Alabama, Inc., 
Dept. SBS, P. O. Box 5446, Bir- 
mingham 7, Ala. 


126 Hardwood Flooring — “The 
Hardwood Flooring Handbook,” a 
manual for retail lumber dealer 
salesmen, and “How to Install Hard- 
wood Strip Floors Over Concrete 
Slabs” contain essential information 
on hardwood flooring. The Atlanta 
Oak Flooring Co., Dept. SBS, 920 
ae Avenue, S. E., Atlanta, 
a. 


130 Sash Balance and Metal Weath- 
erstrips Southern Metal’s one- 
piece sash balance and weatherstrip 
is described and illustrated in Cata- 
log 57J. Catalog 57B has pictures 
and specifications for a complete 
line of thresholds and weatherstrips. 
Southern Metal Products Corp., Dept. 
re i775 Airways Blvd., Memphis 
‘ enn 


131 Pressure-Treated Lumber — 
“Safeguard Building Dollars With 
Wolmanized Pressure-Treated Lum- 
ber” is a 16-page brochure illus- 
trating applications of lumber treated 
against deterioration from rot-pro- 
ducing fungi and termites. Koppers 
Co., Inc., Dept. SBS, 750 Koppers 
Building, Pittsburgh 19, Pa. 


137 Builder Products — Fully-illus- 
trated 32-page booklet describes 
complete line of Insulite building 
materials, including sheathing, prim- 
ed siding, roof deck, shingle backer, 
ceiling tiles, interior wallboards, 
hardboards, and insulating wool. 
Also, handy application tips are of- 
fered. Insulite Division, Minnesota 
& Ontario Paper Co., Dept. SBS, 500 
— Building, Minneapolis 2, 
Minn. 


139 Steel Frame Buildings—Twelve- 
page brochure shows standard sizes, 
details, accessories, and varied uses 
of Dixisteel rigid-frame and Lo-line 
buildings. It also presents all-steel 
canopy units for shelter or display 
uses. Atlantic Steel Co., Dept. SBS, 
P. O. Box 1714, Atlanta 1, Ga. 


144 Self-Sealing Asphalt Shingles — 
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Color folder describes and illustrates 
Ruberoid’s self-sealing asphalt strip 
shingles. Special sealing agent re- 
portedly is factory fused to -each 
shingle, with sun’s heat activating 
sealant and securely sealing each 
shingle. Written wind-warranty 
against blow-offs. Ruberoid Co., 
Dept. SBS, 500 Fifth Ave, New 
York 36, N. Y. 


145 Western Lumber Sources — A 
48-page booklet gives mill person- 
nel, capacity, and facility informa- 
tion on mills producing Douglas fir 
West Coast hemlock, Western red 
cedar, and Sitka spruce lumber. 
West Coast Lumbermen’s Assn., 
Dept. SBS, 1410 S. W. Morrison 
Street, Portland 5, Ore. 


150 Fiber Roof Coating — “The Easy 
and Low Cost Way to Repair and 
Renew Roofs” is a folder covering 
the uses of Gardner asphalt-asbestos 
roof coating. Gardner Asphalt Prod- 
ucts Co., Dept. SBS, P. O. Box 5776, 
Tampa, Fla. 


151 Wood Shutters and Doors — 
Descriptive catalog shows beauty, 
quality, and outlines profits on Wing- 
Line Fit ‘n’ Finish shutters, Wing- 
Crest interior shutters, and Wing- 
Line Shutterfold doors. Sam A. Wing 
Co.,.. ine., “Dept SBS, 5035 Willis 
Avenue, Dallse “ Texas. 


152 Wood Paneling — Full-color 
brochures and a folder illustrate and 
describe plywood, Ripplewood, and 
California redwood wall paneling. 
Georgia-Pacific Corp., Dept. SBS, 
Equitable Building, Portland 4, Ore. 


154 Metal Building Products — Cata- 
log 57 gives specifications and shows 
uses of Vestal fireplace circulators, 
dampers, accessories, steel lintels, 
bridging, wall ties, mortar boxes, 
garbage receivers and access doors. 
Vestal Manufacturing Co., Dept. 
SBS, Sweetwater, Tenn. 


159 Aluminum Nails — Colorful 
folder includes A.A. file giving 
specifications on Nichols Never-Stain 
aluminum nails in the complete line 
of 24 types. Packing data and indiv- 
idual use applications also are in- 
cluded. Nichols Wire & Aluminum 
Co., Dept. SBS, 1725 Rockingham 
Road, Davenport, Iowa. 


160 Builders Hardware — Colorful 
“All Through the House” brochure 
features Dexter locksets for every 
door in the house, plus screen and 
combination door locks, door closers 
and matching cabinet hardware. 
Dexter Lock Div., Dexter Industries, 
Inc., Dept. SBS, 1601 Madison Ave., 
Grand Rapids, Mich. 
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163 Window Glass — A _ 15-page 
booklet describes and illustrates the 
L. O. F. process of sheet drawing flat 
glass, the types and general uses, 
and gives selection and physical 
specification data. Booklet also shows 
dealer sales aids, such as signs and 
display-storage racks, and_ gives 
pointers for glazing and proper cut- 
ting of glass. Libbey-Owens-Ford 
Glass Co., Dept. SBS, 608 Madison 
Avenue, Toledo 3, Ohio. 


165 Asphalt Shingles — Color-illus- 
trated catalog gives descriptions and 
specifications for Barrett asphalt 
shingles, asbestos-cement sidings, 
prepared roofing, protective prod- 
ucts, and insulation products. In- 
dividual folders are available on 
Ever-Fast shingles and wide-tab 
Ranchline asphalt shingles. Barrett 
Division, Allied Chemical Corp., 
Dept. SBS, — Rector Street, New 
York 6, N. 


166 ee Products—Four color 
booklets include photographs, de- 
scriptions, and specifications for the 
Bilt-Well Super 7 removable win- 
dow, Bilt-Well casements, awning 
windows, and cabinet units. Two 
folders are available giving details 
on the Bilt-Well glass panel Bel- 
vedere door and Bilt-Well cabinet 
units with birch fronts. Caradco, Inc., 
Dept. SBS, Dubuque, Iowa. 


167 Spun Wool Insulation — Litera- 
ture is available explaining the ad- 
vantages and savings in the use of 
insulation with improved Insulaire 
Spun Wool. Made by a new mineral 
fiber process, the permanent min- 
eral wool insulation comes in fully 
guaranteed bags or tubes in stand- 
ard and odd sizes. Industrial Prod- 
ucts Co., Inc., Dept. SBS, Mt. Pleas- 
ant, Tenn. 


168 Wood Specialty Products — Lit- 
erature contajning information about 
Bradley-Southérn wood products is 
now available. Trim, moldings, thres- 
holds, panels, stair treads, and floor- 
ing in oak and pine are covered. 
Unit wood blocks in beech and pecan 
are also produced by the company. 
Bradley-Southern Division, Potlatch 
on Inc., Dept. SBS, Warren, 
rk. 


171 Machine-Made Screens — Liter- 
ature is available on Rudiger-Lang 
Tru-Frame, Tension-Tite and Roll- 
Away window screens. The auto- 
matic machine production is said 
to afford the advantages of greater 
uniformity, better pai control, 
and lower cost. Rudiger-Lang Co., 
Dept. SBS, 2701 Eighth Street, Ber- 
keley 10, Calif. 


172 Modern Wood Paneling — Col- 
orful literature describes Long-Bell’s 
varieties of Flakewood paneling for 
quality interiors, and Ver-O-Wood 
paneling species. Other brochures 
show hardwood plywood featuring 
Super Satin-Surface, and Long- 
Bell Flakewall. Long-Bell Div., In- 
ternational Paper Co., Dept. SBS, 
Longview, Wash. 


173 Vitrified Clay Pipe — Circular 
describes tre Oconee wedge lock, 
a factory-miade plastic joint that 
reportedly snaps together instantly. 
Information also is available on 
Oconee’s line of burned clay prod- 
ucts, including vitrified clay pipe, 
vitrified clay fittings, vitrified flue 


liners, drain tile, and face brick, 
Oconee Clay Products, Dept. SBS, 
Milledgeville, Ga. 


174 Aluminum Weatherstrip — Lit- 
erature is available describing the 
efficiency and durability of Meta- 
Lane weatherstrip on window units. 
MetaLane reportedly never loses its 
resilient weather-tightness, will not 
corrode or wear, will not discolor 
masonry or woodwork, and always 
keeps windows operating freely. 
Monarch Metal Weatherstrip Corp., 
gm SBS, 6343 Etzel, St. Louis 4, 
0. 


175 Fiberglass Panels — Promotion 
material, including newspaper mats, 
displays, booklets, folders, posters, 
and streamers for plasticoated panels 
and Barclite fiberglass panels are 
now available from Barclay Manu- 
facturing Co., Inc., Barclite Corp. of 
America, Dept. SBS, Barclay Build- 
ing, New York 51, N. Y 


176 Gypsum Wallboard — Descrip- 
tion of Bestwall fireproof gypsum 
wallboard — reinforced wit lass 
fibers for simpler application, clean 
scoring and snapping, and crack re- 
sistance — is included in material 
offered by Bestwall Gypsum Co., 
Dept. SBS, Ardmore, Pa. 


177 Drawer Slides — Information 
regarding KV drawer slides is avail- 
able. Five slides, ranging from the 
lightweight extension slide to the 
extra heavy-duty model, are de- 
scribed. The slides are said to be so 
constructed as to prevent drawers 
from sagging or sticking. Knape & 
Vogt Manufacturing Co., Dept. SBS, 
Grand Rapids, Mich. 


178 Roofing Shingles — Based on 
just ten colors, the “Color-Tuned” 
line of roofing shingles is the subject 
of informative material offered by 
the manufacturer. Such advantages 
as reduced inventory, freeing capi- 
tal, and faster sales are pointed out. 
Certain - teed Building Products 
Corp., Dept. SBS, Ardmore, Pa. 


179 Redwood Lumber Products — 
Dealers may obtain informative lit- 
erature concerning Noyo redwood 
sidings and moldings. The company 
prides itself on careful milling, ship- 
ping, and high quality maintenance 
of its certified KD, treated, or nat- 
ural redwood. Union Lumber Co., 
Dept. SBS, Fort Bragg, Calif. 


180 White Fir Lumber — Details on 
kiln dried TW&J white fir lumber 
are available, covering its qualities, 
uses, sizes, and delivery information. 
Information also covers TW&J white 
fir lineal moldings and flush door 
cut stock. Tarter, Webster & John- 
son, Inc., Dept. SBS, P. O. Box 3498, 
San Francisco 19, Calif. 


182 Millwork Products — Informa- 
tion concerning all types of mill- 
work products—Satin Seal door and 
window units, by-passing and pocket 
door frames, windows, frames, lou- 
ver doors and blinds — may be ob- 
tained from the Huttig Sash & Door 
Co., Dept. SBS, St. Louis 10, Mo. 
Also catalogued are addresses of 
representatives, assembly plants, 
and warehouses. 


183 Fireplace Units — Construction 
information is available for five 
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always operate smoothly, never sag! 


There’s a K-V drawer slide for every type installation — 
from lightweight to heavy duty. Write for complete c 


' 
j 
i 


No. 1500 under-drawer extension drawer slide 


NO. 1600 self-closing drawer slide 
ae. 
er — 
Tae 
+= 
No. 1200 extension drawer slide 


Te) 


-. A 
2" 


No. 1700 heavy duty full extension drawer slide 
KNAPE & VOGT MANUFACTURING COMPANY, Grand Rapids, Michigan 


1400 heavy duty extension drawer slide 
Manufacturers of adjustable she/f hardware, sliding and folding door hardware, closet and kitchen fixtures, Tite-Joint Fasten 
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and Handy Hooks for perforated board. 


For more details on above items, use Coupon on Page 79 
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Heatform models of various sizes 
—each reported to accommodate 
any design of single or multiple 
opening fireplace. Also available at 
nominal cost is a 52-page book con- 
taining information about 88 Heat- 
form fireplace designs selected from 
national competitions. Superior Fire- 
place Co., Dept. SBS, 4325 Artesia 
Avenue, Fullerton, Calif. 


185 Extra-White Cement — Informa- 
tion on uses, advantages, and spec- 
ifications of Trinity White portland 
cement — claimed to be the whitest 
of all cements — is available from 
Trinity White Division, General 
Portland Cement Co., Dept. SBS, 
Chicago, Ill. 


186 Millwork Products — Informa- 
tion concerning manufacture, treat- 
ment, finger jointing, and shipping 
of its standard items, plus mold- 
ings, interior trim, and "glued panels, 
is available from the Ralph L. Smith 
Lumber Co., Dept. SBS, Anderson, 
Calif. 


188 Cedar Shakes and Natural Stone 
— Twenty-page book shows how 
Shakertown cedar shakes and sil- 
vara natural stone add beauty and 
charm to any architectural style. 
Shows various applications of cedar 
sidewall shakes, genuine _ silvara 
stone, handsplit cedar roof shakes. 
Stone can be used on interiors or 
exteriors. Shakertown Corp., Dept. 
SBS, 20310 Chagrin Blvd., Cleve- 
land 22, Ohio. 


190 Adjustable Louvers — Descrip- 
tive folders are available on Leslie 
Adjust-A-Pitch series LX king-size 
louvers, fixed triangular louvers, and 
Leslie’s rotary turbine ventilators, 
stationary-type, or revolving head- 
type ventilators. Literature includes 
illustrations, specifications, sizes and 
dimensions. Leslie Welding Co., Dept. 
SBS, 11241 W. Melrose St., Franklin 
Park, Ill. 


191 Shellac and Primer — Folder 
gives description and simple _ in- 
structions for using Fulton Pure 
Shellac to finish new or scraped 
floors, to finish unpainted furniture, 
cabinets, paneling, shelving, and to 
prime and seal walls and woodwork. 
It also describes Fulton Q-Dee Prim- 
er — said to prime, seal, and kill 
stains on any type surface. Fulton 
Chemical Co., Dept. SBS, Sumter, 
~~ ee 


192 Window, Door Screen Frames — 
“Manufacturing Methods and As- 
sembly Order Manual” gives step- 
by-step illustrated information on 
Aluma-Fab window and door screen 
frames. Detailed specification sheets 
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are included on aluminum window 
and screen door frame and acces- 
sories, aluminum combination storm 
window materials, triple-track and 
triple-tilt storm window materials, 
and aluminum storm door frames 
and accessories of the Southeastern 
Tool & Die Co., Dept. SBS, P. O 
Box 263, Birmingham 2, Ala. 


194 Plastic Finished Paneling—Full- 
color booklet describes uses of dec- 
orative wallboard, showing its in- 
stallation in kitchens, bathrooms, 
and playrooms, in tile and pearltone 
finishes, as well as wood-grained 


and marble-tone hardboard. A spe- 
cial section is devoted to company’s 
new perforated hardboard. Panel- 
board Manufacturing Co., Inc., Dept. 
ye 222 Pacific Street, Newark 5. 


198 Plywood Sales Aids — William- 
ette Valley Lumber Co. offers folders 
describing dependability and other 
features of Teco-tested plywood. One 
folder shows all Teco grade stamps, 
giving uses. Additional folders fea- 
ture other Willamette products. Wil- 
lamette Valley Lumber Co., Dept. 
SBS, Dallas, Ore. 


205 Sash Hardware — Illustrated 
catalog available to dealers includes 
basic material on sash hardware. 
Grand Rapids Hardware Co., Dept. 
SBS, 560 llth St. N. W., Grand 
Rapids 2, Mich. 


207 Aluminum Louvers — Details 
contain specifications ¥ hans lete 
line of aluminum and ized 
LoManCo louvers. Catalog a con- 
tains information on alumjnum win- 
dow shutters, adjustable closet rcds, 
and exhaust fan vent hgods. Lquver 
Mfg. Co., Dept. SBS, 3 08-SB, Wood- 
dale Ave., Minneapolis, Minn. 


208 Hardware Brochure — Fourteen 
page brochure features eye- atching 
exterior and interior hardwaré in- 
stallations to help home-owner- 
builder select proper decorative and 
functional pieces. Full-color illustra- 
tions simplify selection of correct 
hardware for various architecture. 
Medalist Hardware Div., National 
Lock Co., Dept. SBS, Rockford, Il. 


209 Roof Truss Hardware — Ad- 
vantages available in United Truss 
hardware are outlined in a booklet, 
furnished on request, detailing all 
popular-size trusses. Truss Connec- 
tors of America, Dept. SBS, 7100 
Coral Way, Miami 55, Fla. 


211 Sliding Door Hanger — Catalog 
sheet describes firm’s revolutionary 
are gt Cam hanger for sliding doors, 
id to be first and only low cost 
sliding door hanger to provide easy 
adjustment for plumbing or level- 
ing sliding doors. John Sterling 
Corp., Dept. SBS, Richmond, III. 


233 Wall Panels — Exa-Bord with 
HSC (Hard Seal Color) is hard, flex- 
ible, waterproof, plastic-finish wall 
paneling. Available in five patterns 
— tile, woodgrain, linen and lintel, 
starlite, and zodiac. Brochure fea- 
tures full-color photos and sketches 
of various applications, as well as 
specification data. Deka Corp., Dept. 
SBS, P. O. Box 8026, Station F, At- 
lanta 6, Ga. 


SOUTHERN 





Reynolds Aluminum Supply 
Releases Colorful Catalog 


What is purported to be the first 
complete catalog of aluminum 
building products now available to 
dealers has been issued recently 
by the Reynolds Aluminum Sup- 
ply Co., Dept. SBS, 756 West 
Peachtree St., Atlanta, Ga. 

Profusely illustrated with photos 
and sketches, the attractive two- 
color booklet contains detailed in- 
formation on basic aluminum items 
— windows, thresholds and weath- 
erstrips, roof flashing, asbestos 
corners, nails, louvers and vents, 
undereave vent, screen and com- 
bination storm doors, awning sup- 
plies, shingles, rain-carrying equip- 
ment, siding, and insulation. More 
exotic new products pictured and 
described include Colorweld build- 
ing panels, screen patio sections, 
and Jal-A-Shade window panels. 
Copies are available to dealers on 
request. 


New Grades and Uses Book 
Is Published by WCLA 


Detailed and easily-understood 
information on grades, uses, and 
specifications of West Coast lum- 
ber has been made available in a 
just-published 20-page booklet by 
the West Coast Lumbermen’s Assn. 

The two-color 8%” x 11” catalog 
includes numerous photos, with 
descriptions, of typical grades and 
patterns of finish lumber, siding, 
boards, framing, joists, and planks. 
Conversion tables are included for 
both construction and finish lum- 
ber, giving conversion from FBM 
to square-footage and lineal-foot- 
age to FBM. 

Copies are available on request 
without charge from WCLA, Dept. 
SBS, 1410S. W. Morrison St., Port- 
land 5, Ore. 
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ideal fo your cuslomers... 


because Masonite deep-textured Seadrift imparts all 
the charm of sea-weathered driftwood; because it is a 
perfect paneling to complete a room with a pleasure 
island motif, a rustic theme, or an accent wall; be- 
cause it is a sturdy, grooved paneling that will never 
split, splinter or check. 


ideal JO YOU. 


because Masonite has made it so easy for you to sell 
Seadrift. Full-page, 4-color ads in leading consumer 
publications and spreads in builder magazines will 
shout the Seadrift story to homeowners and your 
builder customers. 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 
































motional package, 
hardboard as the 
ailable to you now 
build sales: envelope 
osters, mobiles, ad 


In addition, a complete 
selling this remarkable 1 
“Personality Paneling,”’ 
with everything you need t 
stuffers, color samples, wa 
mats. Its new low price wv ake Seadrift your 
big seller this fall remodeling season. 

Call your Masonite representative today...or 
write to Masonite Corporation, Dept. SKS-9, Box 


777, Chicago 90, Illinois. 
MASONITE ie 
CORPORATION 


Masonite Corpor — monufactur products for building 


ond industry. 


Masonite and Seadrift are registered Masonite Corporation. 
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LIFQ@)LOx . 
MEANS BUSINESS! 














MW Service Plus Quality Products 
can mean more sales for you! 


Lif-T-Lox is the modern version of the original removable 
window by ROW. 


Such a quality product plus the fact that we are in our 21st 
year of service assures lumber and building material dealers 
of the eastern seaboard a greater profit opportunity than 
ever before. 


WINDOW BALANCE 


See your favorite 
Building Materials 


Dealer Ui tj if hi 


ROCKY MOUNT, VIRGINIA 


MANUFACTURED BY 
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CLASSIC LOUVER 
FOLDING DOOR 


TRUSCON 
Low Cost 
Metal Doors... 


The Tops in the 
Industry at Low, Low Prices 





Truscon Steel and Aluminum Doors are priced low 
for big volume, fast turnover. They save builders 
installation dollars, save expensive call-backs. The 
full line is carried in warehouse stocks for immedi- 
ate delivery to help you help your customers meet 
tightest building schedules. 

You can sell frames and all accessories for same- 
time delivery. Doors prepared for panic hardware, 
door closers, double doors—all are available to meet 
your requirements with no loss of time, 

Now, from one source you get the right door to 
meet every customer need. Doors with sales features 
you can demonstrate. At prices that turn a nice 
profit, and with delivery when you say. 


a 
Contact your nearest Truscon representative. Or, 
send coupon today for more information about 


SERIES 50 
these low cost metal doors. 





REPUBLIC STEEL 
TRUSCON DIVISION 


Youngstown 1, Ohio 


NAMES YOU CAN BUILD ON 


REPUBLIC STEEL CORPORATION 

TRUSCON DIVISION « DEPT. C-9911-A 

1050 ALBERT STREET e YOUNGSTOWN 1, OHIO 

Please send complete details and sizes for the following 

Truscon Hollow Metal Doors and Frames: 

0 Series 50 O) Series 57 

(1) Classic Louver Fo ng Door 

ALUMINUM 0 Aluminum Sliding Patio Door 
SLIDING 

PATIO DOORS Name SS 


Firm 


| 


Address 


a a 


ye ee 


Ee ee eee ae a ee ee ee 
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Used with precision DUO-FAST staples... 
these tackers keep working 
~-. or we service them FREE! 


Yes, that’s the deal with Duo-Fast. All your customers do is 
keep their Duo-Fast Staple Guns or Hammer Tackers (which 
you supply) on a steady diet of-quality Duo-Fastr Staples 
(which you also supply). Under our famous FREE SERVICE 
GUARANTEE, your nearby Duo-Fast Distributor keeps these 
tools in top working condition . . . without cost to you or your 
customers. They gain time and money—you gain time, money 
and good will. 

You'll like dealing with DUO-FAST. You’ll like the quality Tack- 
ers... the precision Staples in 5M and 1M packs... the free 
sales aids. Let us prove it. Send today for the dealer facts... 
including FREE Bulletin FT-26. 


NEW S-762 
STAPLE NAILER 


drives 1%” staples 


If you operate a sash and 
millwork shop, or if you 
do home prefabrication 
work, you’ll find the S-762 
a real time and money 
saver. Send today for com- 
plete information. 


FASTENER CORPORATION 
= 3708-02 River Road 
Franklin Park, Ill, ‘on 





STRICTLY 
WHOLESALE 





LUBBOCK, TEX.: Navajo Supply 
Co. is new distributor of Bolta lines 
of vinyl wall, floor, and hard-surface 
furniture covering materials, manu- 
factured by General Tire & Rubber 
Co. Navajo, headed by Manager 
Winston Robertson, covers market- 
ing area throughout Southwest. 


GAITHERSBURG, MD.: Kern Dis- 
tributing *Co., Inc., has constructed 
modern warehouse-office for its 
wholesale home manufacturing di- 
vision, marketing pre-engineered 
factory-built houses. Paul B. Kern is 
board chairman; John S. Lucas is 
president. 


LOUISVILLE, KY.: William J. 
Koshewa has been appointed sales 
representative for Azrock Floor 
Products Div., Uvalde Rock Asphalt 
Co. His territory will include west- 
ern Kentucky and southern Indiana. 
Also named to service the Chatta- 
nooga, Tenn., area was Tennessee 
Plywood and Door Co., Inc. 


ROANOKE, VA.: William R. Hud- 
low has been named manager of 
Binswanger Glass Co. branch office 
and warehouse here. He succeeds 
E. L. DeLaney. 


HOLLYWOOD, FLA.: Reserve 
Supply of Florida, Inc., owned by 
14 south Florida building material 
firms, hit a 53% increase during 
period in which Dade County, Fla., 
was suffering 20% loss in overall 
building volume. In eight-month pe- 
riod — Oct. 1, 1959, through May 
31, 1960 — Reserve Supply’s volume 
of sales exceeded by 52.81% its sales 
for similar months previous year. 


BIRMINGHAM, ALA.: Southern 
Flooring Co., Inc., has been chosen 
by Wilson Plastics, Inc., as distribu- 
tor for complete line of Wilson plas- 
tic wall tile, Metal-Sheens and all 
accessory items. 


CORPUS CHRISTI, TEX.: Build- 
ers Supply Co., here, has been ap- 
pointed by George M. Stephenson 
& Co. to distribute wood cupolas. 
Other jobbers named are: Builders 
Supply Co., San Antonio, Tex.; By- 
ron Sash & Door Co., Louisville, Ky.; 
Davidson Sash & Door Co., Austin, 
Tex.; Davidson Sash & Door Co., 
Alexandria, La.; Davidson Sash & 
Door Co., Lafayette, La.; Davidson 
Sash & Door Co., Lake Charles, La.; 
Davidson Sash & Door Co., San An- 
tonio, Tex.; Houston Sash & Door 
Co., Houston, Tex.; Imse-Schilling 
Sash & Door Co., St. Louis, Mo.; 
Jacksonville Sash & Door Co., Jack- 
sonville, Fla.; Krauss Bros. Lumber 
Corp., Tampa, Fla.; Nashville Sash 
& Door Co., Nashville, Tenn.; Na- 
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THE ARKANSAS STATE TEACHERS COLLEGE Gymnasium, Conway, Arkansas 
The roof was built with Lion Roofing Asphalt in 1937. Construction elements include a wooden deck, 
an insulation board on the deck with five 15-lb. felts per 100 sq. ft., using 25 to 30 Ibs. of hot asphalt per 
felt. This was followed with 65 Ibs. of hot asphalt and 350 Ibs. of pea gravel as a topcoat 


THIS ROOF WAS BUILT WITH 
LION ROOFING ASPHALT IN 1937 


Not one drop of water has leaked through. 
Not one major repair has been made. 

Like to give your customers more information 
about durable Lion Roofing Asphalt? 

Mail this coupon today, 


KM MN - 
= 

LION OIL COMPANY 

A Division of Monsanto Chemical Company 

Dept. RA-1, El Dorado, Arkansas 

Please send me complete information on HOW LION 
ASPHALT MAKES LONG-LASTING ROOFS. 


Name 


Street 


Z 
= 
: 
= 
ES 


UU UU LUA 


City 7 State . 3 = 
ANNAN 
LION OIL COMPANY : iw 


A DIVISION OF MONSANTO CHEMICAL COMPANY > M_le 





EL DORADO, ARKANSAS 
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Upstairs or down... there’s plenty of room 
for profit with new Marlite RANDOM PLANK 


All through the home from basement to attic . . . from a limited re- 
modeling job to an extensive new construction project . . . Marlite 
Random Plank offers you bigger opportunities for more profitable 
paneling sales. 

Available in six exclusive Trendwood® finishes, this beautiful wash- 
and-wear paneling gives any room the luxury look of handsome 
hardwoods. It goes up fast over furring strips or existing walls with 
ordinary carpenter tools. With its high-heat baked melamine plastic 
finish, Marlite stays like new for years without special care. Resists 
stains, mars and dents; cleans with a damp cloth. 

If youre not now handling Marlite Random Plank, get the com- 
plete money-making details from your wholesaler, or write Marlite 
Division of Masonite Corporation, Dept. 997, Dover, Ohio. 


ie ® 
Marlite plastic-finished paneling 


ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH 





RECENT MERGER of A. F. Gehner Lumber 
Co., Clayton, Mo., with W. T. Ferguson 
Lumber Co., St. Louis, has former operating 
as division of latter. Consolidation of these 
well-established firms purportedly will result 
in one of strongest and most versatile whole- 
sale lumber distribution operations in Mid- 
West. Organization kingpins, shown at left, 
are (| to r): T. C. Whitmarsh, Ferguson 
president; and George W. Mueth and W. 
Bryan Coffman, former partners of A. F. 
Gehner Lumber. Ferguson operation — found- 
ed in Texarkana, Ark., in 1893 and moved 
to St. Louis in 1898 — has become leading 
wholesale distributor of lumber products 
throughout nation. 


tional Woodworks, Inc., Birmingham, 
Ala.; New Orleans Sash & Door Co., 
New Orleans, La.; Palmetto Sash & 
Door Co., Orangeburg, S. C.; Roa- 
noke Sash & Door Co., Roanoke, 
Va.; Rust Sash & Door Co., Kansas 
City, Mo.; Sash, Door & Glass Corp., 
Richmond, Va.; Southmost Sash & 
Door Co., Harlingen, Tex.; Toombs 
& Co., Springfield, Mo.; United Sash 
& Door Co., Baton Rouge, La.; and 
Zuber Lumber Co., Atlania, Ga. 





Wholesalers Demonstrate 
‘Future-Faith,’ Says NAW 


The 1958 Census of Business 
preliminary figures, just released, 
show “merchant” wholesalers 
spent $886-million in 1958 on capi- 
tal outlays. Of this amount, $773- 
million was spent on new capital 
items, according to the National 
Assn. of Wholesalers. 

Commented NAW President 
W. D. Jenkins of Richmond, Va.: 
“Considering that 58 was a so-call- 
ed ‘recession’ year, this is a truly 
remarkable feat and proof positive 
that wholesalers have absolute 
faith in the future of our expand- 
ing economy and the continuing 
need for wholesaler’s services in 
satisfying the insatiable American 
consumer’s appetite.” 

NAW is a federation of 25 na- 
tional wholesale commodity line 
associations, representing practi- 
cally every type of “merchant” 
wholesale business in the nation. 


AWI Survey Spotlights Profit 


The Architectural Woodwork In- 
stitute has completed a detailed 
member-company survey of 28 
factors contributing to millwork 
profits. The result is titled: “A 
Study of Factors Affecting Profits 
in Special Millwork Plants.” It 
has been published in chart form 
and is available free from AWI, 
Dept. SBS, 332 South Michigan 
Avenue, Chicago 4, III. 
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3 ETALAN i WEATHERSTRIP 


WILL INCREASE YOUR SALES OF 


QUALITY WINDOW UNITS 
~ 


























There are two significant reasons why the majority 
of window and exterior door units bought by home 
builders are equipped with MetaLaneweatherstrip: 


First, they are a potent selling feature. The 
quality of these precision-assembled units can 
be displayed as evidence to prospective home 
buyers of sound, superior construction and 
greater value. 


Second, more durable, efficient weather pro- 


tection provides benefits no home buyer can 
disregard—utmost economy in heating, cool- 


ing and redecoration—more comfortable, uni- 
form temperatures all year—less dirt, dust 
and housework 


You can capture a bigger share of the window and 
door unit business in your market —with less effort 
and more profit—if you sell the QUALITY units 
equipped with MetaLane® weatherstrip. Order 
them from your Sash and Door Jobber. 


MONARCH METAL WEATHERSTRIP CORP. 


6333 ETZEL AVENUE «+ ST. LOUIS 33, MO. 
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DEALERS PROFIT! 


extra margin on every sale 


BUILDERS SAVE! 


up to 40% on finishing costs 


BUYERS GAIN! 


smooth, uniformly-applied fac- 
tory priming means better fin- 
ish painting. On-site, wrapped 
lumber stays clean, dry. 


EVERYBODY WINS WITH 


PALCOTE 





MILL- PRIMED REDWOOD 


Architectural Quality PALCOTE 
siding and pattern lumber, 
factory-primed with finest ex- 
terior primer, plus water-repel- 
lent back primer. The ultimate 
in building materials. 


DEVELOPED THROUGH 


Get the full story today, from 


PALC®O 


THE PACIFIC LUMBER COMPANY 


Mills at Scotia, Eureka, and Elk, California 


100 Bush St., San Francisco 4, Calif, 
35 E, Wacker Dr., Chicago 1, Ill. 
2185 Huntington Dr., San Marino 9, Calif. 





MEMBER OF CALIFORNIA REDWOOD iene 


MANUFACTURER 
NEWS 





GEORGE TRIMMER, left, has been assigned 
to territory serviced by Andersen Corp.'s 
Wichita, Kans., and Tulsa, Okla., distributors. 
Leonard Noreen, right, is moving his head- 
quarters from Ponca City, Okla., to Richard- 
son, Tex., and will continue to work with 
Andersen Windowalls distributors at Dallas, 
Fort Worth, Lubbock and Oklahoma City. 


ARDMORE, PA.: Three Certain- 
teed Products Corp. plants com- 
pleted 1959 without experiencing 
lost-time injury. East St. Louis, IIL; 
Dallas, Tex.; and Tacoma, Wash., 
plants each received trophies from 
Asphalt Roofing Industry Bureau 
and National Safety Council, Pulp 
and Paper Section, In addition, East 
St. Louis plant won corporation’s 
inter-plant safety contest trophy. 


GREENSBORO, N. C.: Triangle 
Brick Co. is state’s newest brick 
plant, with 540’ kiln. Company plans 
to serve an area within a 70-mile 
radius of Research Triangle. It has 
capacity of 30-million bricks a year, 
and is designed for ultimate expan- 
sion to an annual production of 90- 
million bricks per year. Triangle 
Brick is operated by James F. (Jim) 
Lalanne, Thurman H. Holt, and Ted 
W. Tysinger. 


WHITING, IND.: Globe Siding 
Products Co., well-known in build- 
ing materials industry as manufac- 
turers of insulating siding since 
1938, has now. become division of 
company’s new corporate name, 
Globe Industries, Inc. Announce- 
ment was made recently by Presi- 
dent Earl C. Faulkner, who stated 
that original name no longer satis- 
factorily described nor encompassed 
all manufacturing operations. Com- 
pany produces insulating siding, alu- 
minum siding, pipeline products, and 
aluminum insulation blanket. 


ALBANY, GA.: Roger D. England 
has been appointed sales representa- 
tive for Marquette Cement Mfg. Co. 
in south Georgia. 


ST. LOUIS, MO.: Landon B. Atkins 
has been designated exclusive sales 
and service representative in this 
territory for Lewis-Shepard Prod- 
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NEW from 
CURTIS’ 


5 new window lines 


...WIDER SELECTION 
..- LOWER COST 
..»MORE PROFIT 


A Silentite removable B Silentite non-removable C Styletite removable 
D Styletite non-removable E Styletite removable slider 




















Available in modular sizes for component panel construction. 


FOUR NEW DOUBLE-HUNG WINDOW LINES—one head, one sill, one set of side jambs and one 
set of sash give you a choice of four D-H windows, each in its own price range depending on which 
set of Curtis hardware you select. PLUS a new Slider line—using same D-H side jambs, just add 
a head, sill, its own hardware and sash, and you have the new slider line in a wide range of sizes 
...improved in design, lower in cost, more profitable to sell! 


PLUS 12 ALL-NEW SELLING FEATURES: 


Select from one of two Silentite® double-hung 
window lines. Completely factory weather- 
stripped. Removable or non-removable sash. 
The finest quality windows available. 


Silentite features wood-to-wood for smoothest, 
easiest operation with the natural insulating 
qualities of wood. 


OR—choose one of the three Styletite window 
lines. Wood-to-aluminum operation. Complete- 
ly weather-stripped. Removable or non-remov- 
able sash. Double-hung or sliding windows. 
For high-quality, low-cost window selection. 


Competitively priced to meet every important 
price bracket in today’s housing market. 


Frames are preservative-treated, then factory- 
primed—saving builder on-site labor costs, pro- 
tecting the frames while the home is under 
construction. 


Shadow-line casing designs on all windows 
provide pleasing and uniform exteriors. 


All windows are architecturally correct. Classic 
simplicity for high-quality appearance. Colonial, 
contemporary and modern styles. 


Complete weather-stripping factory applied— 
compression side jamb, snug-fitting vinyl at 
head, meeting rail and sill—assures maximum 
weather protection. 


Sash are balanced on both sides to prevent 
sticking or cocking in opening—eliminate costly 
call-backs. 


Standard divided light glazing—also removable 
bars and grilles available to permit variety of 
divided light designs, including horizontal, 
divided and diamond light styles—for easy 
cleaning of glass and redecorating. 


All windows exceed government standards in 
tests for prevention of wind and water infiltra- 
tion. 


Units factory-palletized for easy, low-cost 
handling and storing 


FOR YOUR COMPONENT BUILDER-CUSTOMERS: Curtis has six window styles in a variety of designs 
available for modular component construction. Write for the new Curtis component construction bre- 
chure TODAY! 


ALL LINES AVAILABLE TO YOU THROUGH YOUR LOCAL CURTIS DISTRIBUTOR 


CURTIS COMPANIES INCORPORATE p / CLINTON. 


Individuality and Quality in Windows, 
Doors, Cabinets and Fixtures 
Curtis, Silentite and Styletite are trade-marks of Curtis Companies Incorporated 
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~ Combining 
beauty 
with comfort... 


THE NEW 


CERTAIN-TEED 


DECORATOR 


TILE LINE 


Y Certain-teed 


BUILDING PRODUCTS 


Superior Products trough 


i \/ al 


To help you increase 
your share of the 
remodeling and new- 
home markets, here are 
today’s newest, most 
attractive ceiling patterns. 
One is a fissure design, 
the other a swirl design. 
Both are smart and 
distinctive. Each comes 
in two*popular colors. 


The new Certain-teed 
Decorator Tile Line 
provides decoration, 
insulation and sound 
control ...allinone... 
and at low cost. 12 x 12. 
Also available are 
Certain-teed Certile and 
Perforated Tile in white. 


Creative Research 


CERTAIN-TEED PRODUCTS CORPORATION 


Ardmore, Pennsylvania 


Plants and offices throughout the United States 
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DALLASITES John J. Dories, left, and William 
Winner, right, who comprise Southland Sales 
Co. of Dallas, Texas, have been appointed 
representatives for Kitchen Kompact, Inc., 
for states of Texas and Oklahoma. Both reps 
will be calling on distributor trade for this 
Indiana producer of kitchen cabinets. 


ucts, Inc., producer of electric fork 
lift trucks and related materials 
handling equipment. Complete sales 
and service facilities will be main- 
tained at Atkins Industrial Equip- 
ment, Inc. 


DALLAS, TEX.: Kaiser Gypsum 
Co. has opened district sales office 
in Brook Hollow Industrial District. 
Under management of Walter Smith, 
Dallas office will serve Texas and 
Oklahoma. With home offices in 
Oakland, Calif., Kaiser is engaged 
in manufacture and distribution of 
wallboard and gypsum lath, in ad- 
dition to complete line of insulating 
products. 


COLLINS, MISS.: Thyer Mfg. 
Corp. has completed their new 
Southern Division plant, comprising 
110,000 sq. ft. Thyer prefabricates 
homes in variety of styles — priced 
from $8,000 to $80,000 — using con- 
siderable aluminum in their con- 
struction. 


TULSA, OKLA.: Allied Paint Mfg. 
Co., here, has been acquired by H. K. 
Porter Co., Inc., and becomes Allied 
Paint Division. Firm manufactures 
Allied line of residential and indus- 
trial maintenance paints. Its 500 
dealers are located in eight Middle 
West and Southwestern states. Al- 
lied was founded in 1939 by group 
of men with long experience in 
servicing paint requirements of 
Southwest. They reasoned that there 
was a definite opportunity for paint 
manufacturer which could formulate 
paints specifically adaptable to 
climatic requirements of area. Partic- 
ular consideration was given to 
paint requirements of petroleum in- 
dustry. 


LOUISVILLE, KY.: Charles C. 
Bassett, plant engineer for Belknap 
Hardware & Mfg. Co., here, has 
been named co-chairman for Tech- 
nical Conferences that will be held 
in conjunction with Material ,Han- 
dling Institute Central States Show. 
Both events will be held in Kentuc- 
ky Fair and Exposition Center, here, 
November 1-3. 
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FOR 
BETTER 
INSULATION 
AND 
BIGGER 





REBECCA C. ALLRED has been elected 
president of Shingles, Inc., manufacturers 
of aluminum shingles, at Dallas, Texas. She 
will also serve as president of wholly-owned 
subsidiary, Aluminum Lifetime Shingle Co. 
of Texas, corporation serving as a distribu- 
tor of aluminum shingles. 


CHICAGO, ILL.: To provide bet- | [une ii) g Cortain-teed 
ter service for Midwestern distribu- | [am 1G f 4 og 
tors and dealers, Abitibi Corp. of | & tg } VA fe 
Detroit, Mich., has opened district AALL r * 
sales office here. Office will serve | f ad die 


distributors and dealers in Kentucky 


and Missouri. Abitibi manufactures MPAA STFA 
hardboard and insulation board. ty Pid ghd FULL-THICKNESS 


MEDFORD, ORE.: Medco Corp., 


pioneer lumber company headquar- y 
tered in Chicago and holding more | J \\ IN ULATION 


than billion board feet of standing 

timber on West Coast, is entering ; : bp 
plywood field with construction of | You’re certain of customer satisfaction with Certain-teed 
plant here. U. = vata — Fiberglas* Full-Thickness Building Insulation—it has the 
engineering and operating know- : ae Ln baba 1a, 

how are helping to launch plant, de- | features and thermal resistance builders want for better 
signed for output of 7,000,000 sq. ft. insulation. And since it’s easier to handle and install, it 
of fir plywood monthly. Long term | saves money on the job. 

sales agreement provides for U. S. os be 

Plywood’s distribution of major | Also, because of its great resiliency it requires less ware- 
portion of plant’s production. house and trucking space. To you this means lower over- 


SKOKIE, ILL.: Ground has been | head, more profit. 
broken here for new Mid-Western : ? ; : 
headquarters of Filon Plastics Corp.. You can profit, too, from the extensive promotion being 
manufacturer of fiberglass-reinforced | given the product in the Owens-Corning Comfort Condi- 
plastic panels. The 12,000 sq. ft. | tioned Home Program. Backed by national advertising, it 
Skokie warehouse and sales office . Ms Cae ; 
will have modern facilities. accom- provides many free merchandising services to increase new- 
modating adequate stock of Filon to | home sales for your customers. Tie in with it and see your 
service more than 50 Filon Mid- | own sales climb. *TM Owens-Corning 
Western distributors with prompt 
deliveries. 


LOUISVILLE, KY.: Louisville As- | | ° z® m 
phalt Co. has ’ purchased $200,000 Certain-teed Cortain-teed “COMFORT 
plant, installed at Floyd and Lee. ceuvewe CONDITIONED 
Plant reportedly can turn out two- | Siporier Products through Creative Research HOME 
ton batch of asphalt every minute, | = 
ag rome. Hl CERTAIN-TEED PRODUCTS CORPORATION 
pany moved its old plant to site | Ardmore, Pennsylvania 
near Shelbyville, where it has been | Plants and offices throughout the United States 
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BUILDING IS 
YOUR BEST 


VALUE 


Owning a beautiful, modern DixisTeeL Building constructed to 
meet your own requirements is cheaper than renting space that 


barely gets you by! 


Most of these can be erected on your foundation for less 


than $2 per sq. ft. 


Any Size or Type 


There are over 150 standard units in the DrxisTEex line. Any 
height, width, depth, or type with 144/12 or 4/12 roof pitch. 
Just tell us what your needs are and let us come up with an idea 
and a price, both of which will make you happy. 


ATLANTA, GA.—This combi- 
nation office and warehouse 
has 30,000 sq. ft. with a 20 ft. 
eave height. Basic unit is Dixi- 
steel Lo-Line LRF 10020 x 300. 


CHEAPER 
THAN 


ins | 





HMA a 
— 


cB iis. 


BILOXI, MISS.—This modern 
bottling plant and office has 
24,000 sq. ft. with 20 ft. eave 
height. Basic unit is Dixisteel 
Lo-Line LRFC 10020 x 240. 





ST. PETERSBURG, FLA.—This 
fabricating shop and show 
room has 11,200 sq. ft. includ- 
ing 20 x 80 paint shop. The 
basic unit is a Dixisteel Lo-Line 


LRFC 8014 x 120. 


Steel Building Division 


Atlantic Steel Company 


P.O. Box 1714, Atlanta 1, Georgia e TRinity 5-3441 
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ROBERT S. BERNHARDT of Atlanta, Ga., 
will represent Kitchen Kompact, Inc., Jef- 
fersonville, Ind., in Georgia and South Caro 
lina, calling on distributor trade 


put into operation by newly-formed 
Shelby Asphalt Co., affiliate of Louis- 
ville Asphalt. 


EDGEWATER, N. J.: Telephone 
service to help hasten deliveries and 
minimize ordering errors is now be- 
ing provided along much of Eastern 
seaboard for gypsum wallboard cus- 
tomers of Allied Chemical’s Barrett 
Division. System connects retail 
dealers directly with Barrett ware- 
houses. Warehouse here services 
Connecticut, New York and New 
Jersey area as far south as Trenton. 
Wilmington, Del., operation extends 
Barrett customer service as far south 
as Arlington, Va. 


HAMPTON, S. C.: Major program 
for expanding and modernizing pro- 
duction facilities for decorative plas- 
tic laminates, costing in excess of 
32-million, has been announced for 
Micarta Division, Westinghouse 
Electric Corp. Expansion will in- 
crease capacity of division’s plant 
here by about 75 per cent. Division 
will add 40,000 sq. ft. of manufactur- 
ing space to 540,000 sq. ft. already 
available to house new production 
equipment. 


DUBUQUE, IOWA: Caradco, Inc., 
recently announced formation of 
new, wholly-owned subsidiary, Du- 
rel, Inc. Simultaneously, Caradco 
announced purchase of plastic sheet 
manufacturing facilities of Farley & 
Loetscher Mfg. Co. by Durel, Inc. 


LOS ANGELES, CALIF.: Ken 
Brown of Pittsburgh, Pa., was win- 
ner of Deft Wood Finish ten-day, 
all-expense trip to Hawaii in Des- 
mond Bros.’ nationwide sales con- 
test. Brown surpassed his quota by 
128% to top second place winner, 
William Pharris of Chicago, and 
third place winner, Russel Taylor 
of Ogden, Utah. 


CHARTER OF INCORPORATION: 
Angie Wood Preserving Co., Inc., 
Angie, La., listing capital stock of 
$100,000. 
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MAKE MONEY WHILE THE SUN SHINES 
WITH RUBEROID SELF-SEALING SHINGLES 





RUBEROID’S SELF-SEALING as- 
phalt shingles make the sun your silent 
partner. The heat of the sun bonds each 
shingle to the one underneath. Once this 
happens, not even a hurricane will budge 
it. No leaks. No trapped moisture. 
Written wind warranty. 


RUBEROID SELF-SEALING shingles 
go up fast. Cut application time. No need 
for cementing—the sun does it for you. 
No sticking. No strips to remove. Special 
packaging allows application direct from 
bundle. Nail locations are always clear 
for clean nailing. 


RUBEROID PRESELLS your custom- 
ers ON RUBEROID SELF-SEALING asphalt 
shingles in Life, Look, Saturday Evening 
Post, Better Homes & Gardens. For full 
information, see your RUBEROID repre- 
sentative or write: The RUBEROID Co., 
500 Fifth Ave., New York 36, N.Y. 


RUBEROID |) 


HELPS YOU BUILD...BUSINESS! 
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UPPER 
SASH STOP 
Protects head parting 
stop... saves labor 
and adds to quality 
BOWED JAMB 
Self-adjusts to conform 
to sash contraction and FLOCKED 
expansion, assuring SPRINGS 
continuous air sea! 
Assure noiseless 
window operation. 





SPRING 

MOUNTING HOLE 
Centers spring in spring 
cover to insure quiet 
operation 


COATED 

NAIL FASTENER 

Driven through spring 

cover, picks up loop in’ LOWER 

spring to prevent SASH STOP 

spring unhooking. Adjusts to 
cottage type 
windows. 





Ped ae ak 


You Dont Have To Say: "Your Troublee Are Over...” | 
THEY NEVER BEGIN If Windows 
Have GRAND RAPIDS HARDWARE 


Take the STILE-MATE Aluminum Weather-Jamb Balance Combina- 
tion for double-hung windows. It’s been test-operated — literally hundreds 
of thousands of times — under the most rugged weather conditions. Result? 
Trouble-free performance and service calls eliminated. STILE-MATE’S 
features are shown above. Insist on them, and you'll insist on STILE- 
MATE when you buy double-hung windows. 

Are your salesmen servicing instead of selling? Reduce the grief of 
costly service calls as you increase your list of satisfied customers. Look 
for STILE-MATE, made only by America’s oldest and largest manufac- 
turer of residential window operative hardware. 


%, 


Write For Illustrated Catalog Showing Our Complete Line 
of Window Operative Hardware and Weatherstripping 


GRAND RAPIDS HARDWARE CO. 


QUALITY LEADERS IN SASH HARDWARE FOR OVER 60 YEARS 
560 —T1Ith STREET GRAND RAPIDS 2, MICH. 


CONTINUOUS EXPANSION — Opening of 
new office and sales yard in Atlanta, Ga., 
marks another step in general expansion 
program initiated last year by W. S. Dickey 
Clay Mfg. Co. Location provides sufficient 
space for storage and inventory of complete 
line of vitrified clay pipe and fittings, flue 
lining, wall coping, and other clay products. 
New yard reportedly will enable Dickey to 
serve Atlanta area more satisfactorily than 
in past. 


Framing-In Floor Joist 
Spanning House Length 
Reduces Lumber Volume 


Framing-in floor joists running 
long way of the house can often 
cut construction costs by reducing 
volume of lumber needed and 
providing a base for economical 
Sheet-Board subflooring. That is 
what studies recently completed by 
the Western Pine Assn. research 
laboratory in Portland, Ore., show. 

The savings will vary according 
to the dimensional proportions of 
the house, Carl A. Rasmussen, as- 
sociation research director, reports. 

Traditional joist installation has 
always been crossways to the 
house length. This provides sup- 
port for central load-bearing par- 
titions over the longitudinal center 
beam. 

Rasmussen said the extra joist is 
not necessary where modern open 
planning or truss rafters are used. 

Analysis of the long-way system, 
he said, showed considerable re- 
duction in materials. Or alternate 
use of lower grade joist material 
could be substituted for saving. 

The long-way system allows use 
of narrower joists which provide 
a lower architectural silhouette 
as well as economy, and allows 
shorter length joists. It furnishes 
a framework so Sheet-Board sub- 
flooring (panels of sawn boards 
laid side by side and glue-bonded 
by heat and pressure between 
tough, wet-strength kraft paper) 
can be applied crossways to the 
floor plan. 

This provides an ideal base for 
the installation of strip-flooring 
to run the length of the house. 

In a joist-system cost compari- 
son using a typical house with 
basement 28 x 40-feet in size, the 
association report showed conven- 
tional joist framing required 1,916 
board feet of lumber. The long- 
way joist example using three 
crossbeams required but 1,629 
board feet, and the long-way joists 
on two crossbeams needed 1,834 
feet. 
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MAKE A DATE 
with the 
GOLDEN GATE! 


f 

















a 


It’s a date well-kept—one that will keep your yard 
profitably up-to-date next year, and in years to come. 
This year, your exposition will be the biggest ever. 
You’ll see more exhibits, more new product previews. 


d Tth ANNUAL 4 You’ll hear authoritative advice from industry experts 


; covering such subjects as: How to Sell Arehitects, 


: BUILDING MATERIALS 5 Builders, and Contractors; How Develop a Home 


Improvement Center; How to Sell, Finance, and Profit 


: EXPOSITION in the Second Home Market; and six other informative 


SAN FRANCISCO ‘“‘How-to”’ management sessions. These, and other benefits 


CIVIC AUDITORIUM, BROOKS HALL ‘ 7 
Make your date with the Golden Gate today! 


NOV. 13-16 * Money-saving advance registra oses November 2. 


So mail coupon below—do it right 


plus plenty of pleasures—await you in San Francisco. 


NATIONAL RETAIL LUMBER DEALERS ASSOCIATION 


Frank E. Heard, Attendance Chairman 
NRLDA EXPOSITION 


302 Ring Bidg., Washington 6, D. C. 
Please send: 1) Hote! Reservation Forms 
O Exposition Registration Forms 


€) Exposition Tour Information 


ET 





fi, Sols 
Address. 


City. 
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DEALER NEWS 





ARKANSAS 


LITTLE ROCK: Garnerco Supply 
Co. has opened for business, carry- 
ing lumber, building materials, hard- 
ware, paints, roofing, wallpaper, 
plumbing, and electrical supplies. 


DISTRICT OF COLUMBIA 
WASHINGTON: John W. Hech- 


inger, president of Hechinger Co., 
was recently subject of a profile in 
the Washington Evening Star. 


FLORIDA 


JACKSONVILLE: Bond-Howell 
Lumber Co. here was recently burg- 
larized by safecrackers who took 
$1,106.10 in cash and checks. Thieves 
jimmied office window to gain en- 


call Tage for 


WEST 
COAST 


(Nuality 


(entrollee 


LUMBER 


TARTER, WEBSTER & JOHNSON 


ARE MANUFACTURERS AND DISTRIBUTORS OF 


¥ Sugar and Ponderosa Pine 
Shop and Selects 

Sugar and Ponderosa Pine 
Boards 

VY Douglas and White Fir 
Shop and Selects 

V Douglas and White Fir 
Dimension and Boards 

incense Cedar Boards 


Redwood Commons and 
Selects 

- Ponderosa Pine and Fir 
Mouldings 


V Readymade Fence 


TW&J sawmills manufacture lumber products 
from six Western Woods. To give the trade 
complete one-call service on all West Coast 
lumber products TW&J have buying offices 
in producing areas to handle the cut of 
additional major Pacific Coast sawmills. 


TartTer. WesstTeER & Jounson, INC. 


For more details on above items, use Coupon on Page 79 


PRospect 6-4200 


P.O. BOX 3498 ia, 
San Francisco 19, California a 
Teletype SF 211 


ROBERT SAATHOFF is new factory sales 
representative for Andersen Corp. in ter- 
ritory now served by Andersen’s distributor, 
Huttig Sash & Door Co., from its branch 
warehouses at Roanoke, Va.; Charlotte, N. C.; 
and Atlanta, Ga. Saathoff comes from Wash- 
ington, D. C. He replaces Lewis Mack, who 
resigned. 


trance, ripped open 6’ high steel door 
to enter vault, and then pried open 
safe door to obtain money from half- 
a-dozen cash registers. 


MIAMI: Perry E. Gary has been 
appointed operations manager for 
Bailey’s Lumber Yards. Gary will 
be in charge of purchase and equip- 
ment maintenance and director of 
safety and fire prevention programs 
for company’s four yards located 
here and in South Miami, Islamora- 
da, and Boca Raton. 


LOUISIANA 


CHARTERS OF INCORPORA- 
TION: Cash & Carry Lumber Sales, 
Inc., Lake Charles, building materi- 
als, $50,000; Superior Insulation Co., 
Inc., New Orleans, listing capital 
stock of $20,000; and Viking Dis- 
tributors, Inc., Baton Rouge, listing 
capital stock of $50,000. 


DISSOLUTIONS OF INCORPO- 
RATION: Ark-La-Tex Brick Co., 
Inc., Shreveport; and Gulf Lumber 
Co., Inc., Lafayette. 


MISSISSIPPI 


ITTA BENA: W. S. Curry Lum- 
ber Co. has been completely de- 
stroyed by fire at a reported total 
loss of $40,000. Delivery truck was 
destroyed and _ several buildings 
damaged in blaze. Curry said he 
planned to rebuild business. 


CHARTER OF INCORPORA- 
TION: Greenville Ready Mixed 
Concrete Co., Greenville, listing cap- 
ital stock of $100,000. 


NORTH CAROLINA 


DURHAM: Home Building Supply 
Co. recently opened for business at 
E. Pettigrew St. 
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FRED ISLEY has been appointed public rela- 
tions director of United States Plywood Corp. 
In comment, S. W. Antoville, board chair- 
man and chief executive officer, said: “We 
have been billed for a long time as world’s 
largest plywood organization, but our Weld- 
wood trademark now adorns a host of other 
building materials that helped boost our 
sales from $69-million ten years ago to more 
than $276-million last year. Such growth 
calls for increased public understanding of 
our firm and its products.” 


TENNESSEE 


KINGSTON: Kingston Lumber Co, 
has been destroyed by fire. J. O. 
Bowman, plant operator, said loss 
ran into thousands of dollars. Blaze 
swept through 250’ building contain- 
ing sawmill and planing mill, stored 
lumber and building materials. 


TEXAS 


CENTER: H. M. and R. G. Stew- 
art have purchased the H. B. Har- 
ris Lumber Co. here. Hardy Stewart 
is yard manager. 


LONGVIEW: H. Foster Lumber 
Co., formerly East Texas Lumber 
Co., has built new yard on one of 
city’s main streets. 


LUBBOCK: Lubbock County lum- 
ber and building supply dealers 
have organized local association. Of- 
ficers elected include: President, S. 
S. Forrest Jr., Forrest Lumber Co. 
and immediate past-president of 
Lumbermen’s Association of Texas; 
vice-president, Robert Gee, Sham- 
burger Lumber Co.; vice-president, 
H. H. Buchanan, General Lumber 
Co.; and secretary, Walter Stephens, 
Bowman Lumber Co. 


REDWATER: Founded by H. E. 
Fagan and his father, S. E. Fagan, 
Fagan Lumber Co. recently celebrat- 
ed its fifth anniversary. Company 
handles West Coast and Southern 
pine lumber and all types of build- 
ing materials. Now entering con- 
struction and contracting, they give 
free estimates, free material deliv- 
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ery, and can obtain Title I loans 
(FHA improvement loans) for cus- 
tomers. 


VIRGINIA 


FREDERICKSBURG: Plans for 
rebuilding have been made after 
wind-whipped fire caused approxi- 
mately $100,000 damage at Wilson 
Bros. Lumber Yard. Destroyed were 
two planing mills and several stacks 
of lumber. Harvey M. Janney, firm’s 
president, estimated damage not to 
exceed $100,000. Greatest part of 
loss, he reported, was costly ma- 


chinery used to equip mills. Firm 
was partially covered by insurance. 


SOUTH NORFOLK: Moore’s 
Wholesale Building Supply Co. held 
open house at its new branch plant. 
Established in 1956, home office of 
organization is in Richmond. Other 
branches are located in Petersburg, 
Newport News, Staunton, and Har- 
risburg, Pa. Plant. serving general 
Norfolk area, has 50,000 square feet 
of floor space. Walter Parham is 
executive vice-president and gener- 
al manage 


RICHMOND: Plywood & Plastics, 
Inc., formerly Plywood Center, has 





“SOLD ONLY THRU 
DISTRIBUTORS” 


Alenco Aluminum Windows Move thru Reputable 
Channels to the Buyer’s Greatest Benefit 


Reliable, aggressive local distributors serve important needs of the builder 
as well as the manufacturer with both benefiting. Alenco windows bought 


locally mean these benefits — 


Quick availability for inspection of Alenco’s quality... 
Large inventories available to meet needs without tying 


up capital... 


Delivery at builder’s convenience for best work 


schedule .. . 


Prompt, on-the-spot service available, 


if needed... 


Other materials conveniently available from same 


distributor .. . 


And manufacturer’s distribution 


lowered. 


For these reasons, it is Albritton Engineering’s p 


osts are actually 


licy to sell only thru dis- 


tributors, guaranteeing benefits to all who use the quality Alenco Aluminum 


Window. 


Look out on a new world thru 


co. 


¢ ALBRITTON ENGINEERING CORPORATION 


P. 0. Box 31 
West Coast Plant: 


Bryan, Texas 


1400 S$ St., Bakersfield, Calif. 
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been formed to “claim advantages 
of corporate form, to describe na- 
ture of business better, and general- 
ly to promote expansion of busi- 
ness.” Financing, policies, owner- 
ship, business lines, and personnel 
remain substantially unchanged. 
Plywood Center name, however, 
will be retained permanently as 
trading name, and will be used as 
part of identification and advertis- 
ing. 


WEST VIRGINIA 


HUNTINGTON: Wagner Bros. 
Co., 37-year-old building supplies 
firm, has opened its new building, 
containing 9,600 sq. ft. of space. 





Hiram Armentrout, 70, Dies 


Hiram M. Armentrout, 70, prom- 
inent High Point, N. C., lumber 
firm executive, died July 13. He 
was a native of Greensboro. Presi- 
dent of Snow Lumber Co., Armen- 
trout was active in Carolina Lum- 
ber and Building Supply Assn., of 
which he served as president in 
1932. In recent years, he continued 
to serve his industry’s trade as- 
sociation as an honorary life mem- 
ber of its board of directors. 


New... 
and utility windows 


BASEMENT 
WINDOWS 


UTILITY |) 
WINDOWS \ 


BUCK 
WINDOWS 


These rugged, all steel windows 
provide controlled ventilation for homes, 
apartments, barns, dairies, and commercial 
Complete range of 
sizes; either putty or puttyless type. Alumi- 
num screens available for all Vestal windows. 


and industrial buildings. 


a complete line of basement, buck 
and aluminum screens 

manufactured to the same high, exacting 
standards that have made Vestal for years 
your dependable name for quality. And 
they’re economically priced for true Vestal 


Elizabeth M. Anderson Passes 


Mrs. Elizabeth M. Anderson, 
founder and president of Wichita 
Building Material Co., Inc., Wichi- 
ta, Kans., died July 23. She had 
been in active management of 
wholesale building materials firm, 
since she established it in 1929. In 
the early days of company’s exist- 
ence, Mrs. Anderson traveled area 
served by firm. She was active in 
various trade organizations con 
cerned with material supplies, and 
was widely known in type of busi- 
ness in which few women held 
high positions. Company’s business 
covers Kansas, northern Okla- 
homa, and eastern Colorado. 





OBITUARIES 





HIRAM M. ARMENTROUT, 70. 
President, Snow Lumber Co. of 
High Point, N. C.; past-president of 
Carolina Lumber & Building Supply 
Assn.; and honorary life member of 
CLBSA directors’ board. 


ELIZABETH M. ANDERSON, 65. 
Founder and president, Wichita 


Building Material Co., in Wichita, 


Kansas. 


ANDREW NOURSE ALEXANDER, 
67. Partner in H. N. Alexander and 
Sons Lumber Co. of Greenville, Miss. 


JAMES ROBERT BARNES. 55. 
Part-owner and operator of Leaks- 
ville Lumber Co. in Leaksville, 
North Carolina. 


MABRY A. BOUKNIGHT, 59. Presi- 
dent of Prime Lumber Co., Houston, 
Texas. 


ROSS F. DUGAN, 61. Owner of Dug- 
an Lumber Co., Idabel, Okla. 


WENDELL HOLMES FOREHAND, 
59. Owner of Forehand Lumber Co. 
in Nashville, Tenn. 


W. H. GUNTER SR., 68. Part-owner 
of lumber company, with extensive 
timber interests, in Hope, Ark. 


JAMES B. HUTTER, 72. President 
of J. B. and C. A. Hutter Corp., 
Lynchburg, Va 


SAM LYONS, 69. Owner of lumber 
company in Ashland, Ky. 


BYRON Y. THOMPSON, 52. Owner 
of B. Y. Thompson Lumber Co., 
Memphis, Tenn. 








CRAWL SPACE 
boOORS 


FORMED 
STEEL LINTELS 





BELL TRAPS 


steel, iron, aluminum... 





value! 


ANCHOR BOLTS 








NOW! ai.-steEL WINDOWS BY VESTAL). 


<0 


24 
be 


FIREPLACE DAMPERS 


FIREPLACE DAMPERS 


CIRCULATOR 
FIREPLACE 


Ss — ii 


STEEL MORTAR BOXES 


VENTILATOR GRILLES ACCESS DOOR 


. plus dozens of other precision-engineered building specialties in 
including underground garbage receivers, 
grease basins, cistern rings and covers, sewerage and drainage cast- 
ings, manhole frames and covers, metal penne and many, many 
more! They’re Vestal quality all the way . 


. and Vestal-priced for 


Complete New Catalog Just Out! Write Dept. SBS 


VESTAL manuracturiNG COMPANY, SWEETWATER, TENNESSEE 
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Remodeler Richheimer Launches ‘School’ 
For Cornering Modernization Market 


For qualified Dixie lumber and 
building supply dealers on lookout 
for intensive training in remodel- 
ing and modernization market 
phases, opportunity may be with- 
in reach beginning in late fall. 

The Richheimer Modernizing 
Systems, on November 7, report- 
edly will launch a long-anticipated 
“school,” under chairmanship of 
much-publicized Levittown, L. L., 
remodeler Herbert Richheimer. 
Each training session — two per 
month — will include 120 hours 
of intensive instruction in all 
phases of successful management, 
with no more than 25 applicants 
accepted for each session, 


Herbert Richheimer 


Auxiliary Services. In addition 
to actual training, participating 
dealers will receive from RMS a 
complete set of management man- 
uals, a full price book, contracts 
and other standard forms, and a 
“Design Pack” — portable draft- 
ing equipment that Richheimer 
salesmen have found highly effec- 
tive in selling big-ticket jobs. Total 
fee for training and materials will 
be $2,000. 

RMS-trained modernizers may, 
if desired, sign up for continuing 
services, including a monthly ad- 
vertising service, periodic manage- 
ment counsel and analysis, sup- 
plementary training of salesmen 
and supervisors, and others. A five- 
year franchise agreement is avail- 
able for modernizers interested in 
having an exclusive arrangement 
with RMS in their trading areas, 
it is announced. 

Cites Own Case. Richheimer 
cites his own Levittown, Pa., oper- 
ation as proof of the effectiveness 
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of RMS methods. 

“In one year,” he said, “‘we start- 
ed from scratch and built up a 
very good sales volume and 
healthy profit, with practically no 
financial investment. In fact, we 
are confident that, in its second 
year, the RMS ‘proving ground’ in 
Pennsylvania will hit the million- 
dollar mark. And of course it’s re- 
turning our five per cent profit.” 


To date, more than 600 contrac- 
tors and dealers purportedly have 
contacted RMS about program de- 
tails. 

Major emphasis in the curricu- 
lum, it reported, will be on the 
complex control systems develop- 
ed by Richheimer to insure a prof- 
it on every job. Richheimer’s fa- 
mous “price book,” likewise, is a 
key element 

“With proper training in RMS 
control methods, we feel quite con- 
fident that any modernizer can 
make steady net profit of five 
per cent on sales — in fact, on 


nity White Dealer S. A. Maksik 


—says Tr 


“,..We have a very active demand for Trinity White and 


most of our deliveries to our customers are made by truck 


direct from the boxcar. We like the fast growing market 


for Trinity White and last but not least we like to do 


business 





— 


S. A. MAKSIK, Pres. 
ADOBE BRICK 

& SUPPLY CO. 
Hollywood and 


West Palm Beach 
Florida 
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CEMENT 


A product of 
GENERAL PORTLAND 
CEMENT CO 


Chicago 
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Fort Worth 
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Jackson (Mich 
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STORM 
DOORS 


NOW -— YOU HAVE 
YOUR CHOICE OF: 


A, Complete Combination Alumi- 
num Self-Storing Storm Door 
Units. 

B, lLineals for you to assemble. 
Important features: 

@ Full one-inch door 

© Completely weather-stripped 

© Equipped with piano hinge or 3 

stainless steel Oilite bearings. 
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ALUMINUM 


Atemiewe comener or ame: - 


“STORM WINDOWS 


We can ALSO furnish you with lineals for 
THREE types of completely weather-stripped 
combination aluminum Storm Windows: 


1. Two-track overlap 
2. Two-track blind stop 
3. Triple tilt 


Write, Wire or Phone Today 


Please send me information on the fol- 
lowing: 

(0 Complete Storm Dowr Units 

(CO Lineals for Storm Doors 

(1 Two-track overlap Storm Windows 

() Two-track blind stop Storm Windows 

CJ Triple tilt Storm Windows 


Name 
Company 
Address__ 


P.O. Box 26 
Powderly Station 
Birmingham, Ala. 
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every job,” Richheimer said. “And 
that’s on top of the opportunity 
to expand sales volume to several 
times its present size.” 

RMS Officers. Other officers in 
the RMS venture include Char- 
les Abrams, president; Don Moore, 
vice-president; and Seymour L. 
Morgenroth, secretary-treasurer. 

Abrams is president of West- 
chester Modernization Co., White 
Plains, N. Y., a four-year-old com- 
pany having reached the million- 
dollar status in one of the nation’s 
wealthiest luxury markets. 

Moore is former national execu- 
tive director of the Home Improve- 
ment Council, now a marketing 
and public relations consultant in 
New York. 

Morgenroth is a New York at- 
torney, whose firm has helped in 
developing Richheimer’s uniquely 
successful management proce- 
dures. 

Additional information is avail- 
able from Richheimer Modernizing 
Systems, Dept. SBS, 280 Madison 
Avenue, New York 16, N. Y. 


ROW Window Sales Co. 
Purchases MW Distributors 


MW Distributors of Rocky 
Mount, Virginia, manufacturers of 
millwork and distributors of build- 
ing supplies, has been purchased 
by ROW Window Sales Co. 

MW, which is now in its 21st 
year, will continue to operate 
under present management. Sales 
department remains under direc- 
tion of Pat Ellis, with same 
sales force working with dealers 
throughout Eastern seaboard. 

Vaughn Mill Work Co. of Reno, 
Nevada, subsidiary of MW Dis- 
tributors, also was included in pur- 
chase. Plant furnishes raw materi- 
als to Rocky Mount operation. 
Purchase price for both businesses 
was $3,500,000. 


VA Home Loans Extended 


World War Ii veterans have 
been awarded two more years in 
which to obtain Veterans Adminis- 
tration-guaranteed home, farm, 
and business loans as result of a 
bill signed into law in July by 
President Eisenhower. Under same 
law, both World War II and Ko- 
rean conflict veterans may con- 
tinue to apply for direct loans from 
the Federal government, if they 
live in designated rural areas 
where GI leans are not obtainable 
from local lending institutions. 


Construction Contracts 
Improve During June; 
Housing Stays Weak 


Construction contracts in United 
States in June showed considerable 
improvement over May, although 
they remained below high levels 
reported year ago, F. W. Dodge 
Corp. reported recently. 

Despite continued weakness in 
housing, gains in non-residential 
building and heavy engineering 
pushed seasonally adjusted Dodge 
Index of construction contracts to 
272 (1947-49 average equals 100), 
highest point it has reached this 
year. Index for May was 244. 

Dr. George Cline Smith, Dodge 
vice-president and chief economist, 
said that June improvement is 
good sign for business activity in 
second half of 1960. 

“Because contracts are for con- 
struction that will take place in 
immediate future, and because con- 
struction is by far nation’s largest 
fabricating industry, pick-up in 
contracts in June should provide 
powerful business stimulant,” Dr. 
Smith said. 

“Unfortunately, housing con- 
tracts still show no sign of upturn. 
Outside of housing, however, near- 
ly every important category of 
construction showed strength in 
June, Notable gains over year ago 
were reported for commercial 
and industrial buildings, schools, 
churches, highways, and electric 
utilities.” 

June contracts, according to 
Dodge figures, totalled $3,472,276,- 
000, down five per cent from June, 
1959. 


Georgia Forest Researcher 
To Study Termite Shields 


Georgia Forest Research Council, 
under direction of Dr. John R. 
Hamilton of University of Geor- 
gia’s School of Forestry, will study 
effectiveness of termite shields in 
home and building construction. 

Covering two-year period, com- 
prehensive and authoritative test- 
ing and research will reportedly 
determine important facts on ef- 
fective termite protection. 

For first time in FHA specifica- 
tions, decay control and termite 
control are now separated into in- 
dividual areas. Decay control is 
said entirely dependent on pres- 
sure-treated lumber. In many cas- 
es, treated lumber purportedly 
has proved most economical and 
effective in decay and termite pro- 
tection. 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1960 





RICHARD A. WHITE has joined Ruberoid 
Co. as director of advertising and sales 
promotion, succeeding Maurice Hoare, who 
retired after 38 years’ service. For past 
seven years, White has served as account 
executive on Ruberoid account, working for 
Fuller & Smith & Ross Advertising Agency. 


Reynolds’ Wind Station 
Tests Building Products 


One of the first wind test sta- 
tions of its kind is being used by 
Reynolds Metals Co., Richmond, 
Va., to test effects of wind and 
rain up to hurricane force on alu- 
minum architectural products. 

Wind test station has been es- 
tablished at Byrd Field, Richmond 
airport, to help architects and en- 
gineers improve present building 
products and develop new ones. 

Station, equipped with 1200-hp 
aircraft engine to whip up 120 mph 
gales and water spray system for 
simulating rainfall up to 20 inches 
per hour, is modeled after Univer- 
sity of Miami wind-test station at 
Coral Gables, Fla. 

The combination of wind and 
water forced by airplane engine 
against test wall 20 feet away will 
produce force of hurricane. Test 
objects, such as windows and cur- 
tain walls, are placed against test 
wall. Through wall opening, it can 
be determined how products react 
under high windstress conditions. 


FHA-Insured Home Mortgages 


Federal Housing Administration 
Commissioner Julian Zimmerman 
recently announced that individu- 
als are now eligible for the first 
time to purchase FHA-insured 
home mortgages. Such action, he 
said, broadens fund sources which 
can be invested in FHA mortgages 
and makes it possible for ‘“addi- 
tional thousands of families” to 
buy homes. 
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INSULATING 
SHEATHING 


suPER RESISTANT = JA FTF 1S = 


STRONG 
EFFICIENT 

ECONOMICAL 
ASPHALT- 

WATERPROOFED 


% Conforms to FHA 
and VA standards 
1/2” and 25/32” 
thicknesses 
Standard panel sizes 
Roof insulation 


also available - | 
All thicknesses ~ 
MAFTEX INSULATION BOARD SALES CO., INC. 
Standard Oil Building, Baltimore 2, Maryland 
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Specializing in Roof Insulation, Sheathing and Shingle Backer 
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Gaslites 


WeETH 


WV Aonperte— 


Enhance the setting for 
new homes and subdivisions with these 
new expressions of gracious living... 
Golden-crested Riviera and 
~s 
~ Embassy — created for 
leadership of the 
renowned family of 
Gaslites by Arkla. 
Contact your local 
gas company or write 
\ ooo, 
sistes 


BY ARKLA 


SHANNON BUILDING 
LITTLE ROCK, ARK. 
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NEW! Po Bisco: 
Wing - rest 
SHUTTERSETS 


for... 
WINDOWS 
DOORS 
CABINETS 
DIVIDERS 
PASS -THRUS 


* 


Priced to 
Retail from 


$$295 


PER 
SET 


with FULL 
DEALER 
MARK-UP! 


Customer measures inside of win- 
dow opening (height & width) in 
inches. Wing-Crest Dealer, using 
simple chart printed on each car- 
ton, determines the SHUTTERSET 
size required. 


y To NST ALS, 


Complete, easy to follow installa- 
tion instructions printed on each 
carton. Each SHUTTERSET contains: 
4 panels hinged together with hing- 
ed hanging strips; brass plate 
hinges; porcelain knob and latch 
set — everything that is needed! 


fi r 
24 iL 
SET SIZES ek 
Fit 
ALL 


Windows! 
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PLAALELEAEELL 


RLASSSEERSSLS OEE RS 


SSASLS SELVA ETS EE) 


For additional 
information and 
complete price lists, write... 


The SAM A\Winc)Company, Jue. 


5035 WILLIS P, O. BOX 4745 DALLAS, TEXAS 
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OWEN T. STEBBINS has been named to 
newly-created position of assistant sales 
manager for advertising and sales promotion 
by Pacific Lumber Co. Appointment reported- 
ly is in line with plans to expand marketing 
activities in wide range of specialized red- 
wood and Douglas fir lumber and plywood 
products. Stebbins was previously promotion 
manager for California Redwood Assn., where 


he was active in field work, advertising, and | 


promotional literature production. 


Weyerhaeuser Acquires 
Roddis Plywood Corp. 


Weyerhaeuser Co. has acquired | 


Roddis Plywood Corp., Marshfield, 
Wis. 

Roddis is producer of plywood, 
lumber, veneers, glues, flakeboard, 
doors, 


Manufacturing facilities, timber, 


and cutting rights are located in | 


Vermont, Wisconsin, California, 
Canada, and Costa Rica. 


Weyerhaeuser is diversified | 
producer of Western softwood lum- | 
ber and plywood, as well as pulp, | 
paperboard and converted prod- | 


ucts. 


WRCLA Re-Elects Douglas; 
Names Butler Treasurer 


Western Red Cedar 


son Hot Springs, B. C. 
Re-elected were: President Gor- 


don Douglas; Vice-President Harry | 
Secretary-Manager | 


Morgan Jr.; 
Donald W. Pleier; and Jack Biggs, 
chairman of association’s research 
committee. 

Newly-elected treasurer is Joe 
Butler. He succeeds John McCrory, 
who has become vice-chairman of 
trade promotion committee, head- 
ed by M. C. Jennings. 








and hardwood specialties. | 


Lumber | 
Assn. recently elected officers at | 
its sixth annual meeting in Harri- | 
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HIGH-IN-DEMAND 
FEATURES 


Give you faster turnover 
on- 


i 


(i Vol | Jactevics 


ALUMINUM PRODUCTS 


1. Classic Beauty 
2. Traditional Charm 
3. Durable Anodized Finish 


Nothing so effectively or economically 
individualizes any type home — from a 
showplace to a modest low-cost sub- 
division house —as Sterling Factories 
Aluminum Products. Nor, because of its 
super anodizing treatment, so happily 
retains a lasting showroom beauty in 
spite of climate or weather conditions. 


RAILINGS for porch, stoop, and steps 
—designed and produced in easy, quick 
assembly units and installations. Un- 
matched in charm, beauty, safety, and 
the economy that comes with long years 
of like-new service. 


COLUMNS that add character, dig- 
nity and distinction to any installation. 
Extra strong, beautifully designed. Cor- 
ner or flat styles in several patterns — 
all super anodized. 


GRILLES in the widest variety of 
graceful, practical designs, fabricated 
from prime aluminum, and super ano- 
dized for maximum protection from out- 
door exposure. 


AWNING BRACKETS of alumi- 
num, in a broad range of styles and 
sizes to fit doorways and windows. Easy 
to install, rust free. 


For eye-appeal, buy-appeal, and high 
profits, feature the Sterling Factories line 
—write Dept. SB. for complete catalog 
and prices on all Sterling 


Factories Aluminum Products. 3 


Atoolag Je slag cl aclobic 


2620-40 CHERRY ST., ERIE, PA. 
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NPDA OFFICERS CONFER — President Dean 
Trumbo, Portland, Ore., confers with First 
Vice-President Jack Walker, Birmingham, 
Ala., following their election at National 
Plywood Distributors Assn.’s 18th annual 
convention. Not pictured is Second Vice- 
President William J. Renn Jr. of Jenkintown, 
Pa. 


SCPI Board Chairman 
Calls for More Training 


Future of construction industry 
in South during next decade can 
be one of unparalleled growth, but 
only if apprenticeship training pro- 
grams are strengthened to prepare 
for boom. 

This warning was sounded re- 
cently by Douglas Whitlock, board 
chairman of Structural Clay Prod- 
ucts Institute, at 12th annual 
Southern States Apprenticeship 
Conference in Miami, Fla. He 
spoke to representatives of labor, 
management, and vocational edu- 
cation from ten-state Dixie area. 

Brick industry leader stressed 
that population explosion and its 
accompanying demand for more 
construction will not automatically 
give South building boom in 1960’s. 
He further cautioned that “unless 
there is serious planning for ap- 
prenticeship training now, there 
will not be enough skilled man- 
power to handle highly technical 
construction.” 


Doyle Advises Committee 


Mortimer B. Doyle, executive 
vice-president of National Lumber 
Manufacturers Assn., has been ap- 
pointed to Association Committee 
of U. S. Chamber of Commerce. 
During his one-year term, Doyle 
will advise National Chamber’s 
directors board on development of 
activities and services for increas- 
ing effectiveness and efficiency of 
trade and professional associations. 
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| A PACKAGE OF PROFITS” 


| | NAME 


sae 


ie 


"Please send me complete information 


= doors, windows, accessories, and hardware 


‘CITY 


Dealers and Jobbers! 


GAPCO features a complete line of up-dated extruded alumi- 


num insulating storm doors, windows, and 
together with immediate shipment on receipt of order! 24 


sion, 
One of GAPCO’s fine products is: 


THE HERMITAGE 


Self-Storing Combination Aluminum 


Storm-Screen Door... 


accessories 


* Completely Self-Storing 

*% Raise Sash for Ventilation in 
Summer 

%& Lower for full Insulation in 
Winter 

* Bottom Sash tilts for Easy 
Cleaning 

* Sturdy, Rattle-Free Construction 

* Shipped complete with lock, 
hinges, closer, Z-bars, guard 
chain and installation screws. 

*% Available plain or pre-hung. 





Other GAPCO products: @ The “Ten- | 
nessean” De Luxe Storm Door ®@ Side 
Lights and Matching Doors for Colonial | 
Entrances @ Economy Stack-Lite Doors 
@ Jalousie Doors @ Three Track Storm 
Windows @ Two Track Storm Windows | 
@ Picture Windows @ Architectural | 
Storm Panels @ Aluminum Thresholds | 
@ Pre-Hung Storm Doors 


® Commercial Doors 





GAPCO’s Delivery Service is the Fastest in the Industry: 


Use this convenient coupon for quick, specific information: 


Gallatin, Tennessee 


your line of aluminum 








STREET 
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New Dry-Wall System 
(Continued from page 54) 


nailed to the top plate and only 
one surface of the corner steel 
post. Dry wall panels are held 
evenly in place at the edges by 
the steel member instead of fol- 
lowing the contour of uneven ceil- 
ing joists or out-of-plumb corners. 

A special bracket for joining the 
members automatically aligns them 
where they meet at inside and 
outside corners. 

The SteelFast system was con 
ceived by Clayton Powell, presi- 
dent of Powell Homes, Inc., Savan- 
nah, Ga., who also is a trustee of 
the NAHB research institute, and 
Research Institute Director John- 
son. A team of specialists at U. S. 
Steel’s Monroeville, Pa., research 
center developed the strip as a 
joint research project with Powell 
and the Institute. 


Availability Pending 


The system purportedly will be 
made available to builders as soon 
as final refinements are worked 
out and a marketing plan is com- 
pleted, hopefully in time for the 
1961 building season, according to 


NAHB officials. 

A time and cost study of the 
advanced system conducted by 
Powell Homes, Inc., indicates the 
system is already competitive in 
cost with other methods of apply- 
ing dry wall. 

Over-all installation costs were 


cut by $21.01 and two or more 


days were cut from the regular 
construction schedule on a 1,200 
square-foot home, according to the 
analysis made by Johnson. 


No Backing Lumber 


Johnson said the Powell field 
test eliminated backing lumber 
normally used to provide nailing 
surfaces at the ceiling line and at 
most corners. Conventional corner 
posts made of three 2 x 4’s nailed 
together to form two nailing sur- 
faces were eliminated, as were the 
usual “T”’ posts where wall parti- 
tions join the main wall framing. 

In addition, he said, the advanc- 
ed system precludes the use of 
metal strapping plates across 
frame openings for plumbing and 
ductwork. It also eliminates six 
steps in finishing, as well as sav- 
ing the time lost in waiting for 
spackling “mud” to dry. 
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ELECTRIC WARM AIR HEATING. 
Resistance-type electric heating dis- 
cussed in new manual. Heating and 
Air Conditioning Div., Majestic Co., 
Dept. SBS, Huntington, Indiana. 


ALUMINUM CURTAIN WALL. 
Booklet lists specifications, shows 
assembly details of four systems. In- 
cludes photos. Southern Sash Sales 
& Supply Co., Dept. SBS, Sheffield, 
Ala. 


TRANSITE SEWER PIPE. Brochure 
shows easier handling, faster instal- 
lation with 12’ lengths. Johns-Man- 
ville, Dept. SBS, 22 East 40th St., 
New York 16, N. Y. 


REDWOOD FINISHES. Leaflet de- 
tails information on natural exterior 
finishes, exceeding CRA minimum 
durability standards. California Red- 
wood Assn., Dept. SBS, 576 Sacra- 
mento St., San Francisco 11, Calif. 


ALIVE, WORK, 
BUILD BETTER 
WITH WOOD. 


SUGAR PINE- PONDEROSA PINE 


DOUGLAS FIR - WHITE FIR 


CALIFORNIA INCENSE CEDAR 


Our large timber resources and thor- 
oughly modern plants enable you to 
get the lumber you want when you 
want it. 

Standard lumber items, mouldings, cut 
stock, glued panels, interior trim, window 
and door frames, venetian blind slats and 
furniture parts. 


} y 
WARM. 
AIR OUTLET 
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COOL AIR fetes ve e 
The use of Model “D” Heatform is the only method of 
securing any volume of heat from the two-way opening 
fireplace. Heating chambers below and above fire, con- 
nected by side air passages, capture and circulate into 
the home a large percentage of heat lost by the all 
masonry fireplace. 

Being a complete unit, Heatform eliminates construction 

mistakes from floor to chimney flue. 

Architects, Builders and Dealers WRITE TODAY FOR 

FREE PORTFOLIO OF LITERATURE AND CONSTRUCTION 

DETAIL on this and four other models of Heatform for 
single and multiple opening fireplaces. 


SUPERIOR FIREPLACE COMPANY The pioneer designers 


& manufacturers of heat circulating fireplace units and Hi-Form Dampers 
Dept. SBS 601 North Point Rd. | Dept. SBS 4325 Artesia Ave. 
Baltimore 6, Maryland Fullerton, California 


4 


SECTION Care Pye 
oe Expert finger jointing. 


Fast service on mixed cars. 


Cooperating fully with 
the National Wood 
Promotion Program 


The Ralph L. 


“SMITH 


Lumber Company 


ANDERSON, CALIFORNIA 





Member: Western Pine Association 
| West Coast Lumber Association * Ponderosa Pine Woodwork 
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MODERN VENTILATION. Bulletin 
620-R, 12-page brochure illustrated 
in full color, shows over-range ven- 
tilator installations in all styles and 
finishes. Trade-Wind oven ventila- 
tor, electric can opener, wall heaters 
and complete line of ceiling ventila- 
tor models also featured, with com- 
plete specifications and accessories. 
Trade-Wind Div., Robbins & Myers, 
Inc., Dept. SBS, 7755 Paramount 
Place, Pico Rivera, Calif. 


BRASS PLUMBING FIXTURES. 
Four-page brochure describes details 
of manufacturing brass plumbing 
fixtures. Titled “From Ingot to Fin- 
ished Fixture,” brochure relates in 
text and photographs the many 
production functions involved in 
converting raw brass ingot into 
modern, finished bathroom and 
kitchen fittings. Gerber Plumbing 
Fixtures Corp., Dept. SBS, 232 North 
Clark St., Chicago, II. 


ADHESIVES. Booklet covers such 
subjects as floor and wall adhesives, 
foam cements, leather and plastics 
adhesives, versatile cements, flock- 
ing adhesives, metal adhesives, poly- 
ethylene adhesives, mylar and all- 
purpose contact cements. Adhesives 
Products Corp., Dept. SBS, 1660 
Boone Ave., New York 60, New 


ULTON 


100% PURE 
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and 


(QUICK DRYING) 


PRIMER 


Consistent quality 
and fast delivery 
from a centrally 
located bleacher. 


FULTON CHEMICAL COMPANY 
SUMTER, S. C. 
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INSULATION STANDARDS. Three- 
page color brochure outlines indus- 
try’s new “All Weather Comfort 
Standard” for insulating electrically 
heated and air-conditioned homes. 
Resistance factor of any given in- 
sulation product reportedly can be 
stated with single “R” number, tak- 
ing into account influencing factors 
of thickness, density, and conductivi- 
ty. All “R” factors consider both in- 
sulation performance, value of ad- 
jacent air spaces, and heat flow 
direction. Johns-Manville Corp., 
Dept. SBS, 22 East 40th St., New 
York: 16,. N.. X. 


ALUMINUM. Brochure enables buy- 
er to pinpoint specific properties and 
apply accurately to end use. Bibliog- 
raphy includes related literature 
and movies. Reynolds Metals Co., 
Dept. PRD-1—SBS, Box 2346, Rich- 
mond, Va. 





From Turkey to Peacock 
(Continued from page 44) 


room, a family room with refresh- 
ment counter, four bedrooms, and 
two baths. And that isn’t all. The 
basement was made into a two- 
bedroom rental apartment, which 
added considerably to the invest- 
ment value. 

As hundreds of visitors trooped 
through the model remodeled 
home, they saw in each room a 
token set of furniture to indicate 
the room’s use, photographs of the 
room before and after the turkey- 
peacock transition, a list of brand 
name materials used, and an item- 
ized cost of the work. 

Sells Inexpense. “Expensive? Not 
really,” said Southern’s house- 
warming ad. “‘You’ll be pleasantly 
surprised to learn how a low 
monthly payment can duplicate 
these same improvements in your 
home. Anything from a single 
room to an entirely remodeled 
house.” 

The home will be kept open for 
public inspection for six months, 
or longer if public interest justi- 
fies, then sold. It is no secret that 
Southern fully expects to break 
even, at least, on the over-all cost 
of the transformation, have its 
year-long advertising as a free 
bonus, plus perhaps even a small 
profit. 

But now let’s step behind the 
scenes for a minute, talk to the 
show’s producer, and find out 
something of its background and 
financial details. 

Veteran Lumbermen. “My 
grandfather, father, and I have 
been in the lumber and building 
supply business in New Orleans 
since 1920,” Robinson explained. 
“In those 40 years, we’ve seen a 
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tremendous amount of new home 
construction, but we’ve also given 
a lot of thought to older homes. 

“Not everyone, of course, wants 
or needs a new home, but unless 
owners keep their older houses 
in good repair and up-to-date, we 
could have a whole community of 
turkeys. I believe that is just as 
true in every Southern city and 
town as it is in New Orleans. 

“We have tried our best to con- 
vey this idea to home-owners. The 
reason we haven’t been more suc- 
cessful is due, I think, to three 
factors: 

“1. The difficulty of finding a 
single source of advice to handle 
the entire job, rather than dealing 
individually with carpenters, 
plumbers, electricians, etc. 

“2. The difficulty of arranging 
necessary financing. 

“3. And most important, the dif- 
ficulty everyone experiences in 
visualizing how their present home 
could be improved. Actually, many 
people do not realize it, but they 
would be happier in a remodeled 
old home — already adapted to 
their background, sentiments, and 
habits — than in a wholly dif- 
ferent new one. 

“So, we decided to buy an old 
house, work with reliable local 
contractors and manufacturers 
whose products we know, and 
open the remodeled home to show 
home-owners what can be done, 
room by room, for a reasonable 
expenditure. 

“We’ve centered an entire year’s 
effort on that program. To date, it 
has been highly successful. It’s a 
concentrated, specific campaign 
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We can help you cash in on the ever 
increasing demand for roof trusses and 
building components. 
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Write or call today for information on 
how to get started in the big business of 
manufacturing roof trusses and building 
components 
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with wide appeal. It might be 
called a rifle-bullet approach with 
birdshot results.” 

Robinson explained that because 
homesite values in New Orleans 
are unusually high, his turkey 
cost $20,000, but it was a bargain 
inasmuch as the lot has a true 
value of $15,000, and the old house 
was structurally in good shape, 
more so than some new ones. Re- 
modeling and other campaign 
costs totaled roughly $30,000. So, 
the turkey-turned-peacock cost 
Southern around $50,000. 

“Sounds like a lot of money,” 
said Robinson, “but on the local 
market, the renewed home is 
worth that, easily. We’ve had sev- 
eral offers already.” 

The most likely buyer of the 
peacock: the architect who design- 
ed the remodeling. 


Key to Good Publicity 
(Continued from page 48) 


of lumbermen in another city. 

e When you are elected to an 
office in your lumber industry as- 
sociation. 

e When you give a speech at 
your association convention. 

e When you are asked to ex- 
press your opinion on the future 
of the lumber business. 

e When you are asked to serve 
on a committee to study some 
problem of the lumber business. 

e When you take a trip to visit 
other progressive lumber opera- 
tions in other sections of the coun- 
try. 

Civic Activity. Newspapers, as a 
matter of policy, cover all civic 
events. A lumberman who is active 
in civic affairs will automatically 
receive plenty of publicity. Here, 
for instance, are some events that 
will put your name in the news: 

e When you are elected to an 
office in a service club or lodge. 

e When you give a speech or 
introduce a speaker at some ban- 
quet. 

e When you are active in your 
work for a local charity. 

e When you work for a parade 
committee or enter a float in a 
local parade. 

e When you do anything with 
your local schools — school board, 
advisory board, etc. 

e When you work with any lo- 
cal youth organization — Teen 
Club, Boy Scouts, etc. 

e When you feel strongly 
enough about some civic issue to 
write a letter to the editor of the 
newspaper. (This is dangerous if 
any of your good customers are on 


the other side of the issue.) 

e When you are elected to some 
civic office — mayor, city council, 
planning commission, etc. 

You are in the news — more 
than you think! You have just 
reviewed more than one-a-week 
news items that will give you val- 
uable publicity for your lumber 
business. You make the news — 
let the world know about it! 


Moving Movable Houses 
(Continued from page 47) 


Sheetrock walls and ceilings and 
each house is wired; but there are 
no plumbing, heating, or light fix- 
tures. That is, with the exception 
of the largest unit. These are 
finished and some are financed 
through conventional loans. 

The company has a power saw 
at the yard and all materials which 
are standardized and can be cut 
with the saw are cut at the yard 
before delivery to the building 
area. All studs and rafters are cut 
here. 

The company maintains a dis- 
play yard on busy Highway 77 on 
the outskirts of San Benito, and 
most of the houses are assembled 
here. However, some are construct- 
ed at the company yard down- 
town. 

“One reason the small houses 
are profitable,” Gilbert pointed 
out, “is that we can cut the materi- 
als when we are not otherwise 
using the equipment and the men, 
and our own men do the erecting 
when we don’t need them else- 
where.” 

The company has its own car- 
penters for construction of con- 
tract homes and when there is a 
slackening in this work, the car- 
penters erect the movable houses. 

The display and erection lot on 
the highway is the chief promo- 
tional effort put out by the com- 
pany to sell the movable homes. 
Theoretically, there is one of each 
of the seven models on display 
here; but, actually, seldom is the 
company able to keep seven be- 
cause of the brisk demand. 

“We have the area well-lighted 
at night,” Mr. Gilbert explained, 
“and because of the tremendously 
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will remain competitive. Reply Box 120, South- 
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heavy traffic along the highway we 
have found that the display lot is 
all that is necessary to keep the 
houses selling as fast as we can 
build them.” 

However, in addition to promo- 
tion through the display lot, the 
company makes frequent direct 
sales through leads supplied by 
customers. 


Ready Billboard Market 


(Continued from page 51) 


in place. Hardboard panels are 
then fastened in place with brass 
or aluminum wood screws. These 
screws, averaging about one per 
square foot, hold the hardboard 
panels rigidly in place and prevent 
rust stains. When paint has weath- 
ered, the panels can be unscrewed 
and carried to the shop for re- 
painting. One large user of hard- 
board billboards carries a new set 
of panels for the sign on the truck 
and replaces signs as the old panels 
are removed for repainting, thus 
saving an extra trip by the road 
crew. 

For billboards with depth not 
exceeding the length of the hard- 
board sheets they are set vertical- 
ly; larger billboards use the sheets 
in horizontal position. 

One attraction-owner, using 
hundreds of roadside billboards in 
Alabama, reports that the use of 
5/16” Masonite cuts his total sign 
costs to about half required by all 
other methods. An example is a 
7’ x 16’ billboard, erected without 
ornamentation or borders, costs an 
average of $80 per sign, erected in 
40 mile radius of his operation. 
This cost includes all material, 
painting, and erection, excluding 
site rental. After four years of 
tests, he estimates life of these 
signs to average about six years 
before repainting when best quali- 


ty of outside paint is used. No 
moisture penetrates the hardboard 
to scale the paint, as will happen 
with ordinary boards. During the 
past four years, some signs have 
withstood winds of fifty miles per 
hour, or better, without damage. 
Manager Wesley Weeks has 
started using the heavy hardboard 
for all signs used by the company, 
and is planning a program of bill- 
board advertising using the mate- 
rial. He has received orders for 
heavy Masonite for a municipality 
planning to erect attractive bill- 
boards on all roads entering the 
city. The decision to wire factory 
for sample sheet of 5/16” Masonite 
four years ago has sold a lot of 
the material and made new cus- 
tomers. The end is not in sight. 


Old-Business Face-Lifting 


(Continued from page 46) 


three delivery trucks. 

Advertising Program. In a local 
newspaper, Helms assumed spon- 
sorship of a weekly church page, 
a form of advertising that Edwin 
Helms recommends highly to busi- 
nesses in small communities. “It’s 
just about the most non-commer- 
cial form of advertising you can 
get,” he said. “It has wide interest 
and it serves both you and the 
community. We try in every way 
we can to identify ourselves with 
the community and be a part of 
+; 

In addition, still emphasizing 
community service, Helms sponsors 
a daily news and weather radio 
program. For its direct customer 
relations, the company uses calen- 
dars, lighters, plastic letter open- 
ers, rules, and other small gifts. 
Its National Plan Service litera- 
ture has been made welcome in 
doctors’ offices, beauty shops, bar- 
ber shops, banks, and other places 
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BRIMBLE BROTHERS LUMBER COMPANY 


1238 Texas National Bank Building + Houston, Texas 
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Let Smith’s Colors 
Brighten Your Business 


@ HIGH PROFIT © FAST TURNOVER 


CEMENT COLORS 


MORTAR COLORS 
PLASTER COLORS 


BUY DIRECT FROM THE LEADER 


OF THE FIELD FOR OVER 40 YEARS 
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Write Today For Full Particulars 


WE PAY THE FREIGHT—ORDERS SHIPPED THE SAME DAY RECEIVED 


GEO. B. SMITH CHEMICAL WORKS INC. 


Maple Perk, Illincis @ Telephone Maple Park 7-322! 
Established 1920 
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Hi-Hemlock® from Willamette has 
long fibers, straight grain and is kiln 
dried. Hemlock holds paint better and will 
take any stain, even very light. From util- 
ity grade on up, Hemlock is ideal for 
many building applications. You can get 
Hi-Hemlock® Bevel Siding and lumber 
for any building need at Willamette. 
WILLAMETTE VALLEY LUMBER CO. 
A WILLAMETTE NATIONAL LUMBER CO. 
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A50 SERIES COUNTER DISPLAY 
measures just 27” high, 27” 
wide... promotes over 11 dif- 
ferent items. Sturdy metal con- 
struction. Stands on counter, 
hangs on pegboard, or swings 
out from wall. 


30 SERIES FLOOR DISPLAY 
bhows off practically every paint 
undry you sell, but uses only 
22” x 23” of floor space and is 
54” high. Big 2-sided pegboard, 
generous bottom shelf. Sturdy 
etal construction. 


Zoom your sales 
tools. It’s easy t 


YOU B i Floo¥ Merchan- 
i (Cost to you — 





$90.82) 


OR ...« One Red Devil A50 Counter Merchan- 
diser Assortment (Cost to you — 
$49.74) 

YOU GET FREE: 
WITH THE A30 — the display stand 

ALSO, six Red Devil WT1 Window 

Tools, retail value «el Le ere ae 

AND, six Red Devil UK55 beset 

Knives, retailvalue.... ae 6.00 

YOU MAKE: Total retail value of FREE tools . . $13.14 
On the tools you buy rae ee 
Atotalof.... alc “See . $73.94 

94 profit o t of $90.82 
is BETTER THAN 80% MARK-UP! 


YOU GET FREE: 
WITH THE A50 — the display stand 
ALSO, twelve 9A Red Devil achiiadiania 
Holders, retail value : . $ 7.80 
YOU MAKES On the tools you buy ....... 33.24 
A total of... » Scenes ee . $41.04 


04 profit on t of $49.74 


PERRET Raa cee ae meee 


UG q 
is BETTER THAN 80% MARK-UP! 

: In either display series, you ve your choice of 8 differ- 

- Rad Devil Too! g ent assortments of our fastest-moving merchandise. And 

out). --- remember—the free merch ise also consists of high- 


sauorar a ota . , " > 
—<— OS Bn :! turnover, impulse-sale items that build volume and profit. 


— == 
si ht aes This is a real bargain. E lisplay assortment is a 
complete, compact, self-contained ‘Painters’ Tool De- 
partment,” and you can ch the one that best suits 
vour trade. 

When you display everything together, every sale moves 
additional items. You save space, and inventory is made 
easier. Turnover increase und the extra profits are 
whopping big! 








< ‘¢ e 
Read Devil Toots. dept. SB-9, Union, N. J, U.S.A. 
World’s Largest Manufacturer of I want to make over 80% mark e send me detailed cata- 


Painters’ and Glaziers’ Tools — Since 1872 logt pages on the “INCREASE-YOUR-PROFIT” drive. 


Red Devil Tools. 


Addres 








UNION, N. J., U.S.A. City —___ - 
My Regular Jobber Is__ 








Ring up more quick sales 
with Waztioual Hardware 


Modern, streamlined merchandising is an in- 
tegral part of today’s busy hardware store 
operation. National Manufacturing Co. is con- 
stantly on the alert for new and better ways 
to package hardware — the new Serv-A-Pac is 
a good example. National’s Serv-A-Pac is con- 
venient for you and your customers . . . just 
cut open the corrugated box and you have a 
practical counter merchandiser, complete with 
Picto-Graphic label that tells exactly what’s 
inside. 

Join the swing to National Manufacturing 
Co. Write for free catalog 


NATIONAL MANUFACTURING CO. 


14009 First Avenue Sterling, Illinois 


another sales help from National Manufacturing Co... 


NATIONAL No. 100 MERCHANDISER 


Here's a display unit that's geared to stimu- 
late “impulse buying.” Takes only 8-sq. ft. of 
floor space, yet displays 88 National Visual Pac 
items PLUS a big shelf stock of Picto-Graphic 
cartons. It will pay you to investigate this 
profit potential. 





